LIST OF TABLE

Table 1.1 Chingu Café’s Social Media ACCOUNT..........cevveriereeriesieseene e 8
Table 1.2 The Comparison of Chingu Café and Mujigae’s Social Media ......... 11
Table 1.3 Complaint of Chingu Cafe ..o, 11
Table 3.1 Research CharaCteriStiCs ........ccuvvviveriereerieirsie e see e 32
Table 3.2 Experiential Marketing Dimensions Measurement.............cccccceveenee. 34
Table 3.3 LIKEIt SCAIE .....cveveee s 48
Table 3.4 Validity fOr SENSE........cci i 49
Table 3.5 Validity for Feel .........cooiiiii e 50
Table 3.6 Validity fOr ThiNK .........ccoeeiiiiiie e 50
Table 3.7 Validity TOr ACE ......coviieiieice e 50
Table 3.8 Validity for Relate...........cccveiiiieiiie e 51
Table 3.9 Validity for Customer Satisfaction............cccocevvrieiiierieeienene e 51
Table 3.10 Sense (X1) Reliability TeSt.......ccoviiiiiiiiiesece e 52
Table 3.11 Feel (X2) Reliability TeSt........ccccoiiieiieiecie e 52
Table 3.12 Think (X3) Reliability TeSt.......cccccviiieieiiiiieieee e 52
Table 3.13 Act (X4) Reliability TeSt.......ccccoiiiiiiiiecie e 53
Table 3.14 Relate (X5) Reliability TeSt ........cccevivereiieiieie e 53
Table 3.15 Customer Satisfaction (Y) Reliability TeSt ........ccccvveriiiniiiniennne 53
Table 3.16 Classification Criteria for Rating Percentage............ccccoveveviveiieannne 55
Table 4.1 Respondent Descriptive Based on Gender ..........ccccoovvvvenencnennniene 61
Table 4.2 Respondent Descriptive Based 0N AQE ......cccovvveveeiieeiieiiieeiee e, 61
Table 4.3 Respondent Descriptive Based on Education Background................ 62
Table 4.4 Respondent Descriptive Based on Occupation ...........cccccvevevverennnnne 62
Table 4.5 Respondent Descriptive Based on INCOME...........cccccvevvevviveiiciieenns 63

Table 4.6 Respondent Descriptive Based on Budget to Consume the Product.. 63

xii



Table 4.7 Respondent Descriptive Based on ReSIeNCe ........ccceveevveieieeiiennnne 64

Table 4.8 Responds to Sense Variable ..o 66
Table 4.9 Responds to Feel Variable.............ccooeiiiiiiiiiicc e 67
Table 4.10 Responds to Think Variable............cccoooo i, 68
Table 4.11 Responds to Act Variable...........ccooovveiieiiiie i 69
Table 4.12 Responds to Relate Variable ..., 70
Table 4.13 Responds to Customer Satisfaction Variable.............ccccccovveinennn. 71
Table 4.14 Multi-Collinearity TeSt........cccvvieiiieieiiere e 73
Table 4.15 Multiple Regression ANalySIS .........cocoiiiiiiienieiese e 75
TADIE 4,16 F TOST...e ittt 76
Table 4.17 The Coefficient of Determination ............ccccocvveriiiininienenesesciens 79

xiii



