DAFTAR ISI

HALAMAN PERSETUJIUAN ........cci ittt sttt sttt nne s i
HALAMAN PERNYATAAN ..ottt sttt sttt re st s neasesnens ii
A B ST R A et e e e e e ra e e e treeaareearaaeas ii
ABSTRACT ittt e e st e e e e e bae e e ntreeanraearaa e \Y
KATA PENGANTAR .ottt sttt sttt r et b neanennens %
D e Y G 1 OSSPSR vii
DAFTAR TABEL ..ottt e e et e e e s b e e s e sb e e e e s anbaeeeeanns X
DAFTAR GAMBAR ...ttt e e e s e e sab e e e saae e e ne e e annaeeanaeeas Xi
BAB I PENDAHULUAN ...ttt 1
1.1  Gambaran Umum Objek Penelitian.............cccooveriiiiiieiie e 1
1.1.1. Sejarah Perusanaan..........ccccceieiiriiiiisieee e 1

1.1.2. ViSTAAN IMIST..cuiiiiieiiiie ettt sne e e snaesneanee s 2

1.1.3. Produk APPIE ...ttt 2

1.2 Latar BelaKang........cocveiiee e 8

1.3 RUMUSAN MaSIAN.........ooiiiicie e 15

1.4 Tujuan Penelitian ... 15

1.5 Manfaat PENEITIAN .....c.ooviiiiiiiceee e e 15
1.5. 1. ASPEK TEOIILIS. ...ueiiieieeitieite ettt ettt sttt et et be e nas 15

1.5.2. ASPEK PraKEiSIS ......oiveiiieiieiieieiie st 16

1.6 Sistematika Penulisan Laporan Tugas AKNIF ... 16
BAB Il TINJAUAN PUSTAKA DAN LINGKUP PENELITIAN.....c.cccoceveiiiirieieiee, 17
2.1. Tinjauan Pustaka Penelitian...........cccccveiiiieiieii et 17
2.1.1 PEIMASAIAN ...ttt ettt ettt ettt et e et e e e e nne e s b e e nteeenne e 17

2.1.2 Bauran Pemasaran (Marketing MiX) ......c.ccccovimiiiniinenineseseseseeeeees 17

2.1.3  Produk (ProdUCE) .......cccoiiiiiiiiiiieiee e 18

2.1.4 Bauran Produk (Product MiX) ........ccceeveiieiiiicceese e 18

2.1.5 Merek (Brand) .....oocoveiiiiiieie et 19

2.1.6 Citra Merek (Brand IMage) ......ccccooeririeieneiesiesiseeee e 21

2.1.7 Keputusan Pembelian...........ocoiiiiiiiiiiiiee e 27

2.1.8 Hubungan Brand Image dengan Keputusan Pembelian ..............cccceeveenee 30

2.2. Penelitian TerdaUlU...........c.ooiiiiiiiiii s 30
2.3, Kerangka PEMIKITAN ........ccuiiiiiiiieiie i 32



2.4, HIpOteSIS PENEIITIAN ......ooiiiiieiiec e e 34
BAB Il METODE PENELITIAN ...oii ettt 35
3.1 JeniS PENEIITIAN ..o 35
3.2 Variabel Operasional ............ccooiiiiiieiii e 36
3.2.1. Skala Operasional ............cccoceiiiiiiiiiieee e 39

3.3 Tahapan Penelitian...........ccoiiiiiiiic e 40
3.4 Populasi dan SAMPEL.......ccocueiieiiiiccece e 41
B R oo o1 ] - T S PSSSRSN 41

342 SAMPEL .o 41

3.5 PenguMPUIAN Data........cciiiiieieieieiesie e 42
351 SUMDEEN DA ...cviivieiieiieieie ettt 42

3.5.2  Metode Pengumpulan Data............ccccoveiueeieiieiieie e 43

3.6 Teknik PENQUJIAN Data ........ccceiieiieiieieiieiierieseeeee e 43
3.6. 1 UJI ValIITS....ceiiiiiieiieieesc e 43

3.6.2  Uji Reliabilitas.........cccoveiiiiiiiiieie e 45

3.7 Teknik ANAlSIS DAL .......ccveiiieieieiie st ere s 46
3.7.1. Analisis DeSKIIPLIT .....cooieieiiiie e 46
3.7.2. Methode Succesive Internal (MSI) ... 47
3.7.3. UJi NOIMALITAS. .....ccviieieiieeie et 48
3.7.4. Regresi Linier SEderhana ..........cccocceieeiiiiieiie i 48

3.8 UJI HIPOTESIS. ..ottt bttt 49
BAB IV HASIL PENELITIAN DAN PEMBAHASAN........cccoo e 51
4.1. KaraKteristik RESPONUEN.........ceciuiiiiiecie e 51
4.2, HaSIH PeNelItIan .......cccoiiiiiicieeee e 55
4.2.1. Pembahasan Validitas dan Reliabilitas..........c.ccocovvviiininiiiennienc i 55
4.2.2. ANAliSiS DESKIIPLIT .....c.ooiiiiiii e 56
4.2.3. UJi NOIMALILAS. .....ccueiieiiciecec sttt 62
4.2.4. Uji Regresi Linier SEdernana ...........ccccocveieiieiiiic s 63

G T o 1010 (ot [P RPR 64
B3.1 UJi F oot 64

832 UJi Taooeeeeeee ettt 65

4.4 KOEFiSIEN DELEIMINGSI...ccuiiiiiiieiiiie et 65
BABYV KESIMPULAN DAN SARAN ..ottt 67
5.1 KESIMPUIAN ..o bbb bt 67



Y Y- - o IR
DA T AR PU S T A K A ettt et e e e e e et e e e e e e eeeeeeaaneeeaeareenes
LAMPIRAN



