DAFTAR ISI

HALAMAN PERSETUJIUAN ..ottt i
HALAMAN PERNYATAAN. ...ttt i
ABST RAK e ii
ABSTRACT .ottt sttt sttt e s et st e e e besteseeneane e WY
KATA PENGANTAR ..ottt sttt nn s %
DAFTAR IS ottt sttt en s vii
DAFTAR TABEL ...ttt e e X
DAFTAR GAMBAR ...ttt e e enneas Xii
BAB | PENDAHULUAN
1.1 Gambaran Umum Objek Penelitian ..........cccccevveviiieiieie e 1
1.2 Latar BelaKang .........ccoiiiiiiiisieeee e 2
1.3 Perumusan Masalah ..........ccoooeiiiiiiieie e 7
1.4 Tujuan Penelitian .........cccooiiiieiiic et 7
1.5  Kegunaan Penelitian..........ccccoveiiiiiiioiie it 7
1.6 Sistematika PenuUIiSaN ...........ccooiiiiiiieiieii e e 8
BAB Il TINJAUAN PUSTAKA
1.2 TINJAUAN TEOM .euveiuiiivieiteeie et ettt ettt et sbe et e s e sreesteesaesbeeneaneenreas 9
2.1.1 PEMASAIAN ...ttt ettt ettt b e n e 9
2.1.2 Bauran Pemasaran JaSa .........ccceuueiieerieriiieiie et 9
2.1.3 Bauran Komunikasi PEMAaSaran ...........cccccevveereerienieenesieseenesee e 11
2.1.4 Internet Marketing.........cccocveiieiiiiiie e 12
2.1.5 CIraMEIEK.....ciiieiecc e 15
2.1.6  Komponen Citra MEreK..........couieiiiiniiiiiiieieiee e 15
2.1.7 Hubungan antara Internet Marketing dan Brand Image..............ccc....... 16
2.2 Penelitian Terdahulu ... 16
2.3 Kerangka Pemikiran.........ccooiiiiiieiiic st 20

vii



2.4

HIPOteSIS PENElItIAN. .......cviiiiiie s 20

BAB Il METODE PENELITIAN

3.1
3.2
3.3
3.4

3.5

3.6

3.7

JENIS PENEIITIAN . ....cviiiieie s 21
Variabel Operasional.............coviiiiiiiii e 21
Tahapan Penelitian ........ccooiiiiiiiiie e 23
Populasi dan SAMPEL ..........cooveiiiiiiee s 23
KBt R o o0 - OSSR 23
342 SAMPEL...cieecece e 24
PenguMPUIAN DAL ......c..oiiiiiiiciieieee s 24
351 JENIS DArA.....ccieeiieiieiii ettt e 24
3.5.2 SKaAIA ..o e 25
Uji Validitas dan Reliabilitas ..........ccccceovveiieiiiieieee e 27
3.6.1 Uji ValIdIas. .....ooveieiiiiiciicieieee e 27
3.6.2 Uji REAlIDIITAS ..o 29
TeKNiK ANAISIS DALA........cieierieiiiiiiieseeie e 30
3.7.1 Statistik DesKriptif ........cccoiiieiicii e 30
3.7.2 Regresi Linier SEdernana ..........cooeieiiniiiiinineeee e 32
3.7.3 KOETISIEN DELEIMINASI ....evveveeriesiiesieeiesiee e et snee e neeenes 32

BAB IV HASIL PENELITIAN DAN PEMBAHASAN

4.1

4.2

ANALISIS DESKIPLIT .....cveiieciicc e 35
4.1.1 Karakteristik RESPONAEN........cceiviiiiiiiriseee e 35
4.1.2 Persepsi (Tanggapan) Responden Terhadap Variabel Internet Marketing

4.1.3 Persepsi (Tanggapan) Responden Terhadap Variabel Brand Image .... 41

PengUJian HIPOTESIS. ....c.eiviiieiiieiiiieieie e 43
4.2.1 Uji Regresi Linier SEAerhana..........ccocoovevvieiininiieiene e 43
A.2.2 UJIEF oo 44
A.2.3 UJE T oottt 45

viii



4.3 KOefiSIEN DeterMINAS....ccoeeeeeeeeeeee e 46
BAB V KESIMPULAN DAN SARAN

5.1 KESIMPUIAN oottt nre s 47
5.2 SAFAN....cee ettt b ae e sae e e e 47
5.2.1 Saran Bagi Perusanaan..........ccocceeeiieieiiniieie e 47
5.2.2 Saran Bagi Penelitian Lanjutan ............cccccooveiveieiicse e 48
DAFTAR PUSTAKA ..ottt ns
DAFTAR LAMPIRAN ..ottt



