
ABSTRACT

Nollllal purchasing bchavior latcly is not absolutely occur, sometiincs

consumcrs do not plan what thcy would buy whcn shopping.This nceds to bc a

concerl1 lor producers and retailers to increase sales and proflts.ヽ 40R Storc is a

retail concept that unites convenience store and cafc.This smdy ailns to dctcrlninc

thc respondcnts about thc in― store stimuli and their cffccts on impulsive buying in

Ⅳ10R Storc Sullda Strcct Bandung.

Thc method used descriptive causal quantitative approacho Total samplc of

100 respondcnts u71th non― probabiltF sampling nlethod tン pc convcniencc

sampling.Analysis of data using simple linear regression techniqucs previously

testcd 、vith classical assumption of nollllality tcst, tcst heteroskcdestisitas,

multicollineanty test, t test, the coefflcient of deterlnination and processing of

data using SPSS 21.0.

Based on thc results of the analysis can be concluded tllat the respondents

about the in― store stiinuli and impulsivc purchascs inヽ 40R Storc Street Sunda is

good.It is seen fronl the scores ofrespondcnts in thc qucstionnttre by 750/O for in―

store stillnuli and impulsivc purchases.The results of hン pothesis tcsting in―store

stilnuli signiflcant positivc effcct on iinpulsive buying in NIIOR Storc Strcct

Sunda.Bascd on thc coefflcient ofdctcrlnination obtalned in… store stilnuli that can

explain thc impulsive pllrchase of 43.6%and the remaining 56.4%of them by

other fhctors nOt cxalnined in this research as store atmosphere,the completencss

ofthe product,scwiccscape,etc.
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