DAFTAR PUSTAKA

Abdillah, Willy dan Jogiyanto. (2015). Partial Least Square (PLS)—Alternatif
Structural Equation Modeling (SEM) dalam Penelitian Bisnis. Yogyakarta:
Penerbit Andi.

Aditiasari, Dana. (2016). Mengenal Layanan Internet untuk Belanja Online dan

Profil  Risikonya, [Online]. https://finance.detik.com/berita-ekonomi-

bisnis/3137592/mengenal-layanan-internet-untuk-belanja-online-dan-profil-

risikonya. ([3 November 2017)]

All  About Bandung. (2012). Wisata Belanja Cibaduyut, [Online].
http://www.allaboutbandung.com/2012/08/wisata-belanja-cibaduyut.html.
[17 September 2017]

Badan Pusat Statistik Kota Bandung. (2017). Kecamatan Bojongloa Kidul dalam

Angka. Bandung: Badan Pusat Statistik, [Online].
https://bandungkota.bps.go.id/website/pdf publikasi/Kecamatan-Bojongloa-
Kidul-Dalam-Angka-2017.pdf. [7 November 2017]

Badan Pusat Statistik Kota Bandung. (2015). Statistik Daerah Kecamatan
Bojongloa Kidul Tahun 2015. Bandung: Badan Pusat Statistik, [Online].
https://ppid.bandung.go.id/?media_dI=29682. [7 November 2017]

Balai Pengembangan Industri Aneka, Hasil Hutan dan Kemasan. (2017). Sub Unit
Pengembangan Industri  Persepatuan Bandung. Bandung: Dinas
Perindustrian dan Perdagangan Provinsi Jawa Barat

Balea, Judith. (2016). The Latest Stats in Web and Mobile in Indonesia

(Infographics), ~ [Online].  https://www.techinasia.com/indonesia-web-

mobile-statistics-we-are-social. [17 September 2017]

Blanchard, Oliver. (2011). Social Media ROI: Managing and Measuring Social

Media Efforts in Your Organization. United States of America,
Indianapolis: Pearson Education.

Bucholtz, Ann K., dan Carroll, Archie B. (2012). Business and Society: Ethics
and Stakeholder Management, 8" Edition. Canada: South-Western,

Cengage Learning.



Dorf, Richard C. Byers, Thomas H. (2008). Technology Ventures: From Idea to
Enterprise, 2" Edition. United States of America, New York: McGraw-Hill
Companies.

Facebook. (2016). Assets, [Online]. https://en.facebookbrand.com/assets/f-logo.
[17 September 2017]

Facebook. (2017). Facebook Marketplace Community—About, [Online].

https://www.facebook.com/pg/fbmarketplace/about/?ref=page internal. [17
September 2017]
Facebook Social Media Stats—Indonesia Fans Only. (2017). [Online].

https://www.socialbakers.com/statistics/facebook/pages/local/indonesia/med
ia/social-media/. [ 14 September 2017]
Griffin, Ricky W. Ebert, Ronald J. (2007). Bisnis, Edisi 8 Jilid 1. Jakarta: Penerbit

Erlangga.

Halpin, Nancee. (2016). Facebook Tries To Boost Marketplace Sales, [Online].
http://www .businessinsider.com/facebook-tries-to-boost-marketplace-sales-
2016-1/1R=T. [17 September 2017]

Hendricks, Drew. (2013). Complete History of Social Media: Then and Now,

[Online]. https://smallbiztrends.com/2013/05/the-complete-history-of-

social-media-infographic.html. [17 September 2017]

Indrawan, Rully dan Yaniawati, Poppy. (2014). Metodologi Penelitian:
Kuantitatif, Kualitatif, dan Campuran untuk Manajemen, Pembangunan,
dan Pendidikan. Bandung: Refika Aditama.

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis. Bandung: Relika

Aditama.

Instagram. (2017). Get a Business Profile, [Online].
https://business.instagram.com/getting-started/#get-a-business-profile. [7
Desember 2017]

Instagram. (2017). Guidelines, [Online]. https://en.instagram-

brand.com/guidelines/general. [26 Desember 2017]



Instagram. (2017). Why Instagram?, [Online].

https://business.instagram.com/getting-started/#why-instagram. [7

Desember 2017]

Kao, John J. (1991). The Entrepreneur. United States of America, New Jersey:
Harvard Business School.

Kementrian Negara Koperasi dan Usaha Kecil dan Menengah Republik Indonesia.
(2017). Kementrian Koperasi dan UMKM, [Online].
http://indonesia.go.id/?p=1549. [17 September 2017]

Kusuma, Hendra. (2013). Syarief Hasan Klaim UKM Tumbuh 6% per Tahun,
[Online].https://economy.okezone.com/read/2013/05/29/320/814396/syarief
-hasan-klaim-ukm-tumbuh-6-per-tahun. [15 Oktober 2017]

Mardiana, Dian. (2016). Cibaduyut—Dari Sepatu Hingga Populer di 27 Negara

Dunia, [Online]. https://tempatwisatadibandung.info/cibaduyut/.  [15
Oktober 2017]

Mark Durkin, Pauric McGowan, Niall McKeown, (2013) "Exploring social media
adoption in small to medium-sized enterprises in Ireland", Journal of Small
Business and Enterprise Development, Vol. 20 Issue: 4, pp.716-734, https://
doi.org/10.1108/JSBED-08-2012-0094

Nasrullah, Rulli. (2015). Media Sosial Prosedur, Tren dan Etika. Bandung:
Simbiosa Rekatama Media.

Niven, Rosie. (2014). How Small Businesses Are Making The Most of Social

Media to Grow., [Online]. https://www.theguardian.com/small-business-

network/2014/apr/16/social-media-smes-growth. [18 September 2017]
Rayanti, Dina. (2016). UKM di Bandung Berkembang Pesat, Ridwan Kamil: Izin

Cukup Lewat Ponsel, [Online]. https://finance.detik.com/berita-ekonomi-

bisnis/3152895/ukm-di-bandung-berkembang-pesat-ridwan-kamil-izin-

cukup-lewat-ponsel. 17 September 2017]
Riadi, Tri Joko Her. (2016). Perizinan UMKM Dinilai Sederhana, Bandung Jadi

Referensi, [Online]. http://www.pikiran-rakyat.com/bandung-
raya/2016/02/23/362069/perizinan-umkm-dinilai-sederhana-bandung-jadi-
referensi. [17 September 2017]

wiriii



Sedarmayanti. Hidayat, Syarifudin. (2011). Metodologi Penelitian. Bandung: CV.
Mandar Maju.

Orlandi, Ludovico Bullini. (2016). “Organizatinal Capabilities in the Digital Era:
Reframing Strategic Orientation”, Journal of Innovation & Knowledge 1
(2016) 156-161.

Peraturan Pemerintah Republik Indonesia. (2013). Peraturan Pemerintah
Republik Indonesia Nomor 17 Tahun 2013 Tentang Pelaksanaan Undang-
Undang Nomor 20 Tahun 2008 Tentang Usaha Mikro, Kecil Dan
Menengah. Jakarta, Indonesia: Pemerintah Republik Indonesia, [Online].
http://bppm.kaboki.go.id/index.php/investasi/regulasi?download=7:pp-no-
17-2013. [8 Maret 2017]

Perdana, Putra Prima. (2015). Bandung Kota Kreatif Versi Unesco, Ini Target
Ridwan Kamil, [Online].
https://m.tempo.co/read/news/2015/12/14/058727699/bandung-kota-kreatif-
versi-unesco-ini-target-ridwan-kamil. [18 September 2017]

Pikiran Rakyat. (2016). Natamukti Nindya, Penghargaan untuk Kinerja Ridwan
Kamil Bagi UMKM, [Online]. http://www.pikiran-rakyat.com/bandung-

raya/2016/11/30/natamukti-nindya-penghargaan-untuk-kinerja-ridwan-
kamil-bagi-umkm-386285. [18 September 2017]

Rothaermel, Frank T. (2013). Strategic Management, Concepts. United States of
America, New York: McGraw-Hill Irwin.

Sanusi, Anwar. (2011). Metodologi Penelitian Bisnis. Jakarta: Penerbit Salemba
Empat.

Siregar, S. (2013). Metode Penelitian Kuantitatif. Jakarta: Kencana Prenademedia
Group.

Spiro, Rosann L. Rich, Gregory A. Stanton, William J. (2008). Management of a
Sales Force, Twelfth Edition. Singapore: McGraw-Hill.

Stambor, Zak. (2016). Facebook’s Latest Aims to Help Mobile Users Discover
and Buy Products, [Online].
https://www.digitalcommerce360.com/2016/01/04/facebooks-latest-test-
aims-help-mobile-users-buy-products/. [17 September 2017]

wviv



Straubhaar, Joseph. LaRose, Robert. Davenport, Lucinda. (2012). Media Now, 7"
Edition. United States of America: Wadsworh, Cengage Learning.

Sujarweni, V. Wiratna. (2015). Metodologi Penelitian: Bisnis & Ekonomi.
Yogyakarta: Pustaka Baru Press.

Survey Internet APJIL. (2016). Infografis Penetrasi dan Perilaku Pengguna
Internet Indonesia. Jakarta: APJIIL. Diakses pada 9 September 2017.

Tajudeen, FP., Jaafar, Noor Ismawati., Ainin, Sulaiman. (2017). Understanding
The Impact of Social Media Usage Among Organizations. Tajudeen, F.P.,
Information & Management (2017),
http://dx.doi.org/10.1016/].im.2017.08.004.

Tommi Laukkanen, Gadbor Nagy, Saku Hirvonen, Helen Reijonen, Mika Pasanen,

(2013) "The effect of strategic orientations on business performance in
SMEs: A multigroup analysis comparing Hungary and Finland",
International Marketing Review, Vol. 30 Issue: 6, pp.510-535,
https://doi.org/10.1108/ IMR-09-2011-0230

Tribun Bisnis. (2013). Sepatu Cibaduyut Bakal Tembus FEkspor, [Online].
http://www.tribunnews.com/bisnis/2013/02/27/sepatu-cibaduyut-bakal-
tembus-tembus-ekspor. [18 September 2017]

Twitter. (2017). Brand Resources. Tersedia:
https://about.twitter.com/en_us/company/brand-resources.html. Diakses
pada 7 Desember 2017.

Unescopress. (2015). 47 Cities Join The UNESCO Creative Cities Network,

[Online]. https://en.unesco.org/creative-cities/events/47-cities-join-unesco-

creative-cities-network. [18 September 2017]

Vincent Dutot, Frangois Bergeron, (2016) "From strategic orientation to social
media orientation: Improving SMEs’ performance on social media", Journal
of Small Business and Enterprise Development, Vol. 23 Issue: 4, pp.1165-
1190, https://doi.org/10.1108/JSBED-11-2015-0160

Wijaya, Ketut Krisna. (2015). Fenomena Pemanfaatan Media Sosial untuk
Berjualan di Indonesia, [Online]. https://id.techinasia.com/fenomena-

pemanfaatan-media-sosial-untuk-berjualan-di-indonesia. [15 Oktober 2017]

wwv



Wisata Bandung. (2013). Sejarah dan Perkembangan Sentra Kerajinan Sepatu
Cibaduyut,  [Online].  http://www.wisatabdg.com/2014/03/sejarah-dan-
perkembangan-sentra.html. [15 Oktober 2017]

Yayasan Lembaga Konsumen Indonesia. (2017). Menyikapi Perubahan
Konsumen di Era Media Sosial, [Online].
http://ylki.or.id/2015/01/menyikapi-perubahan-konsumen-di-era-media-
sosial/. [17 September 2017]

Youtube. (2017). Brand Resources, [Online]. https://www.youtube.com/intl/en-
GB/yt/about/brand-resources/#logos-icons-colors. [7 Desember 2017]
Zikmund, William G. et al. (2010). Business Reseach Methods, Eighth Edition.

Canada: South-Western Cengage Learning.

wwvi



