
DAFTAR PUSTAKA 

 

Ahmed, Z. (2014). Effect of brand trust and customer satisfaction on brand loyalty in Bahawalpur. 

Journal of Sociological Research ISSN 1948-5468, 306-326. Retrieved from 

www.macrothink.org/journal/index.php/jsr/article/download/6568/5407 

Ali Hasan, S. ,. (2014). Marketing dan Kasus-Kasus Pilihan. Yogyakarta: Center for Academic 

Publishing Service. 

Ajzen, I. (1991). The theory of planned behavior. Organization Behavior and Human Decision  

Process 50 [Online]. Avaible : 

https://www.sciencedirect.com/science/article/pii/074959789190020T 

Ambler, T., Bhattacharya, C. B., Edell, J., Keller, K. L., Lemon, K. N., & Mittal, V. (2002). 

Relating Brand and Customer Perspectives on Marketing Management. Journal of Service 

Research, 13-25. 

Anderson, J. C., & Gerbing, D. W. (1988, May 1). Structural Equation Modeling in Practice: A 

Review and Recommended Two-Step Approach. Psychological Bulletin, 103(3), 411-423. 

Retrieved April 28, 2018, from 

https://www.scholars.northwestern.edu/en/publications/structural-equation-modeling-in-

practice-a-review-and-recommended 

Armstrong, G., & Kotler, P. (2015). Marketing An Introduction Twelfth Edition Global Edition. 

Pearson. 

Augusty, F. (2006). Metode Penelitian Manajemen: Pedoman Penelitian untuk Skripsi, Tesis dan 

Disertasi Ilmu Manajemen. Semarang: Universitas Dipenegeoro. 

Bank Indonesia. (2013). Bank Indonesia Mencanangkan Gerakan Nasional Non Tunai - Bang 

Sentral Republik Indonesia. Retrieved from Bank Indonesia Official Web Site - Bank 

Sentral Republik Indonesia: http://www.bi.go.id/id/ruang-media/siaran-

pers/Pages/sp_165814.aspx 

Becker, J. M., Klein, K., & Wetzels, M. (2012). Hierarchical Latent Variable Models in PLS-SEM: 

Guidelines for Using Reflective-Formative Type Models. Long Range Planning (LRP), 

359-394. doi:10.1016/j.lrp.2012.10.001 

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What Is It? How Is It 

Measured? Does It Affect Loyalty? Journal of Marketing Vol. 73, 52-68. 

Brown, S. A.,&Venkatesh, V.(2005) Model of Adoption of Technology in Household: A Baseline 

Model Test and Extension Incorporating Household Life cycle. MIS Quarterly, 29(3), 399 - 426 

Cantone, L. (2011). The role of experience in the branding strategies. The role of experience in the 

branding strategies. 

Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust and brand affect 

to brand performance: The role of brand loyalty. Journal of Marketing, 65(2), 81-93. 

Retrieved from http://dx.doi.org/10.1509/jmkg.65.2.81.18255 

Deheshti, M., Firouzjah, J. A., & Alimohammadi, H. (2016). The Relationship between Brand 

Image and Brand Trust in Sporting Goods Consumers. Annals of Applied Sport Science, 



vol. 4, no. 3, 27-34. Retrieved Dec 31, 2017, from https://aassjournal.com/article-1-346-

en.pdf 

Fornell, C., & Larcker, D. F. (1981, Feb). Evaluating Structural Equation Models with 

Unobservable Variables and Measurement Error. Journal of Marketing Research Vol. 18, 

No. 1, Vol. 18, No. 1, 39-50. doi:10.2307/3151312 

Frontier Consulting Group. (2017). Top Brand Index 2017 Fase 1. Retrieved from Top Brand 

Award: http://www.topbrand-award.com/top-brand-survey/survey-

result/top_brand_index_2017_fase_1 

Garson, G. D. (2016). PArtial Least Squares: Regression & Structural Equation Models. United 

States of America: Statistical Associates Publishing. 

Hair, J. F., Hult, G. M., Ringle, C. M., & Sarstedt, M. (2014). A Primer on Partial Least Squares 

Structural Equation Modeling (PLS-SEM). United States of America: SAGE Publications, 

Inc. 

Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2012). An assessment of the use od partial 

least squares structural equation modeling in marketing research. Journal of the Academy 

of Marketing Science, 414-433. 

Hasanah, E. Y. (2009). Studi Mengenai Brand Loyalty Dalam Meningkatkan Brand Equity Kartu 

Prabayar GSM PT. Indosat Kota Semarang. Program Pascasarjana Program Studi 

Magister Manajemen Universitas Diponegoro. 

Hox, J. (1999). An Introduction to Structural Equation Modeling. Family Science Review, 11, 354-

373. Retrieved from http://joophox.net/publist/semfamre.pdf 

Indrawati, P. (2015). Metode Penelitian Manajemen dan Bisnis. Bandung: PT Refika Aditama, 

Bandung. 

Indrawati, Raman, M., Wai, C. K., Ariyanti, M., Mansur, D. M., Marhaeni, G. M., Yuliansyah, S. 

(2017). Perilaku Konsumen Individu dalam Mengadopsi Layanan Berbasis Teknologi 

Informasi & Komunikasi. Bandung: Refika Aditama. 

Indrawati, & Haryoto, K. S. (2015). The use of modified theory of acceptance and     use of 

technology 2 to predict prospective users’ intention in adopting tv streaming. International 

Conference on Computing and Informatics, 125, 206-215. 

 

Indrawati, dan Marhaeni, GustiAyuMade Mas. (2014). Measurement for Analysing Instant 

Messenger Application Adoption Using a Unified Theory of Acceptance and Use of Technology 

2. Proceeding of International Conference on Global Trends in Academic Research (GTAR-June 

2- 3,2014) at Bali Indonesia, 2 & 3 June 2014 

 

 

JAKPAT.NET. (2017). The Future of Digital Cash: Trend Prediction of Digital Cash Usage in 

2017 - JAKPAT. Retrieved from JAKPAT - No. 1 Mobile Survey Indonesia: 

https://blog.jakpat.net/the-future-of-digital-cash-trend-prediction-of-digital-cash-usage-

in-2017/ 

Katadata News and Research. (2016). 36% Orang Dewasa di Indonesia Memiliki Rekening di 

Bank. Retrieved from Berita Terkini Ekonomi dan Bisnis - Katadata News: 



https://databoks.katadata.co.id/datapublish/2016/12/02/36-orang-dewasa-di-indonesia-

memiliki-rekening-di-bank 

Katadata News and Research. (2016). Jumlah Pelanggan Telepon Seluler Indonesia Melebihi 

Populasi. Retrieved from Berita Terkini Ekonomi dan Bisnis - Katadata News: 

http://databoks.katadata.co.id/datapublish/2016/10/24/pelanggan-telepon-seluler-

indonesia-melebihi-jumlah-penduduk 

Keller, K. L. (Strategic Brand Management). Strategic Brand Management. USA: Pearson. 

Kotler, P., & Keller, K. L. (2012). Marketing Management 14. Prentice Hall. 

Kotler, P., & Keller, K. L. (2016). Marketing Management 15th Global Edition. England: Pearson 

Education Limited. 

Limayem, M. Hirt, S.G., & Cheung, C.M.K (2007). How Hbait limits the predictive Power of 

intention: The case of information System Continuince. MIS Quarterly,31(4). 705 - 737. 

Low, G. S., & Lamb, C. W. (2000). The measurement and dimensionality of brand associations. 

The Journal of Product and Brand Management, Santa Barbara: 2000, Vol, 9, Iss, 6, 350-

370. Retrieved from 

http://www.emeraldinsight.com/doi/pdfplus/10.1108/10610420010356966 

Low, G. S., & Lamb, C. W. (2000). The Measurement and Dimensionality of Brand Associations. 

Journal of Product & Brand Management, 350-368. 

Meenaghan, T., & Shipley, D. (1999). Media effect in commercial sponsorship. European Journal 

of Marketing, Vol, 33 No,3/4, 328-347. Retrieved from 

http://www.emeraldinsight.com/doi/abs/10.1108/03090569910253170 

Moorman, C., Deshpandé, R., & Zaltman, G. (1993). Factors Affecting Trust In Market Research 

Relationships. Journal of Marketing, Vol.57, 81-101. 

Noor, M. F. (2014). Pengaruh Brand Image dan Brand Trust terhadap Brand Loyalty King Thai 

Tea Bandung. Program Magister Manajemen, Fakultas Ekonomi Pascasarjana 

Universitas Katolik Parahyangan Bandung. 

Nyohardi, P. (2016). Pengaruh Brand Experience Terhadap Brand Loyalty Melalui Brand 

Satisfaction dan Brand Attitude. Jurnal Bisnis dan Manajemen/Volume 

52/No.11/November -2016 : 159-184. 

Otoritas Jasa Keuangan. (2017). POJK Nomor 19/POJK.03/2014. Retrieved from Otoritas Jasa 

Keuangan: http://www.ojk.go.id/id/kanal/perbankan/regulasi/peraturan-

ojk/Pages/9peraturan-otoritas-jasa-keuangan-tentang-layanan-keuangan-tanpa-kantor-

dalam-rangka-keuangan-inklusif.aspx 

Pranadata, I., Rahayu, M., & Hussein, A. S. (2017). Analisis Pengaruh Brand Experience Terhadap 

Brand Perceived Value, Brand Satisfaction, dan Brand Loyalty (Studi Kasus Pada Industri 

One Stop Carcare Service di Kota Malang). Jurnal Bisnis dan Manajemen Vol. 4 No.2, 

Juni 2017, p 217-227. 

PT Tribun Digital Online. (2017). Empat Faktor Ini Jadi Penghambat Penetrasi Layanan 

Keuangan Digital - Tribunnews.com. Retrieved from Tribunnews.com: 

http://www.tribunnews.com/bisnis/2017/05/17/empat-faktor-ini-jadi-penghambat-

penetrasi-layanan-keuangan-digital 



PT. Telekomunikasi Selular. (2015). Connecting your Digital Life - PT Telekomunikasi Selular 

2015 Annual Report. Jakarta: PT. Telekomunikasi Selular. 

PT. Telekomunikasi Selular. (2017). About Us: Telkomsel. Retrieved from Tentang Telkomsel | 

Telkomsel: www.telkomsel.com 

PT. Telekomunikasi Selular. (2017). About: Telkomsel Cash. Retrieved from Telkomsel TCASH 

| #pakeTCASH SEMUA Gampang!: https://digitalpayment.telkomsel.com 

Ratri, L. E. (2007). Hubungan antara Citra Merek (Brand Image) Operator Selular dengan 

Loyalitas Merek (Brand Loyalty) pada Mahasiswa Pengguna Telepon Selular di Fakultas 

Ekonomi Regular Universitas Diponegoro Semarang. Hubungan antara Citra Merek 

(Brand Image) Operator Selular dengan Loyalitas Merek (Brand Loyalty) pada 

Mahasiswa Pengguna Telepon Selular di Fakultas Ekonomi Regular Universitas 

Diponegoro Semarang, 1-188. 

Spencer, S., Mendoza, J., Amrullah, E., Djauhari, A., Dwipuspita, A., & Nydiasari, R. (2015). 

Digital Financial Services in Indonesia. Jakarta: United States Agency for International 

Development (USAID). 

Telkom Indonesia. (2015). TelkomGroup Borong Penghargaan Frost & Sullivan Indonesia 

Excellence Awards. Retrieved from TELKOM - PT. Telekomunikasi Indonesia Tbk: 

http://www2.telkom.co.id/telkomgroup-borong-penghargaan-frost-sullivan-indonesia-

excellence-awards-2.html 

Tjahyadi, R. A. (2006). Brand Trust Dalam Konteks Loyalitas Merek: Peran Karakteristik Merek, 

Karakteristik Perusahaan, dan Karakteristik Hubungan Pelanggan-Merek. Jurnal 

Manajemen, Vol. 6, No. 1, Nov 2006, 66-78. 

Tuominen, P. (1999). Managing Brand Equity. Managing Brand Equity, 65-100. 

Vinzi, V. E., Chin, W. W., Henseler, J., & Wang, H. (2010). Handbook of Partial Least Squares: 

Concepts, Methods, and Applications. Berlin: Springer. 

Wahyono, B. (2017). Pengertian Brand (Merek) | Pendidikan Ekonomi. Retrieved from About Us 

| Pendidikan Ekonomi: http://www.pendidikanekonomi.com/2012/11/pengertian-

brand.html 

Wahyono, B. (2017). Pengertian Brand Image (Citra Merek) | Pendidikan Ekonommi. Retrieved 

from Pendidikan Ekonomi: http://www.pendidikanekonomi.com/2012/11/pengertian-

brand-image.html 

Warta Ekonomi. (2017). Inilah Perusahaan Peraih Netizen Brand Choice Award 2017. Retrieved 

from Warta Ekonomi - Perspektif Baru Bisnis & Ekonomi: 

https://www.wartaekonomi.co.id/read133235/inilah-perusahaan-peraih-netizen-brand-

choice-award-2017.html 

 

APJII. (2017). Survey Asosiasi Penyelenggara Jasa Internet Indonesia tahun 2016 Tersedia : 

https://apjii.or.id/content/read/39/264/Survei-Internet- APJII-2016 [10 Oktober 2017] 

Chinomona, R. (2013). The Impact of Product Quality on Perceived Value, Trust and Students 

Intention to Purchase Electronic Gadgets. Mediterranean Journal of Social Sciences 

https://apjii.or.id/content/read/39/264/Survei-Internet-%20APJII-2016%20%5b10


E. Abu-Shanab, J. M. Pearson, and A. J. Setterstrom, “Internet Banking and Customers’ 

Acceptance in Jordan: The Unified Model’s Perspective,” Commun. Assoc. Inf. Syst., vol. 26, 

no. 23, pp. 493–524, 2010. 

Hawkins, D.I., dan Mothersbaugh, D.L. (2010)Consumer Behavior: Building Marketing 

Strategy.11th edition. McGraw-Hill, Irwin 

IFPI. (2017, 10 Oktober). Global Music Report 2017 Annual State of Industry [online] Tersedia : 

http://www.ifpi.org/downloads/GMR2017.pdf [10 Oktober 2017] 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi Teknologi Komunikasi 

dan Informasi. (Cetakan 1). Bandung: PT. Refika Aditama. 

Kotler, P., and Keller, K.L. (2016). Marketing Management (15th Ed). New Jersey: Pearson 

Education, Inc., Prentice Hall. 

Shiffman, Leon G dan Leslie L. Kanuk. (2000).  Consumer Behavior. Edisi Kelima. New Jersey: 

Pearson Education, Inc., Prentice Hall. 

Venkatesh, V., Morris, G., Davis, G., dan Davis, F. (2003). User Acceptance of Information 

Technology: Toward a Unified View, MIS Quarterly, 27 (3), 425478. 

Venkatesh, V., Thong, J., dam  Xu, X. (2012). Consumer Acceptance and Use of Information 

Technology: Extending the Unified Theory of Acceptance and Use of Technology, MIS Quarterly, 

36 (1). 157-178 

http://www.ifpi.org/downloads/GMR2017.pdf%20%5b10

