
ABSTRACT 

Telkom UniversityBandungas auniversityunder the auspices 

ofeducationalinstitutionsTelkom Education Foundation(YPT) 

whichhas7facultieswith27courses, including one of which isa Business Management 

courseTelecommunicationsandInformatics(MBTI). As anewuniversity, 

thiscampushascomplete facilitiesto supportteaching and learning activities. The 

purposeofthis studywas to determinewhatfactorsandwhatdominantfactorthatmakesa 

studentenrolled at the Telkom Universityand ultimatelychoseTel_Uas acollegechoice. 

This researchusesthe elementsandfactors ofdecision-makingenrollininstitutionsof 

higher education, the selected elementis a combinationoffivedecisiontheoryare 

combinedinto12elements. 12of these elementsinto avariablein this research, whichconsistsof 

Price; Education program(title); Proximity; Physicalaspects, facilities, andresources; 

Valueandquality of education; The reputation ofthe university; Resourcesof the 

institution;Influential people; Employment prospects; Campus; Psychological(student 

politics); and Entrance test. 

This researchincluded inthe researcheksplorativewithquantitativeapproach. 

Withrespondentsconsistedof213undergraduate 

studentscourses2014MBTIforcegeneratedthreefactorsthat influencethedecisionto 

registeratthe University ofTelkom(Tel-U) in thedepartment ofscienceundergraduate 

studentsMBTIforcein 2014obtainedthroughfactor analysis. Thethirdfactoris 

thefactorof38.676% educationalprograms, the university's reputation factorof18.517% and 

theenvironmental factorsandcampusinformationsumverof12.113%. The totalis69.306%% so 

thatthere are other factorsat30.694%, which alsoaffectsthe studentsenrolled at the Telkom 

University. 

 

Keywords:Selection criteria, studentdecision making, analysisof factors. 


