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ABSTRACT 

Being a host is part of a new tourism activity in Indonesia known as free hospitality, 

the activity has a great potential but need encouragement to the actors. In the digital 

era new tourism actors are spread and connected via the internet, Couchsurfing is one 

of the social media that is present in the development of tourism communication and 

as a liaison between actors of activities, encouragement is needed to motivate tourism 

growth in this sector. This study aims to know the highest level of motivation and 

motivator factors that can be used for government policy making. Motivation is one of 

the driving factors that influences a person to do something that is intended. This study 

uses descriptive quantitative methods with one variable. The independent variable in 

this study is Motivation to become a Couchsurfing host. The analysis technique used 

is descriptive analysis technique. This research was conducted by distributing 

questionnaires to 100 respondents by combining two nonprobability sampling 

techniques, namely; Purposive Sampling, and Quota Sampling. The results of this 

study state that the motivation to host Couchsurfing in Indonesia is in the high category 

with an amount of 75.1% and the highest motivation is in the Cultural Factor of 94% 

based on the statement; 1. I hosted Couchsurfing so I could get to know the culture of 

my guests, and 2. I hosted Couchsurfing so I could share my own culture. The 

conclusion of this study is that actors want to carry out cultural exchanges, by being 

a host, local residents can use their knowledge of the culture and local area to attract 

tourist visits. 
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