
 

 

PERCEIVE EASE OF USE TOWARDS REPEAT 

PURCHASE INTENTION WITH CONVENIENCE AS AN 

INTERVENING VARIABLE ON FEATURE USAGE OF 

GRABFOOD 
 

UNDERGRADUATE THESIS 

 

Submitted as One of Requirement for  

Obtain a Bachelor of Business Administration Degree  

Business Administration Study Program 

 

Compiled by: 

Delia Anggraini 

1501160044 

 

 

 

 

 

 

 

 

 

 

INTERNATIONAL BUSINESS ADMINISTRATION 

FACULTY OF COMMUNICATION AND BUSINESS 

TELKOM UNIVERSITY 

2020 
 


