
vi 

 

DAFTAR GAMBAR 

 

Gambar 1.1 Logo The International 2015……………………………………...1 

Gambar 1.2 Statistik Digital Global Internet....................................................... 2 

Gambar 1.3 Pertumbuhan Pertahun Internet....................................................... 3 

Gambar 1.4 Penggunaan Internet Dunia berdasarkan Regional.......................... 4 

Gambar 1.5 Penggunaan Internet berdasarkan Negara........................................ 4 

Gambar 1.6 Waktu yang Dihabiskan di Internet.................................................. 5 

Gambar 1.7 Mobile’s Share of Web Traffic......................................................... 6 

Gambar 1.8 Penggunaan Media Sosial................................................................. 7 

Gambar 1.9 Waktu yang Dihabiskan di Media social.......................................... 8 

Gambar 1.10 Pengguna Aktif Berdasarkan Platform Sosial................................. 9 

Gambar 1.11 Pertumbuhan Global Data Mobile................................................... 10 

Gambar 2.1 Model Universal Komunikasi............................................................ 20 

Gambar 2.2 Twitter yang berisi tweet, retweet, mention and replay.................... 34 

Gambar 2.3 Sosiogram Sederhana........................................................................ 36 

Gambar 2.4 Degree Centrality.............................................................................. 37 

Gambar 2.5 Betweeness Centrality....................................................................... 38 

Gambar 2.6 Closeness Centrality......................................................................... 39 

Gambar 2.7 Eigenvector Centrality...................................................................... 40 

Gambar 2.8 Kerangka Pemikiran Penulis............................................................. 49 

Gambar 3.1 Tahapan Penelitian............................................................................ 52 


