DAFTAR ISI

LEMBAR PENGESAHAN ...ttt i
LEMBAR PERNYATAAN ORISINALITAS ...cccooiiiiiieeeeeeeeeeeee il
ABSTRAK ..ottt sttt ettt ettt ettt et ae et eneen v
Kata PENGantar .........c.oeeviiiieiie ettt e eaae e vi
DAFTAR ISL.oiiiee ettt et s ix
DAFTAR TABEL. ..ottt xiii
DAFTAR GAMBAR ..ottt XV
DAFTAR ISTILAH ..ottt XVi
BAB I PENDAHULUAN ..ottt sttt ettt 1
.1 LATAR BELAKANG ...ttt s 1
[.2 Perumusan Masalah ............ooiiiiiiiiiiieee e 7
[.3 Tujuan Penelitian .........cccveieiieeiiiecieeeiie et 7
[.4 Batasan Penelitian..........cccoecueiiiiiiiiiniiienieeteecese e 7
[.5 Manfaat Penelitian ............coceviiviinieniiiinieecieeeteeee e 7
1.6 Sistematika Penelitian..........ccccooouiiiiiiiiiiiiiiiiiieeeeee e 8
BAB II TINJAUAN PUSTAKA. ...ttt 24
I1.1 Komunikasi Pemasaran ..........ccccceceevuerieniiienienienieseeeseeee et 24
I1.2 Komunikasi Pemasaran Terpadu...........ccoeceerieniiieniienieeiieieceeeieeeee e 24
I1.3 Bauran Komunikasi Pemasaran...........c.cccocceiiiiiiiniiniiiniineeeeeieeeeen 24
I1.4 Analytical Hierarchy ProcCess ..........cccoeeviiriiiiiniieeiiie e 26
IL.5 Key performance indiCAtor ................ccueceeeeeecieesieeieeeiieeieeieesee e 28
I1.6 PUFrpOSIVE SAMPIING .......ooceeeeneieeieeiieiieeieeeieeee ettt ettt 29
IL7 Uji REHADIIIAS. ....cciiiiieiieeciie ettt e ee e e saae e 29
IL.8 BENCAMAIKING .......ccceeeeeieeeieeeeee ettt et e aee e enaee s 30
I1.8.1 Tipe Tipe BencChmaArking ............ccccceeeeenieeiieiieeiieiiesieeieeniee e 30
I1.8.2 Tahap-tahap Benchmarking.............ccccceeeueeeeeneeecuienieeieesieeeie e eseee e 32
I1.8.3 T00ls BENCRMATKING ...........ooeeeeeeeiieeiie et 33
I1.9 Studi Literatur Terdahulu ..........ccoooiiiiiiiiiiee e 35
I1.10 Metode Pembanding..........ccceeveeiieriieniieiieie et 39



BAB IIT METODOLOGI PENELITIAN .......coiiiiiiiinieeieeeeeceeee e 42

I1.1 Model KONSeptual .........cc.eevieiiieiieiieeiieiieeee et s 42
I11.2 Sistematika Pemecahan Masalah ...........cc.ccooiiiiiiiiiiiiicee, 44
I11.2.1 Tahap Pengumpulan dan Pengolahan Data............ccccccoeveiiiiiiiiiniinenee 46
I11.2.2 Tahap Analisis dan Rekomendasi...........ccccueevieriieniienieniieiecie e, 48
I11.2.3 Perumusan kesimpulan dan saran .............cccceeeveeveenieeniienieecieeieeee e 49
BAB IV PENGOLAHAN DAN PENGUMPULAN DATA .....cccoeiieieieieeene 50
IV.1 Deskripsi Profil Cuanki Laksana ...........ccccoeecuiiiiiieiiiieniie e 50
IV.2 Identifikasi Alternatif Partner Benchmark .................cccoooeecvevieniencenenneanne. 50
IV.2.1 Cuanki GINAING......cceeevuiiiiiiiiieiieiie et 51
IV.2.2 Cuanki Lakoca ......cccoeiiiiiiiiiii e 51
IV.2.3 Cuanki SaljU......ccoeioiiiiieieeeeee ettt e 51
IV.3 Identifikasi Atribut Komunikasi Pemasaran..........c..ccoceeevieniniincincniennen. 52
IV.4 Perancangan Struktur AHP(Analytical hirearchy process) ......................... 56
IV.5 Perancangan KUESIONET..........cccueevcuiieiiieeiiie e eieeeeiee e eieeesveeesveeeeaee s 56
IV.6 Pengolahan Data AHP .........ccocuviiiiiiiieeeeee e 57
IV.6.1 Matriks Perbandingan Kriteria Komunikasi Pemasaran..............ccccccceeuee. 57
IV.6.2 Matriks Perbandingan Alternatif Partner Benchmark ............................... 58
IV.6.3 Uji RelIabIlitas ......cceeeuiiiiiiiiieiieiieeieeeee e 63
IV.6.4 Menentukan Partner Benchmark...............ccccccoevoeeiiiiiiiienieiieesienen, 66
IV.7 BENCRIMATKING ...ttt saaeennaee s 67
IV.7.1 Penentuan Key performance indicator(KPI) ...........cccooovevviiiiininiiaene, 67
IV.7.2 ANALISIS GAP ..ottt ettt st 70
IV.7.3 FUtUFe PEFfOFMANCE ...........oeeeeeeeiieeeiee et svee e s 73
BAB V ANALISIS DAN REKOMENDASI.......ccoeiiiiirieieeeeeeeeeee e 76
V.1 Analisis Gap Komunikasi Pemasaran.............cccccceevvuieiiienieniiienieniecieeeeee 76
viilklan 76
V.1.2 Promosi Penjualan...........cccceeoiiiiiiiiiiiicc e 76
V.1.3 Humas Dan Publisitas. .........c.cccoiiiiiiiiiiiiiiiiciee e 77
V.1.4 Pemasaran Online dan Media Sosial..........ccccoovveviriiniininieniiccccene, 77



V.1.5 Acara dan Pengalaman............ccocceeeviieiiiiiiieiieniecieeeee e 77

V. 1.6 MObile Marketing..........c.coeveeiiieiieiiieiieeie ettt 77
V.1.7 Penjualan Personal ............ccccociiiiiiiiiiiieiiic et 78
V.2 Usulan Perbaikan............cooooiiiiiiiiiiiice e 78
v2lklan 78

V.2.2 Promosi Penjualan............cccoooieiiiiiiiiiiiiiecieeiece e 79
V.2.2.1 Jumlah Alternatif Promosi ........ccoceeiiiiiiiiiiiiiiiee e 80
V.2.2.2 DISKOM ..ttt 80
V.2.3 Humas dan PubliSitas ..........cccceevirieniiiiniiienieecccecsceesee e 81
NV 2 3 L BlOG 81

V.2.4 Pemasaran Online dan Media Sosial..........ccccoriiiiiiiiniiiniiniiieeeee 82
V241 WEDBSTLE ...t et aee e e e seaesnseeennaee s 82
V.2.5 Acara dan Pengalaman............coceeiiniiiiniininieneecceeeeeee 85
N 2 S EXD0 86
V.2.5.2 SPONSOTSHID ..ottt ettt saae e enaee s 86
V.2.6 Mobile Marketing...........ccccueeiviiiiiiiieiie et 87
V.2.6.1 FreKUCNST POSHING .....cccuveeeiieiieiieeiieiie et eeiee ettt et e ese e eeee 87
V.2.6.2 ERAOVSEMENL .........ooeeeeeeieeieeeeeeee ettt 89
V.2.7 Penjualan Personal ............cccoooiiiiiiiiiiiiiniecieee e 91
N B B Y 2 ) USSR 91
V.3 Implementasi Perbaikan Komunikasi Pemasaran .............cccccecovvevveeecieennnenn. 92
BAB VI KESIMPULAN DAN SARAN ..ottt 93
VLT KESIMPULAN ..ottt et ettt 93
VL2 SATAN ..eiiiiiiei et 94
VI1.2.1 Saran Untuk Perusahaan .............ccoccooiiiiiiiiiiiiieeee e 94
VI1.2.2 Saran Untuk Peneliti Terkait..........ccceeveriireniiniiiiniccnecieeieccesieees 94
DAFTAR PUSTAKA ..ottt 95
LAMPIRAN A Lottt ettt ettt st et esaeebeeneesaeeneesseens 97
LAMPIRAN B ..ottt sttt s 99
LAMPIRAN C .ttt sttt sttt 103

Xi



LAMPIRAN D .ot 109

LAMPIRAN E ..o 115
LAMPIRAN Fooooie e 117
LAMPIRAN G .ottt e 119
LAMPIRAN H ..o 128
LAMPIRAN T ..o 133

Xii



