DAFTAR PUSTAKA

Abdillah W. Jogiyanto. 2015 Partial Least Square (PLS), alternative structural equation modeling
(SEM) dalam penelitian bisnis, penerbit CV Andi Jogyakarta

Alkhunaizan, A., Love, A, 2012. What drives mobile commerce? An empirical evaluation of the
revised UTAUT model, Brunel University. Marketing and Communication Academy —
www.ijmma.org.uk issn: 2048-8807, United Kingdom

Astuti, M. 2015 “Analisis adopsi voucher wifi id 98108 oleh pelanggan telepon seluler di
Indonesia dengan model UTAUT 2” Thesis Magister, Telkom University. Bandung

Bank Indonesia, 2009. Peraturan Bank Indonesia, PBI nomor 16/8/PBI1/2014 tentang perubahan
atas peraturan Bank Indonesia nomor 11/12/PBI1/2009 tentang Uang Elektronik

Dahlberg,T. J.Guo and J.Ondrus., 2015 “A Critical review of mobile payment research.”

Electronic Research and Application Journal Vol 14, Issue 5

Dahlberg. T, N.Malaat, J.Ondrus, A.Zmijewska 2006 Mobile Payment Market & Research :
Past,Present & Future, Sprout Proceeding of Helsinky Mobility Roundtable working
paper on Information system ISSN 1535-6078

Di Pietro., Mugion G.R., Mattia.G., Renzi.M.F., Toni.M. (2015) The Integrated Model on
Mobile Payment Acceptance (IMMPA) : An empirical application to public transport.
Roma, Italy. The University of Rome Trc. Retrieved from Elsevier

www.esevier.com/locate/trc pp. 463-479

EY & HM Treasury UK 2016 Fintech on the cutting edge:an evaluation of the international
fintech sector. Report Study Ernst&Young commissioned by UK Economic Secretary to

the Treasury, UK.

111


http://www.ijmma.org.uk/
http://www.esevier.com/locate/trc%20pp.%20463-479

Flaming, M, P.Klaus and S.Stefan, June 2009 CGAP-IFC-GTZ, Diagnostic report on the Legal

and Regulatory Environment for Branchless Banking in Indonesia, Jakarta Indonesia
GSMA Annual Report 2014 State of Industry Mobile Financial Service for the unbanked
GSMA-AT Kearney, Annual Report 2013 the mobile money economy

Hair, Joseph F Jr., W.C.Black., B.J.Babin. and R E.Anderson., 2010, Multivariate Data Analysis:

a Global Perspective 5" ed., Pearson Prentice Hall. New Jersey

Hasan,A 2014, Marketing dan Kasus-Kasus Pilihan, cetakan kedua., CAPS (Centre for
Academic Publishing Service), Yogyakarta, Indonesia

Henseler ,J., Hubona_ G, Ray,P., (2016) "Using PLS path modeling in new technology research:
updated guidelines”, Industrial Management & Data Systems, Vol. 116 Iss: 1, pp.2 - 20

Indrawati, 2015, Metode Penelitian Manajemen dan Bisnis : Konvergensi teknologi komunikasi
dan informasi, Bandung: Refika Aditama

Indrawati, S.Marugesen, M.Raman 2010 3G MMS utilization in Indonesia : an exploratory

research. IEEE

Jansorn T, S Kiattisin, A Leelasantitham. 2013 Study of Acceptance Factors for Electronic
Payment Services, Faculty of Technology of Information System Management, Mahidol
University Thailand

Jigjun K.C, K. Adams 2005 User Acceptance of Mobile Payment : a Theoritical Model for
Mobile Payment, Proceedings of the fifth International Conference on Electronic

Business, Hong Kong, p.619-624. University of Portsmouth, UK

Kotler, P, K.L.Keller, 2016 Marketing Management 15" Edition, Prentice Hall Inc.

112


http://www.emeraldinsight.com/author/Henseler%2C+J%C3%B6rg
http://www.emeraldinsight.com/author/Hubona%2C+Geoffrey

King, B. 2012. Branch Today, Gone Tommorow, The case for the death of Branch Banking.
Published by Marshal Cavendish Business dan BANK 2.0 How Customers Behaviour and
Technology will change the Future of Financial Services. Publish by Marshal Cavendish
Asia Pte Ltd.

Lerner, T. 2013. Mobile Payment. Springer Fachmedien Wiesbaden, Mainz, Germany

Mahaerni, G.A.M.M., Indrawati 2014 Measurement for analyzing instant messanger application
adoption using Unified theory acceptance and use of technology 2 (UTAUT2), Telkom

University. Bandung

Malaat.N, 2006 Exploring consumer adoption of mobile payment — a Qualitative researcHelsinki

School of Economic. Finland

Miliani, Lani.,M.S.Purwanegara dan M.T.Indriani, 2013 Adoption behavior of emoney usage,
Institute of Technology Bandung, School of Business and Management, Indonesia.
Information Management and Business Review vol.5, no.7 pp.369-378, (ISSN 2220-
3796)

Mohan, S, 2014, Consumer acceptance towards using NFC mobile payments, Master Thesis

University of Amsterdam

Oliviera,T., Manoj,T., Baptista,G., Campos,F., (2016) Mobile Payment: Understanding the
determinants of customer adoption and intention to recommend the technology., Lisbon
Portugal, NOVA IMS Universidade Nova de Lisboa., retrived from Elsevier

www.elsevier.com/locate/comphumbeh pp.404-414

Pertawijaya, I. 2015 Analisis komparatif Mobile Technology Acceptance Model pada aplikasi
Telkom TMoney dan Mandiri eCash, Skripsi Sarjana Telkom University. Bandung

113


http://www.elsevier.com/locate/comphumbeh%20pp.404-414

PéniCaud C, and K.Arunjay, GSMA, Study Report 2013 State of the Industry, Mobile Financial

Services For the Unbanked

Putranto, A.M. 2014 Pengaruh faktor-faktor dalam modifikasi UTAUT?2 terhadap perilaku
konsumen dalam mengadopsi layanan WIFL.ID PT Telkom area Jakarta., Master Thesis

Telkom University. Bandung
Rangkuti, F. Tahun 2015 Riset Pemasaran, cetakan 12. Jakarta : PT Gramedia Pustaka Utama

Riduwan, dan E.Kuncoro, 2013, Cara Mudah Menggunakan Path Analysis, cetakan 5, Bandung:
Alfabeta

Rodgers, M E, 1976 New Product Adoption and Diffusion, Journal of Consumer Research.
Vol.2 March 1976 dan 1983, Diffusion of Innovations 3" ed. The Free Press

Schmidt E and C.Jared, Google inc: The New Digital Age — Reshaping the future of people,

nations and business.

Sekaran, U. and R.Bogie 2010 Research Methods for Business : A Skill building approach.4" ed.
2003 dan 5™ ed. United Kingdom : Willey

Slade, E., M.Williams and Y.Dwivdei., 2013, Extending UTAUT2 to explore consumer adoption
of mobile payments, UK Academy for Information System Conference Proceedings 2013
paper 36. Associate for Information Systems. AIS Electronic Library
http://aisel.aisnet.org/ukais2013/36

Sudaryono, 2015 Metodologi Riset di Bidang Tl (Panduan praktis, teori dan contoh kasus)
Yogyakarta.

Sugiyono. Desember 2009 Metode Penelitian Bisnis : Pendekatan kuantitatif, kualitatif, dan
R&D) ed. Ke-14

114


http://aisel.aisnet.org/ukais2013/36

Suliyanto, 2006 Metode Riset Bisnis, Penerbit Andi Yogyakarta

Ulfa, M. 2015 “Analisis Faktor-Faktor Adopsi Teknologi Telekonsultasi dengan Model Modified
Unified Theory of Acceptance and Use of Technology (Studi Kasus : Implementasi

UDoctor Telkom Indonesia)” Master Thesis, Telkom University. Bandung

Ventakesh,V. M.G Morris, G.B.Davies and F.D.Davies. 2003 User Acceptance of Information
Technology: Toward a unified view MIS Quarterly VVol.27 no.3

Ventakesh V, J.J.L, Thong, X.Xu 2012 Consumer Acceptance and Use of Information
Technology : Extending the Unified Theory of Acceptance and Use of Technology, MIS
Quarterly Vol.36 no.1

Wijaya, Adi, 2011, Structural Equation Modelling (SEM) Tutorial analisis SEM menggunakan
program Lisrel, Amos, SPSS dan Smart PLS, Institute Teknologi Sepuluh November,

Surabaya.

Wijoseno,R. 2011 Pengaruh bauran pemasaran terhadap keputusan pelanggan bertransaksi
menggunakan Mobile Cash PT Finnet Indonesia, Master Tesis, Universitas Telkom,

Bandung, Indonesia
World Bank Research 2007, KKSK Bank Indonesia Mar 2012

Wright,M. and D.Charlett 1995 New Product Diffusion Models in Marketing: an Assesment of
two Approaches, Marketing Bulleting,6,32-41, Article 4

Yan,H. and Z.Yang 2015 Examining Mobile Payment User Adoption from the perspective of
Trust, International Journal of u-and e-Service. Science and Technology Vol.8. No.1
(2015) pp.117-130 http://dx.doi.org/10.14257/ijunesst.2015.8.1.11

115



