ABSTRACT

Face and body care have been done by many men to appear confident and become a
demand for the work they are doing. The growth of the male beauty industry from year to year has
increased and it is estimated that 75% of men do not use facial and skin care products, but interest
in facial care continues to increase. So, that there are several driving factors, why men decided to
use facial care products for men.

This study aims to find out the most dominant factors driving the purchase on Garnier Men
facial wash products. The variables used in this study are, analysis of the factors driving the
purchase of men's skin care products in Garnier Men facial wash (X) belief in product attributes,
aging effect, health concern, self-image, sense of belonging, self-fulfillment, male image,
masculinity.

The research method used is the quantitative method, this type of research is causal with a
sample of 100 respondents and the population is not known with certainty, sampling is done by
non-probability sampling method with purposive sampling grouping, descriptive analysis method,
and factor analysis.

The analysis shows an analysis of the factors driving the purchase of male skin care
products (study on Garnier Men facial wash) (X) obtained by two components, namely health
concern with a value of 0.808 and a component of the second factor which is aging effect with a
value of 0.906. So, that the biggest driving factor for purchasing men's skin care products in

Garnier Men facial wash is the health concern.
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