DAFTAR ISI

HALAMAN PERSETUJUAN iii
HALAMAN PERNYATAAN....... iv
KATA PENGANTAR - ; v
ABSTRAK ’ viii
ABSTRACT , ix
DAFTAR ISI X
DAFTAR TABEL xiv
DAFTAR GAMBAR XV
DAFTAR LAMPIRAN Xv
BAB IPENDAHULUAN
1.1 Gambaran Umum Objek Penelitian............oooeeeromvrroomoooooo 1
1.1.1 Gambaran Umum Perusahaan VIOYE] s cassmssssisainsemmmssevecemmsrepspmsermssmassssmass 1
1.1.2 Logo Perusahaan...........c..c.oemurveeeeeonesomeeeecosseosssoesoossooeooooeoeoooeoeeosoeoe 1
1.1.3 Visi Misi dan Nilai Perusahaan ..........oooooooroovoo 2
L.15 Struktur Organisasi VOYEJ...........cee.ooeeeeeeeomeeeeseomoooooooooooooooooooooooooo 4
1.2 Latar Belakang Penelitian....................oooommmoeomnoooo 5
1.3 Perumusan Masala....................oeeveveoceeeeeeeeseosoeoeosoeooooooeoooooeooooooooo 10
1.4 Tujuan Penelitian..............oc.oovvuvurvoeooeeeeeeoeeeoeeoeooooooooooo 10
1.5 Kegunaan Penehitian..............wvuvereeveeeeemeeeeeeeeees oo 10
1.5.1 Kegunaan TeOmtis ...........uvvuervvenreeeoeeeeseeeeoeoeoooooooooooooooo 10
RPN L 1 4 O 10
1.6 Sistematika PenuliSan..............co...cervvvereeeeeeeneeseoeseeoooooooooeoooooeooooe 11
1.7 Waktu dan periode penelitian...................coomvoeemeoo 11
BAB Il TINJAUAN PUSTAKA
2.1 Tinjauan Pustaka Penelitian ..................o.oooooooov S —— 12
2.1.1 Pengertian Pemasaran......................ooeeeeeeneooomomooooooooooo 12
ol BIANLL - resrmssassssmsscsasassssosmoresrogesgssvessssesssesSnEss s s imeoremoseseeceseeresentes sy 12



2.1.4 Tingkatan Arti Merek dan Kriteria Pemberian Merek.................... . 13

2.1.5 Manfaat BYand...........ccoccccoeeueeeomomeoeeeeeoeeeeeeeeeoeoeoeoeoeoooeoooooeoo 13
R B 15
2.1.7 Brand Love Sebagai EMOSi..............ooovemeeoeeooo 15
2.1.8 Brand Love dan €-WOmM................ooovooomoomoo 15
—2.1.9 Indikator Brand Love 16
2.1.10 Perilaku Konsumen............coooo....oooovvommemeoommooo 16
2.1.11 Electronic Word Of Mouth (E-WOM)....oeeeeeeeeeee e 17
2.1.12 Perbedaan E-wom dengan Word of Mouth...........eeeseeereesn.. 17
2.1.13 Karakteristik E-WOI...........ovvvvvveumreeeeeeseeesecesesosooooooooooooosooooooooe 19
2.1.14 Faktor-faktor yang Mempengaruhi E-wom ........................._____ 19
2.1.15 Dimensi E-WOm.........cevcermmereererneeeeseeeseseessoeos oo oo 20
2.1.16 Hubungan Antara Brand Love dan E-wom...................oooooooo 20
—2.2 Penelitian Terdahulu .............coemmemererveeooeeeeseeeeceseeeeeoooooo 21
2.3 Kerangka Pemikiran.................oooooovovoooomeooomoooo 37
2.4 Hipotesis Penelitian................oovuvuuueveeeeeeeveeseeeeesesoesoosoooooeoooooeooooooeooooooe 39
2.5 Ruang Lingkup Penelitian .................o...oooovoommoeoo 39
BAB III METODE PENELITIAN
3.1 Jenis Penelitian ...........c..oveeeeemivoooneeoeeeoeoeeoeeoo 40
3.2 Operasionalisasi Variabel dan Skala Pengukuran ...........cceveeeevvecvvserern, 40
3.2.1 Variabel Penelitian..................ovveoooveooooecomeo 40
3.2.2 Skala PeNgukuran............ee.cuuevveveeerereeseesessessseessoooooeoooooeoeseoeosoeoee 42
3.3 Populasi dan Sampel.............ooovvveeomreooooreeoeeeooeeeoooeoooooo 43
3.3.1 POPULASI .ovvcevvevoeeoeeecetensees et eoeeeee e 43
3.3.2 SAMPEL.....uooeeo e 43
3.3.3 Teknik SAMPHNG.........ccomevvrerrreeeceeeeeeeeeeeeseeeseee oo oo 44
3.4 Teknik Pengumpulan Data ....................ooveommmeoermooo 44
3.4.1 Data PHIMET .......oooeeeereireenirisieoeeseeseeseeseseee e eeeeeees oo 43
3.4.2 Data SekUNder.............oweuerrvmerrerreeeeee oo 44
3.5 Uji Validitas dan Reliabilitas..................ocoeeeeemmrreemmmrreoooooooooooooooo 45
3.5.1 Uji Validitas .........ccoevuummeemmrreeeeeeeeeeeeeeeeeeeeeeeoeoeooeoooeoooooo 45



3.6 Teknik ANalisis DAta .........ccovuvvrueveeerieeeceeeeeeeeee e 48
3.6.1 Analisis DESKIIPLT........ccovueuitreeeeiteeieeceeee et 48
3.6.2 Method of Successive Interval (MST) ..........couoooeeeeeoeeoeeeeeeeeoo 51
3.6.3 Regresi Linier Sederhana....................oovveueeeeereeoeoeeeeeeeeeeeeeo 51
3.6.4 Uji Asumsi KIaSIK .......ccooiueirioieeeiieeceeeeeeee e 51

3.7 Pengujian Hipotesis Secara Simultan (Uji £)........ooouevevuememoeeoeeeoeo ] 53

3.8 Koefisien Determinasi .............c.oceuruveeeeeeeeeeeeeeeeseesee oo 53

4.1 Pengumpulan Data...........cooormiuiioeiieieeeeeeeeee e 55
4.2 Karakteristik RESPONAEN ..........v.cveeeieeierecereeeeeeeeeeeeeesee e ee e 55
4.2.1 Karakteristik Responden Berdasarkan Jenis Kelamin ........................... 35
4.2.2 Karakteristik Responden Berdasarkan Usia...........coooveveevveurveeeonovsnn, 56
4.2.3 Karakteristik Responden Berdasarkan Profesi .............oo.ovvovoovoovoooiooo. 57
4.2.4 Karakteristik Responden Berdasarkan Pendapatan Per-Bulan................. 38
4.2.5 Karakteristik Responden Berdasarkan Media Sosial yang Dimiliki ........ 58
4.2.6 Karakteristik Responden Berdasarkan Jumlah Produk Voyej................... 59
4.3 Hasil PENEItAN. ......c.cuvvreiereieiteiiieeee e 60
4.3.1 Analisis Deskriptif Variabel...............c.o.ooovueeeoooooeoooeooe 61
4.3.2 Methods of Successive Internal (MSI)........c.ooveeeeeeeeeeeeereeoeeeoeoesen 64
4.3.3 Uji Asumsi KlasiK..............ccoormvueenn... RS 48 e s e RSP 65
4.3.4 Regresi Linier SEderhana ..............c..ocueeeeeerereveererererereseeeseee s e 67
4.3.5 Pengujian Hipotesis (Wi t) ..overururerreiieceeeeeeeeeeee e 68
4.3.6 Koefisien Determinasi..........o.ovevrureerrreeieceeeeeessseecesesesessessesesesesnsons 69
4.4 Pembahasan Hasil Penelitian........................ooooumeveveeoeereeeoeoeoeeoeoooo 70

S LKESHNPUIAN ...ttt et e s e e e 5
312 BALAI .covivimsisemmnsraananassenerssemsstsssssacnereenersessposssnsosssesassasss SRNRSSARSAR i msmaommment 75
5.2.1 Saran untuk Perusahaan VOYE] ...........cc.coovvmeeevmemereereeeeeeeeereseeresnn 13
5.2.2  Saran untuk Penelitian Selanjutinya..............cocreeeeeereeeersresrereseresrss 76

xii



DAFTAR PUSTAKA
LAMPIRAN

Xiii

il



