DAFTAR PUSTAKA

APJII. (2018). Infografis Penetrasi dan Perilaku Pengguna Internet Indonesia
Survey 2017. Jakarta: APJII.

Blanco, C. F., Sarasa, R. G., dan Sanclemente, C. O. (2010). Effects of Visual and
Textual Information in Online Product Presentations: Looking for the Best
Combination in Website Design. European Journal of Information Systems,
19:6, 668-686. Retrieved from Taylor and Francis Online.

Ekayanti, Y. (2016). E-Commerce Industry One Step Ahead: How To Get Sales
Leads. [online]. https://adways.co.id/blog/e-commerce-industry-one-step-
ahead-how-to-get-sales-leads. [5 Oktober 2017]

Frederiksen, L. (2017). Why Brand Positioning is Important for Your Firm.
[online]. https://www.accountingweb.com/practice/practice-excellence/why-
brand-positioning-is-important-for-your-firm. [21 April 2018]

Hag, Z. U. (2012). Perception Towards Online Shopping: An Empirical Study of
Indian Consumers. Journal of Electronic Commerce, 1:9, 9-22. Retrieved
from Semantic Scholar.

Herman. (2017). Belanja Online Konsumen Indonesia Meningkat Saat Ramadan.
[online].http://www.beritasatu.com/ekonomi/433726-belanja-online-
konsumen-indonesia-meningkat-saat-ramadan.html. [2 Oktober 2017]

Hijabenka. (2018). Tentang Hijabenka. [online]. https://hijabenka.com/home/
about. [19 Februari 2018]

Hijup. (2018). Tentang Kami. [online]. https://www.hijup.com/id/pages/about. [19
Februari 2018]

IdEA. (2016). Ini Dia Tiga Calon Ketua Umum Asosiasi E-Commerce Indonesia
Periode 2016 — 2018. [online]. https://www.idea.or.id/berita/detail/ini-dia-
tiga-calon-ketua-umum--asosiasi-e-commerce-indonesia-periode-2016---
2018. [5 Oktober 2017]

Indrawan, R., dan Yaniawati, P. (2014). Metodologi Penelitian Kuantitatif,
Kualitatif, dan Campuran untuk Manajemen, Pembangunan, dan Pendidikan.
Bandung: Refika Aditama.

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi
Teknologi Komunikasi dan Informasi. Bandung: Refika Aditama.

iPrice. (2017). Peta E-Commerce Indonesia. [online]. https://iprice.co.id/insights/
mapofecommerce/. [1 Februari 2018]

65



Jayabuana, N. N. (2018). Snapcart Ungkap 3 E-Commerce Paling Populer.
[online]. http://jakarta.bisnis.com/read/20180327/105/754652/snapcart-ungk
ap-3-e-commerce-paling-populer. [21 April 2018]

Kanncollective. (2017). How to Position Your Lifestyle and eCommerce Fashion
Brand. [online]. https://blog.lemonstand.com/fashion-brand-positioning-
strategy/. [2 Februari 2018]

Katadata. (2016). Transaksi E-Commerce Indonesia Naik 500% dalam 5 Tahun.
[online]. https://databoks.katadata.co.id/datapublish/2016/11/16/transaksi-e-
commerce-indonesia-naik-500-dalam-5-tahun. [25 Januari 2018]

Kerin, R. A., dan Hartley, S. W. (2016). Marketing The Core (6" ed). USA:
McGraw-Hill Education.

Kotler, P., dan Keller, K. L. (2016). Marketing Management Global Edition (15"
ed). England: Pearson Education Limited.

Laudon, K. C., dan Traver, C. G. (2016). E-Commerce Business, Technology,
Society Global Edition (12" ed). England: Pearson Education Limited.

Malhotra, N. K. (2010). Marketing Research. (6" Ed). USA: Pearson Global
Edition.

Maulana, R. (2018). Tren Perilaku Konsumen Belanja Online Indonesia Tahun
2018 Menurut iPrice. [online]. https://id.techinasia.com/tren-perilaku-
konsumen-online-indonesia-menurut-iprice. [19 Februari 2018]

Murti, F. M., dan Suharti. (2015). Analisis Positioning Smartphone Berdasarkan
Persepsi Konsumen Mahasiswa Fakultas Ekonomi Universitas Sarjanawiyata
Tamansiswa. Jurnal Manajemen, 5:1, 34-43.

Muslimarket. (2018). Tentang Kami. [online]. https://www.muslimarket.com/
tentang-kami. [19 Februari 2018]

Mustikasari, 1. (2018a). [Data] 5 Tren Perilaku Konsumen Online Indonesia di
Tahun 2018. [online]. https://iprice.co.id/trend/insights/data-5-tren-perilaku-
konsumen-online-indonesia-di-tahun-2018/. [15 Februari 2018]

Mustikasari, 1. (2018b). [Data] Waktu yang dihabiskan Konsumen Indonesia saat
Mengunjungi Toko Online. [online]. https://iprice.co.id/trend/insights/riset-
dan-data-waktu-yang-dihabiskan-konsumen-indonesia-saat-mengunjungi-
toko-online/. [21 April 2018]

Nahar, J. (2016). Penerapan Metode Multidimensional Scaling dalam Pemetaan
Sarana Kesehatan di Jawa Barat. Jurnal Matematika Integratif, 12:1, 43-50.

66



Noviandari, L. (2015). Ingin Beli Baju Lebaran? Berikut Kumpulan E-commerce
Fashion ~ Muslim  Indonesia  untuk  Referensi  Anda. [online].
https://id.techinasia.com/daftar-website-e-commerce-fashion-muslim-
online-indonesia. [14 Maret 2017]

Park, Y. A., dan Gretzel, U. (2010). Influence of Consumers’ Online Decision
Making Style on Comparison Shopping Proneness and Perceived Usefulness
of Comparison Shopping Tools. Journal of Electronic Commerce Research,
11:4, 342-354. Retrieved from University of Wollongong Research Online.

Priansa, D. J. (2017). Perilaku Konsumen dalam Persaingan Bisnis Kontemporer.
Bandung: Alfabeta.

Priyastama, R. (2017). Buku Sakti Kuasai SPSS. Yogyakarta: Start Up.

Putri, A. (2016, 21 November). Survei E-Commerce Indonesia I: Sikap dan Perilaku
Belanja Online Konsumen Indonesia. Majalah SWA, Edisi 24, halaman 42-
45.

Rianto, Nugroho, L. E., dan Santosa, P. I. (2015). A Preliminary Study to Determine
Criteria for Personalized E-Commerce. Proceedings of the International HCI
and UX Conference in Indonesia, 73-77. Retrieved from ACM Digital
Library.

Sangadji, E. M., dan Sopiah. (2010). Metodologi Penelitian Pendekatan Praktis
dalam Penelitian. Yogyakarta: Penerbit Andi.

Sari, 1. G. A. M. K. K. (2016). Analisis Positioning Produk Mie Instan Berdasarkan
Persepsi Mahasiswa Politeknik Negeri Bali. Jurnal Bisnis dan
Kewirausahaan, 12:2, 138-145.

Seock, Y., dan Norton, M. J. T. (2007). Capturing College Students on the Web:
Analysis of Clothing Web Site Attributes. Journal of Fashion Marketing and
Management: An International Journal, 11:4, 539-552. Retrieved from
Emerald Insight.

Sekaran, U. (2006). Metodologi Penelitian Untuk Bisnis. (Edisi 4 Buku 2). Jakarta:
Salemba Empat.

Simamora, B. (2005). Analisis Multivariat Pemasaran. Jakarta: Gramedia Pustaka
Utama.

Similarweb. (2018). Website Overview. [online]. https://pro.similarweb.com/#/
website/worldwide-overview/hijabenka.com,hijup.com,muslimarket.com,
sagina.com,zoya.co.id/*/999/1m?webSource=Total. [7 April 2018]

67



Solomon, M. R., Bamossy, G. J., Askegaard, S., dan Hogg, M. K. (2016). Consumer
Behaviour A European Perspective (6" ed). England: Pearson Education
Limited.

Statshow. (2018). Website Report. [online]. http://www.statshow.com/. [19
Februari 2018]

Sudaryono. (2017). Metodologi Penelitian. Jakarta: Raja Grafindo Persada.

Top Brand Award. (2017). Top Brand Index 2017 Fase 2. [online].
http://www.topbrand-award.com/top-brand-survey/survey-result/top brand
index_2017 fase 2. [2 Februari 2018]

Worldatlas. (2017). Indonesia Facts. [online]. http://www.worldatlas.com/web
image/countrys/asia/indonesia/idfacts.htm#page. [2 Oktober 2017]

Wulandari, D. (2017). Begini Perilaku Berbelanja Online Konsumen Sepanjang
Ramadhan. [online]. http://mix.co.id/marcomm/brand-insight/research/
begini-perilaku-berbelanja-online-konsumen-sepanjang-ramadhan.

[2 Oktober 2017]

Zoya. (2018). Profil. [online]. https://zoya.co.id/profil/. [19 Februari 2018]

68



