DAFTAR PUSTAKA
Apostolopoulos, N., & Liargovas, P. (2016). Regional parameters and solar
energy enterprises. Purposive sampling and group AHP approach.
doi:https://doi.org/10.1108/IJESM-11-2014-0009

Bose, R. (2008). Competitive intelligence process and tools for intelligence
analysis. doi:https://doi.org/10.1108/02635570810868362

Clow, E. K., & Baack, D. (2018). Intregeted Advertising, Promotion, and
Marketing Communication (8th ed.). Pearson Education.

Elmuti, D., & Kathawala, Y. (1997). An overview of benchmarking process: a
tool for continuous improvement and competitive advantage.
doi:https://doi.org/10.1108/14635779710195087

Fraenkel, J. R., Wallen, F. N., & Hyun, H. H. (2012). How To Design and Evaluet

Research in Education. New York : McGraw-Hill.

Gaspersz, V. (2005). Total Quality Management. Jakarta: Gramedia Pustaka
Utama.

Khamkanya, T., Heaney, G., & McGreal, S. (2012). Introduction of AHP
Satisfaction Index for workplace environments. Journal of Corporate Real
Estate. doi:https://doi.org/10.1108/14630011211261687

Kotler, P., & Keller, K. L. (2012). Marketing Management, 14th Edition. New
Jersey: Prentice-Hall Published.

Kotler, P., & Armstrong, G. (2012). Principles Of Marketing, 14th Edition. New
Jersey: Prentice-Hall Published.

Kotler, P., & Keller, K. L. (2011). Manajemen Pemasaran, Edisi 13. Jakarta:
Erlangga.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson
Education, Inc.

72



Min, H., & Min, H. (1996). Competitive benchmarking of Korean luxury hotels
using  the analytic  hierarchy  process and  competitive.
doi:https://doi.org/10.1108/08876049610119794

Saaty, T. L. (2008). Decision Making With Analytic Hierarcy Process.

Saaty, T. L., & Vargas, L. G. (2012). Models, Methods, Concepts & Applications
of the Analytic Hierarchy Process. New York: Springer Science&Business
Media.

Watson, G. H. (1993). Strategic Benchmarking. New York.

Woodside, A., Vicente, R. M., & Duque, M. (2012). Tourism's destination
dominance and marketing website. International Journal of Contemporary
Hospitality Management. doi:
https://doi.org/10.1108/09596111111130038

73



