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IDENTIFICATIONS OF PSYCHOLOGICAL CHARACTERISTIC OF
SUCCESSFUL MUSLIM WOMAN ENTREPRENEUR IN ISLAMIC
PERSPECTIVE (CASE STUDY OF MRS. EUIS HAERIAH THE
FOUNDER OF SHIPSHAPE ORGANIZER 2016)
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potensi yang luas untuk mendorong pe usaha, karakteristik psikologis digunakan
sebagai dasar analisis. Penelitian ini menggu etode kualitatif. Hasil penelitian menunjukkan
bahwa agama berperan pada karakteristik psikKologis pada pengusaha Muslim wanita. Hal ini
ditemukan bahwa tidak ada hambatan dari segi agama Islam bagi wanita yang memilih untuk
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Survey of the Company by the World Bank found that 42.8% of formal SMEs owned by women. At
the same time, the formal employment of women was 46.7%. With formal employment ratio of
47.0% in 2013, it is estimated that 43% of formal SMEs in Indonesia are owned by women. As in
many other countries, Indonesian women tend to have a small business. In applying the national
deflnltlon of SMEs the survey found that 52.9% micro, 50.6% and 34.0% of small busmesses medium-
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of existence. Islamlc moral and ethical Ve to achieve the greatness of spirit, helping
to develop tolerance and empowering with ad Pacities in response to life’s challenging events.
Islam provides the individual with a sense of sél##fespect and family values and promotes a unified
society in a brotherhood imbued with social responsibility. According to (Ullah, Mahmud, & Yousuf,
2013) Islam established the highest right of the women, Islam allows women entrepreneurship but
fulfilling of rules which protect the women. First, Women must take consent from her guardian or
husband (if married), who may offer a broader perspective on how her activities may influence
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2.1
2.1.1 Entrepreneu
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necessary resources to capitalize on them. Based on (Suryana, 2008) the definition of
entrepreneurship is the creative and innovative capability which is used as the base, tips, and
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resources to find opportunities to be success. Along with the development of the concept of
entrepreneurship. [5]
2.1.2  Women Entrepreneurship in Islam Perspective

According to (Nayeam, 2006) entrepreneurs (Women and Men) embrace positive perceptions
and attitudes regarding the role of Islamic values in promoting productivity through entrepreneurship
In Isl woman to work. [6]

of all things, Knowing.” (Surah An- Nisa® 0 in line with Islamlc point of view that
all human beings should endeavor to becom hich stated in the verse: “..For each one are
successive [angels] before and behind him who pr@€ct him by the decree of Allah . Indeed, Allah will
not change the condition of a people until they change what is in themselves. And when Allah intends
for a people ill, there is no repelling it. And there is not for them besides Him any patron.” (Surah Ar
Rad: 11) [8]
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Based on (Anggadwita & Dhewanto, 2016) psychological characteristics associated with
women entrepreneurs such as risk-taking and innovativeness (Brockhaus, 1980), need for
achievement (McClelland, 1961), and locus of control (Evans & Leighton, 1989). [14] Author comes
to a conclusion that why (Anggadwita & Dhewanto, 2016) comes up with the three psychological
characterlstlc mentloned above is because psychological characterlstlcs are one of the factors that

edl_in_entrepreneurial activity. The at (1
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perspectlve on how her activities may inTle y and its’ functlonlng Secondly, a woman
must ensure that her home and children are p ared for. Her husband may be of assistance in
this area, or outside help may be employed. ThirdW; care must be taken to choose the business that is
appropriate and fits with her skills. Obviously, any work that deals with forbidden activities, services,
or product available. Fourthly, any activities that prevent her from fulfilling any of her Islamic
obligations, like Hijaab or Prayer, for example, is not an option to be considered. Fifth: She needs to

wear hijab.
3 Research Methodology
3.1

for this research is the qualitative

siness objectives through techni

tations of market phenomena
n discovering true inner meani

litative researcher is more inte
is intimately involved in the r
researcher-dependent accordi
on the framework of study
research as shown in table:

Table 3.1

Research Characteri

rch Characteristic
Method
pose of Study
Investigation
er Interferences




ISSN : 2355-9357

e-Proceeding of Management : Vol.4, No.1 April 2017 | Page 593

3.2 Operational Variable

Table 3.2
Operational Variable
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1. What is the most important thing in taking care of family?

2. How do you deal with taking care of the family while

Take care of family

maintaining your business?

3. Do you think your life and business already balance?

usiness?

business?

1. he benefit of wearing hijab?

Wear hijab 2. Does your appearance of wearing hijab affect the business?

3. Do you think your hijab beneficial to your business?

3.3 Data Collection

For coIIectmg the data needed in this research study, the author will use 2 technlques which
are interviewsands«obse ion. The observation will be in a form of phote h the responden t, that
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4.1.2 Need for Achie
From the interview
achievement is an indicator of sue
4.1.3 Locus of Control
The result of the interview shows that the locus of control is affecting the business in a matter
of influencing a positive mindset and behavior so that the result will be positive. The confidence and
faith that the business will work out, boost their working habit.
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4.1.4 Consent From Guardian Or Husband (If Married)

The results of the interview show that by getting the permission to work from the husband or
guardian (if not married) allows women to apply what is advised by the Islamic law which leads to a
happier life of parties involved, which are the hushand, wife and the family. The supportive manner in
a moral and material are playing important roles as they are needed to keep the positive spirit in the

e business because she is confidence in
her capability. Profit is desirable as it is nee e business going. She is paying zakat for the
business to make sure that she is doing the busin at is in line with Islamic guidance.

4.1.7 Fitto Islam Guidance

According to the result of the interview, practicing the prayer is not a burden for the business
as they are always included in their daily activity. The breaks for the prayers are not affecting the
business since they do it alternately, to also be sure that the business is cared of. She runs the business
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10 | Personal responsibility, team work

11 | Work hard, confidence, motivation

12 | Effort, law of attraction, maximized work
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5 Conclusions and Recommendations
51 Conclusion
Based on the interview process and processed data analysis results, here are the conclusions
of this research. The conclusions in this chapter are expected to give an answer to the problem
statement and research questions, which stated in the first chapter of this research Entrepreneurral
: 3 mdeed seen a sharp i increase over the yez :

entrepreneurshlp itself. Generally, 1t Ca rpsychological character mfluencrng a

lot Mrs. Euis Haeriah as a Muslim womanp gnswered by respondents. The psychological
characteristics of a Muslim womanpreneur stud this research is a dynamic foundation for the
relationships between the woman entrepreneurs with both, Allah and other people. In conclusion, the
relationships between the Muslim womanpreneur and its psychological character will give them the
ability and capability in developing the business based on the Islamic needs which are derived from
al-Qur’an guidance.

5.2 Suggestions
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