APPROVAL PAGE

THE INFLUENCE OF PEOU, PERCEIVED USEFULNESS, TRUST, PERCEIVED
ENJOYMENT AND SATISFACTION TOWARDS CONSUMER REPURCHASE
INTENTION IN TOKOPEDIA

In Partial Fulfilment of The Requirements The Degree of Bachelor International ICT

Business

Compiled By:
ANDINI NUR KHANSA

1401163226

Telkom

University

Supervisor:

Indira Rachmawati,S.T., M.S.M., Ph.D
NIP. 8800005

INTERNATIONAL ICT BUSINESS
FACULTY OF ECONOMIC AND BUSINESS
TELKOM UNIVERSITY
BANDUNG

2020



