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ABSTRACT 

Instagram is a social media that often used nowadays. Instagram can be the media for a 

person to build a Personal Branding in order to reach certain visions. Fashion Blogger 

can use Instagram to communicate visually through picture uploads on their profile. In 

order to compete in the market, Fashion Blogger need an Authentic Personal Branding. 

Olivia Lazuardy is a Fashion Blogger that has been receiving awards in the fashion 

industry for the past 2 years. The purpose of this study is to learn the application of 

Authentic Personal Branding Criterias that Olivia Lazuardy applied as a Fashion 

Blogger.  The method used in this research is descriptive qualitative based on the criteria 

of Authentic Personal Branding by Rampersad. The result of the study shows that Olivia 

is authentic, has consistency, is relevant to her audience interests, has a visibility, can be 

called as an effective leader, have a good relationship with followers and brands, and has 

a good performance. Researcher suggests that Olivia should pay more attention to make 

a differentiation to be the most superior in the market as a Fashion Blogger. Moreover, 

researcher suggests that Olivia would maintain a good relationship with local brands as 

well and not only to followers and luxury brands. 
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