ABSTRACT

In recent years, many halal products have emerged in Indonesia.. The use of halal
predicate is a new strategy in marketing various products. The market share of a very
large Islamic religion is clearly appealing. Total Almeera is one of the trademarks of
PT. Total Chemindo Loka is innovating by issuing the first halal detergent in
Indonesia. One of the marketing strategies that has been used by Total Almeera is
issuing ads on television using emotional appeal. Detergent ads generally highlight
the advantages of its products that can clean and soften and the fragrance of clothing,
then Total Almeera presented with a different ad style by carrying the concept of
hijrah. In this study involves one independent variable namely Advertising Message
(X) and one dependent variable Attitude (Y). The results showed that the influence of
Ad Message variable (X) to Attitude variable (Y) was 54%. While the remaining 46%
influenced by other factors not examined in this study. The t-test results show that the
Ad Message variable (X) has a tcount greater than the twnie value because teount
(21,594)> tranie (1.99) of significance level 0,000 <0.05 then HO is rejected and H1 is
accepted. This means that Total Almeera’s advertising message as "Deterjen Halal
Pertama di Indonesia™ on television towards consumer attitude.
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