
46 

 

DAFTAR PUSTAKA 

Azwar, S,(2010) Reliabilitas dan Validitas, Edisi 4 80-82 

Bartlett, J (2001). Organiztional Research: Determining Appropriate Sample Size 

in Survey Reasearch Journal  

Johnson, B., & Christensen, L. B. (2012). Educational research: Quantitative, 

qualitative, and mixed approaches http://www.osra.org/itlpj/bart 

lettkotrlikhiggins.pdf 

Lokman, A. M., & Kamaruddin, K. A. (2010). Kansei Affinity Cluster for Affective 

Product Design ,38–43. 

Nabila, S. (2016) Implemetation Of Kansei Engineering In Designing Train 

Passenger Seats For Enhancing Travel Experience 

Nagamachi, M., & Lokman, A. M. (2011). Innovations of Kansei Engineering. 

CRC Press. https://doi.org/10.1017/CBO9781107415324.004 

Michael L, Barton A. W, (2009) Retailing Management 7th Edition Type of 

retailers 75-77 

Santoso, (2006) Menggunakan SPSS untuk Statistik Parametrik. PT. Elex Media 

Komputindo 45-47 

Schütte, S. (2002). Designing Feelings into Products. Retrieved from 

http://liu.diva-portal.org/smash/record.jsf?pid=diva2:19998 

Schutte, S. (2005). Engineering Emotional Values in Product Design -Kansei 

Engineering in Development. Engineering. http://liu.diva-

portal.org/smash/record.jsf?searchId=1&pid=diva2:20839 

Sekaran, U(2003) Reserarch Methods For Bussiness: A Skill Building Approach 

4th Edition Chapter 9 196-212 

Sugiyono, (2011) Metode Penelitian Kuantitatif, Kualitatif, dan Riset dan 

Pengembangan 90-94 

Whidya, C (2010) Manajemen Ritel: Strategi dan Implementasi Operasional Bisnis 

Ritel Modern di Indonesia 121-125 

Yong, A. G., & Pearce, S. (2013). A Beginner ’ s Guide to Factor Analysis : 

Focusing on Exploratory Factor Analysis. 9(2), 79–94. 

 

 

 

 

http://www.osra.org/

