DAFTAR PUSTAKA

Ali, Hasan. (2008). Marketing. Yogyakarta: Media Pressindo

Benner, Judith. (2010). The airline customer loyalty model. Thesis pada Copenhagen
Business School : diterbitkan.

Bentler, P.M., Chou, C.P., 1987. Practical issues in structural modeling. Sociological
Methods and Research 16, 78— 117.

Berman, B. (2006). Developing an effective customer loyalty program. California
Management Review.

Biswas, Supriya. (2014). Relationship Marketing: Concepts, Theories and Cases.
Delhi: PHI Learning Private Limited [online]. Tersedia: http://goo.gl/Qsezo2 [10
November 2017]

Boomsma, A., Hoogland, J.J., 2001. The robustness of LISREL modeling revisited.
In: Cudeck, R., du Toit, S.,Sorbom, D. (Eds.), Structural Equation Modeling:
Present and Future. Scientific Software International, Chicago, pp. 139-168.

Bruhn, M. (2003). Pemasran relasional : Management of costumer relasionship (1st
ed), New Jersey: Prentice Hall.

Donni Junni Priansa. (2017). Perilaku Konsumen dalam Bisnis Kontemporer.
Bandung: Alfabeta.

Ferrell dan Michael D Hartline. (2014) Marketing Strategy, Text and Cases. (6" ed).
Mason, OH: South—Western Cengage Learning.

Ghaleb, Sima dan Thomalieh Elham. (2015). The impact of customer loyalty
programs on customer retention. International journal of business and social
science. VVol.6 No.8(1)

Griffin, Ricky W; Ebert, Ronald J, (2007). Bisnis. (Jilid 1. Edisi Kedelapan). Jakarta:
Erlangga.

Hoogland, J.J., Boomsma, A., 1998. Robustness studies in covariance structure
modeling: an overview and a metaanalysis. Sociological Methods and Research
26, 329-333.

Indrawati (2015) Metode Penelitian Manajemen dan Bisnis (Cetakan kesatu, Refika
Aditama, Bandung).

129


http://studenttheses.cbs.dk/handle/10417/987

Kotler, Philip. & Gary Armstrong. (2014). Principle Of Marketing, (15th ed). New
Jersey: Pearson Prentice Hall.

Kotler, Phillip dan Keller, K. Lane. (2012). Marketing Management, 14/E. Harlow:
Pearson Eduacation.

Loehlin, J.C., 1998. Latent Variable Models: An Introduction to Factor, Path, and
Structural Analysis. Lawrence Erlbaum Associates, Mahwah, NJ.

Lovelock, Christopher., et. Al. (2011). Pemasaran Jasa: Manusia, Teknologi,
Strategi Jilid 1 -7/E. Jakarta: Erlangga.

Mimouni-Chaabane, Aida, Volle, Pierre. (2011). Perceived Benefits of Loyalty
Programs: Scale Development and Implications for Relational Strategies. Journal
of Business Research, Elsevier, 2010, 63 (1), 32-37. Retrieved from Centre Pour
LA Communication Scientifique Directe (CCSD).

Paul J Peter dan Jerry C Olson. (2010). Consumer Behavior & Marketing Strategy
(9" ed) New York : McGraw-Hill, 2010.

Rintamaki, T., Kanto, A., Kuusela, H., and Spencer, M. T. (2006). Decomposing the
value of department store shopping into utilitarian, hedonic and social
dimensions. International Journal of Retail & Distribution Management Vol .34
No.1, 6-21.

Sekaran, U. and Bougie, R. (2010) Research Method for Business, A Skill Building
Approach (5™ ed) John Wiley & Sons Inc., Singapore.

Setiadi, Nugroho J. (2013). Perilaku Konsumen. Edisi Revisi. Jakarta : Prenada
Media Grup.

Sudaryono. (2014). Perilaku Konsumen dalam Perspektif Pemasar. Jakarta :
LENTERA llmu Cendekia.

Sugiyono (2016) Metode Penelitian Kuantitatif, Kualitatif dan R&D (cetakan ke-23)
Bandung.

Tanaka, J. S. (1987). “How Big Is Big Enough?”: Sampel Size and Goodness of Fit in
Structural Equation Models with Latent Variables. Child Development, 58(1),
134-146.

Telkomsel. www.telkomsel.com Diakses pada tanggal 1 Oktober 2017.

Tim Redaksi KBBI PB. (2008). Kamus Besar Bahasa Indonesia (Edisi Keempat).
Jakarta: Pusat Bahasa Departemen Pendidikan Nasional.

130


http://www.telkomsel.com/

Tjiptono, Fandy dan Gregorius Chandra, (2012). Pemasaran Strategic. Yogyakarta,
ANDI.

Vinod, B. (2011). Unleashing the power of loyalty programs — The next 30 years.
Journal of Revenue and Pricing Management Vol. 10, 5, 471-476.

Zikmund, William G., Raymond McLeod Jr., and Faye W. Gilbert. (2003). Customer

Relationship Management: Intergrating Marketing Strategy and Information
Techonology. USA : John Wiley & Sons Inc

131



