DAFTAR ISl

HALAMAN PENGESAHAN ...t n e ii
HALAMAN PERNY ATAAN. ... o sssssnsnsnnsnsnnnnnnnne WY}
HALAMAN PERNYATAAN PERSETUJUAN AKADEMIS..........cccoovveeeees v
AB S T R A e et e e e e e Vi
AB ST R A CT L. e e e e e e e e e vii
KATA PENGANTAR ..ottt a e e e e e st aaa e e e e e a e viii
DAFTAR IS] et e e e e s e e e e e e e s st raaeaeeeeaans X
[l I o A ] Xiii
DAFTAR GAMBAR ...ttt aae e Xiv
DAFTAR LAMPIRAN ...ttt ssssessnsssssssssssssnsssnnsnnnnnnnnns XV
L 1
PENDAHULUAN ..ottt sttt anes 1
1.1 Gambaran Umum Objek Penelitian.............cccocveviviiiie e, 1
0 A I (o] 1= [ - SRS 1
1.1.2 Layanan TOKOPEAIA ..........eeeiurreiiiieeiiieesiie e siee e e e e see e 3

1.2 Latar Belakang Penelitian .............ccocvveiiiii i 4
1.3 Perumusan masalah ...........cooiiiiiiiiiieiie e 15
1.4 Pertanyaan Penelitian...........cccoeoiveeiiiee i 15
1.5 TUJUAN PENEIITIAN ......viieiiiee e e e sree e 16
1.6 Manfaat PENeIItian...........coviiiiiiiieiiiesie e 17
1.6.1 ASPEK AKAUEIMIS .....vvveeiiiee et e ettt et tte e te e ete e ste e e e e e aree e 17
1.6.2 ASPEK PraKLiS .......ecivieeiiiie ettt ste e 17

1.7 Ruang LingKup Penelitian...........c.ccociireiiiieeiiiii e 17
1.8 Sistematika Penulisan Tugas akhir..............cccoeeiiiiiiie e 17
BAB 1]t 19
TINJAUAN PUSTAKA . ...ttt 19
2.1 Tinjauan Pustaka Penelitian ..............cccceeiiiciie e 19
2.1 L MAIKELING ..vveeeeiiiiee e 19
2.0.2 PISEPSI.ccciiuieiie e ittt 20



2.1.3 INternet Marketing .........c.cocveiieeiiieiie e 21

2.0.4 E-COMIMEICE ....cteiiee ettt e ettt e e et e e et e e e e annaeeas 22
2.1.5 Technology Acceptance Model (TAM) .....cocviiiiiiiiiiieni e 24
2.2 Penelitian TerdanUlU.........cccoooiiieiiiei s 28
2.3 Kerangka PEMIKIFAN ........ooiiiiiieiiieiie e 39
2.4 HIPOLESIS PENEIITIAN ... 43
N 1 1 43
METODE PENELITIAN ...t e e e rrena e e e e e 44
3.1 KaraKteristik PENEITIAN. .........ccuvveiiireiie e 44
3.2 Alat Pengumpulan Data..........ccceeiuieiiiiiieiiiese e 45
3. 2.1 VArIADEI ... s 45
3.2.2 Operasional Variabel ... 46
3.2.3 SKala PENQUKUIAN..........ciiiiiiiiiieiie e 50
3.3 Tahapan Penelitian .........ccooviiiieiiieii e 51
3.4 Populasi dan Sampel.........c.oooiiieiiiiii e 53
AL POPUIAST ..ttt 54
342 SAMPEL . 54
3.5 PengumpUIan Data..........cccuvieiieeeiiiie s 55
3.5.1 DAta PIIMET ..ottt 55
3.5.2 Data SEKUNUET .......eeiiiieiii e 56
3.6 Uji Validitas dan Reliabilitas ............cccoceeiviveiiiee e 56
3.6.1 UjJi ValIAItaS......cccuieeeiie et e e 56
3.6.2 Uji Reliabilitas .........cccveeiiieeiiie e 58
3.7 ANALISIS DALA .....eeeieeieiie ettt 59
3.7.1 Analisis Quter MOEl ..........ccoooviiiiiiiiiiie e 61
3.7.2 Analisis INNEr MOdE .........ccveiiiiiiieiieiee e 62
3.8 UJi PENQAIUN.....ccoiiiiiiiie ettt 63
3.8.1 Model Analisis Jalur (Path Analysis Model)..........c..cccooveeviieeinecnnnn. 63
3.8.2 Persamaan Struktural..............ccooiieiiiiiie i 63
3.9 Pengujian HIPOLESIS .......ccveveeeieeiieceeiee ettt 64
3.9. L Uji SEatiStIK F oo 65
3.9.2 Uji SEAtISTIK T..veviiiiieiicceee et 66

Xi



HASIL PENELITIAN DAN PEMBAHASAN ..ottt 69
4.1 Karakteristik Responden Penelitian ............cccooveiiiniiiiiiiic e 69
4.1.2 Gambaran Jawaban Responden Penelitian ............cccccovviiiiiiiciiienienn 73
4.1.3 Analisis Partial Least SQuUare (PLS) .......ccccoriirriiiiieiie e 78
4.1.3.1 Analisis Outer MOdel............oooiiieiiie e 78
4.1.3.2 Analisis INner Model ............oooiiieiic e 84
4.1.3.3 Uji GOOANESS OF Ft.....ooiiiiiiiiiieiie e 85
A.1.4 UJI PENQAIUN.....coiiiiiiii e 87
4.1.4.1 Persamaan Struktural .............ocoeeiiriiie e 87
4.1.4.2 Pengujian HIPOESIS ..........c.cevivireriieieieeeecreeee e 87
4.1.4.2.1 Pengaruh dari Perceived Ease Of Use terhadap Behavioral Intention to
USB .t i et e e et et e et et et et e e tes ettt bttt r e e re e re et et e e e e e nnes 89
4.1.4.2.2 Pengaruh dari Perceived Usefulness terhadap Behavioral Intention to
L L PP PP 90
4.1.4.2.3 Pengaruh dari Attitude Toward Using terhadap Behavioral Intention to
O L PP 91
4.1.4.2.4 Pengaruh dari Behavioral Intention to Use terhadap Actual Usage...91
4.2 PEMDANASAN ......viiiiiiiii ittt 92
4.2.1 Pengaruh dari Perceived Ease Of Use terhadap Behavioral Intention to
L L PP PU PR PP 93
4.2.2 Pengaruh dari Perceived Usefulness terhadap Behavioral Intention to
O LT PP PP TPPPPRP PP 94
4.2.3 Pengaruh dari Attitude Toward Using terhadap Behavioral Intention to
O LT PP PP TPPPPRP PP 94
4.2.4 Pengaruh dari Behavioral Intention to Use terhadap Actual Usage......... 95
BAB V..ot 97
KESIMPULAN DAN SARAN L....ooiiiiiiieit ettt sra e 97
5.1 KESIMPUIAN ...t a e 97
0.2 SAIAN. ..ttt e e e e a e e e e 98
DAFTAR PUSTAKA ..ottt ba et 100

Xii



	DAFTAR ISI

