
108 

 

DAFTAR PUSTAKA 

1. Alex S. Nitisemito, 1990. Manajemen Personalia, Ghalia Indonesia, 

Yogyakarta. 

2. Arikunto, Suharsimi, 1993. Prosedur Penelitian Suatu Pendekatan Praktek, 

Edisi Revisi, Cetakan 8, Rineka Cipta, Bandung. 

3. Cohen, L., 1995. Quality Function Deployment : How to Make QFD Work for 

You. Massachussets : Addison Wesley Publishing Co. 

4. Data Internal PT. Telkomsel Palembang. 

5. Downing, Steven M. & Thomas M. Haladyna., 2006. Handbook of Test 

Development, Mahwah : Larence Erlbaum Associates, Inc. Publishers 

6. Kaplan, M. Robert & Saccuzo, P.Dennis, 1993. Phsycological Testing 

Principles, Application and Issues; Brooks/Cole Publishing Company, Pacific 

Grove. 

7. Khan, Muhammad Asif, 2010. An Empirical Assessment of Service Quality of 

Cellular Mobile Telephone Operators in Pakistan. Journal : Asian Social 

Science Vol. 6, No. 10; October 2010 

8. Kurt Matzler, Sauerwein, Elmar, Franz Bailom, and Hans H Hinterhuber, 

1996 The Kano Model : How to Delight your Customer. Department of 

Management, University of Innsbruck.   

9. Sugiarto, 2001. Teknik Sampling, Gramedia Pustaka Utama, Jakarta. 

10. Tan, Kay C. &  Pawitra, Theresia A.,  2001. Integrating SERVQUAL and 

Kano’s Model into QFD for service excellence development, Journal 

Managing Service Quality, Vol. 11, No 6, 2001, pp. 418–430 

11. Tjiptono, Fandy, 2001. Strategi Pemasaran, Edisi Kedua, Penerbit Andi : 

Yogyakarta. 

12. Ulrich, K. T. dan Steven D. Eppinger, 1995. Design ./ilr Mam4acture of an 

Air Intake Manito/d, McGraw Hill and Development. 

13. Umar, Husein. 1999. Metodelogi Penelitian Aplikasi dalam Pemasaran. 

Gramedia Pustaka Utama, Jakarta. 

14. Wahyu Ariani, Dorothea, 1999. Manajemen Kualitas, Universitas Atmajaya, 

Yogyakarta. 



109 

 

15. Widiawan, Kriswanto dan Irianty. 2005. Pemetaan Preferensi Konsumen 

Supermarket dengan Metode Kano Berdasarkan Dimensi Servqual, 

Universitas Kristen Petra.  

16. Zeithaml, V.A., Parasuraman, A., Berry, L.L., 1990. Delivering quality 

service: Balancing customer perceptions and expectations. New York: Free 

Press. 

17. http://www.detikinet.com/read/2010/06/09/121652/1374756/398/pengguna-

internet-indonesia-capai-45-juta 

18. http://www.kabarbisnis.com/telekomunikasi/287079-

Genjot_penetrasi__pelanggan_Telkomsel_Flash_naik_700_.html 

19. http://www.telkomsel.com/about/news/384-Peluncuran-Telkomsel-Flash-di-

Purwokerto.html 

20. http://elmurobbie.files.wordpress.com/2008/08/sofjan-assauri.pdf  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.detikinet.com/read/2010/06/09/121652/1374756/398/pengguna-internet-indonesia-capai-45-juta
http://www.detikinet.com/read/2010/06/09/121652/1374756/398/pengguna-internet-indonesia-capai-45-juta
http://www.kabarbisnis.com/telekomunikasi/287079-Genjot_penetrasi__pelanggan_Telkomsel_Flash_naik_700_.html
http://www.kabarbisnis.com/telekomunikasi/287079-Genjot_penetrasi__pelanggan_Telkomsel_Flash_naik_700_.html
http://www.telkomsel.com/about/news/384-Peluncuran-Telkomsel-Flash-di-Purwokerto.html
http://www.telkomsel.com/about/news/384-Peluncuran-Telkomsel-Flash-di-Purwokerto.html
http://elmurobbie.files.wordpress.com/2008/08/sofjan-assauri.pdf

	lembarpersetujuan
	disclaimer
	abstract
	abstraksi
	kpdi
	daftarisi
	bab6
	dp
	lampiran
	bab5
	bab4
	bab3
	bab2
	daftargambar
	daftarsingkatan
	daftaristilah
	bab1

