DAFTAR ISI

Halaman

HALAMAN JUDUL.....cciiiiiiiicieet et e [
LEMBAR PENGESAHAN ..ot i
LEMBAR PERNYATAAN ...ttt et ii
KATA PENGANTAR ...t iv
ABSTRAK .ottt e Vv
DY I o O ) RS S Vil
DAFTAR GAMBAR ...ttt viil
DAFTAR BAGAN ..ottt are e iX
DAFTAR TABEL ....ocvoiiiiiect e X
DAFTAR LAMPIRAN ...ttt Xi
BAB I PENDAHULUAN ..o 1
1.1 Latar Belakang ... 1

1.2 Permasalanan ... 3

1.2.1 Identifikasi Masalah. ...........ccccooveiiiniiniiicee 3

1.2.2 Rumusan Masalah ............cccoovevininnienies e 3

1.3 RUANG LINGKUP c..oiviiiiiiieieieee e 3

1.3.1 Ruang Lingkup Permasalahan ..............ccccooeviveiieiiennnn 3

1.3.2 Ruang Lingkup Penelitian............ccccoooeeviiiiiiiiie e 4

1.4 Tujuan PeranCangan ..........cccoeeererereeieereenreneesiesiesiesiesseeseenes 4

1.5 Manfaat Perancangan........c.cccceeiveeiieiieeniesiie e sieesiee e 4

1.6 Metode Penelitian ..........cccooeiiiiiiiiie e 5

1.6.1 Metode Yang Digunakan ...........c.ccccevvieevieiiienie e 5

1.6.2 Cara Pengumpulan Data............cccoevereneninieniniiieens 5

1.7  SKema PeranCangan .........cccceevveeeerueerieseesieesieseesseeseesseesseeseenns 7

1.8 Sistematika PenUIISan ..........ccccooviviiiniiiiic s 8

vii



BAB |1

LANDASAN TEORI.. ..ot 9
2.1 KaMPANYE ..ot 9
2.1.1 Pengertian Kampanye.........ccocevvevereieneneneseseseeeens 9
2.1.2. Tujuan Kampanye .......cccccccveveereeresieeneesiesieeseesieseesnens 9
2.1.3 Pelaku Kampanye........ccccovevieiiieiie e 10
2.1.4 Pesan Kampanye........cccooverireinienineenieseseeseene e 11
2.2 Media Kampanye ..o 11
2.2.1. Media Cetak ......covieririiiiiesisee s 11
2.2.2 Media EIeKtronik...........ocoviiiinieiinie e 11
2.2.3. Media OULOON ......ccccoeerieriieie e 11
2.3 Teori KOMUNIKAST ....c.ccveieiierieeiesiesie e seesie e e see e 12
2.3.1 Fungsi KOMUNIKASH ......ccoveviviiiiieiiiieseece e 12
2.3.2 Komunikasi Dalam Istilah...........cccoooeiiiiiiininiiinn, 12
2.3.3 Strategi KOMUNIKASI.......ccovviiiiieieiie e 13
2.3.4 Tahap KOMUNIKASI ......ccoiiiiiiiiiieeie s 14
2.3.5 Pendekatan Strategi Komunikasi ............cccccevvveieiiennnn 15
2.4 Desain Komunikasi ViISual..........cccccoviiiiiiinieninnienc e 16
2.4.1 Elemen-elemen Desain Komunikasi Visual................... 16
2.4.2. Layout/Tata Letak .........ccccooeriiiiiiiieiccec e 16
2.4.3. WAINA ... 17
2.4.4. TIPOGIafi...cccvi i 18
2.4.5. TIUSEFAST ...eveeiieie et 21
2.4.6. LOQO ..ottt 22
2.4.7 Strategi Media.......cccoveveiiiiiiiieieeee s 22
2.4.8 Media MiX.....ccooiiiiiiiiiie it 22
2.4.9. COPYWITEING ©oovveeiiieeiiecee e 23
2.5. Perilaku KONSUMEN .......ccoviiiiieiecie e 24
2.5.1. Pengertian Perilaku KOnsumen...........cccocvevevivereiiennnnnn 24
2.5.2. Model Perilaku KOnsumen..........cccccoevvereneicnnnnnennns 25
2.6. KESENALAN ......eeiiiiiiciei e 26
2.6.1. Definisi Kesehatan ..........ccccocvvievieninniene e 26
2.6.2. Hidup Sehat........ccoiviiiiiiece e 27

viii



BAB 11l DASAR PEMIKIRAN ......ooiiiiiiee e 28

3.1 Data ObDJEK ..o 28
3.1.1. Yayasan Lembaga Konsumen Indonesia (YLKI).......... 28
3.2 Data MaiNan ........cccoiiiiniiieie e 29
3.2.1. Hasil Uji Mainan Edukasi AnakK ...........ccccoevvvviiieiinnnn. 30
3.2.2. Kandungan Zat Yang Terdapat Dalam Mainan Dan
DamPaKNYa......cccoiiiiieieienie e 33
3.2.3 Fungsi Mainan EduKasi...........c.cccecvrveieereiiesiecneene 33
3.3 Data Khalayak Sasaran ...........cccccvevieiiiiiiiieiie e 33
3.3.1 DeMOQGIrafiS......ccoiiveieieiieiieiiesiesie e 33
3.3.2 PSIKOGIafiS......cccviiiiiieiiseiie e 34
KT I T C1-To o | 1 i TSP 34
3.3.4 AOI (Activity,Opini, Interest)........ccccevevveeiiieiineneennne. 34
3.4 ANALISIS DALA ......eevviieieiieie e 35
3.4.1 Data Hasil ObServasi..........cccccvvvevveieiieeneiieseese e 35
3.4.2 Hasil WawanCara ...........ccceuevenieieienene e 35
3.4.3 Data Proyek SEJeNIS......ccecvveiiveeiieiiieiie e esee e 37
3.5 ANAliSIS SWOT ..o 38
3.6 Kesimpulan Hasil AnaliSiS..........cccoovviiiniiiininiesceeee, 40
BAB IV KONSEP DAN HASIL PERANCANGAN........ccccvviiiiieeceee, 41
4.1 Konsep PEranCangan ...........ccoovereerieneenieenee s 41
4.1.1 KONSEP PESAN .....cviiiiiiiieieece e 41
4.1.2 Strategi PESAN ......ccoeiiiiiiesiieiee e 42
4.1.3 Konsep Kreatif.........cccooveveieiieiecc e 42
4.1.4 Strategi KOMUNIKASI.........cccoveiiiiiiiiie e 44
4.1.5 Konsep Visual ..., 46
4.2 Proses Perancangan LOgo0. .. ....ccccvvvirrruieiniieeiniiee e siee e 49
4.2.1 KONSEP LOGO .oviiiiiiiiiii ittt s 49
4.3 Proses PeranCangan..........cccceuuvieiiiesiiieesnieessinessnieee e snee e 53
4.3.1 Media Utama........cccooerieieieniiiinceieienie e 53



4.4 Media PENdUKUNG ....c.ccoviiiiieeecec e 57

BAD V'  PENUTUP. ittt ittt 64
5.1 KeSimpulan....... oo 64
B.2  SAraN e 64

DAFTAR PUSTAKA e, 0D
LAMPIRAN-LAMPIRAN. ... e, BT



