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People use social media as a means to express their thoughts, interests and opinions on 
various things. Thousands of submissions occur every day on every social media. Everyone 
can express their opinions through social media freely. These opinions contain positive, 
negative and neutral sentiments on a topic. The case study taken by researchers is the Anti-
LGBT campaign in Indonesia. The case was taken because the anti-LGBT campaign was 
widely discussed by the Indonesian people on Twitter's social media. If you want to know the 
tendency of public comments on the Anti-LGBT campaign in Indonesia, is it positive, 
negative, or neutral, then a sentiment analysis is conducted. Taking case studies of Anti-
LGBT campaigns in Indonesia for sentiment analysis because this movement has been talked 
about a lot by Indonesian people on social media. The algorithm used in conducting 
sentiment analysis is Naïve Bayes because it has a high degree of accuracy in classifying 
sentiment analysis. The stages in conducting sentiment analysis in this study are 
preprocessing data, processing data, classification, and evaluation. The resulting model is 
tested and evaluated by looking at the values of accuracy, precision, recall, and F1-measure. 
The sentiment analysis obtained in this study shows that Twitter users in Indonesia give more 
neutral comments. In this study, an accuracy of 86.43% was obtained from testing data using 
RapidMiner tools. 
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