Figure 1.
Figure 1.

Figure 2.
Figure 2.
Figure 2.
Figure 2.
Figure 2.
Figure 2.
Figure 2.

Figure 3.
Figure 3.

Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.

LIST OF FIGURES

1 Bottled water market share in West Java.........cccccoevvieiieniienieniiciee, 4
2 Percentage of absolute error from 330 ml bottled water ............cccc..e.e. 7
1 Forecasting method...........cceeiiiiiiieiiiieieeiecece e 13
2 Horizontal Patternn .......cc.eeeiieriieiieeiieeie ettt 19
3 Seasonal PAttIN......cc.eecuiiiiieiiecie et 20
4 Cyclical PAteIN ......ccvieeieiiieiie ettt 20
5 Trend Pattern......c.cocvieiiieiieeieeeie ettt 21
6 Moving Range Chart...........cccoooiieiiiiniiiiieie e 24
7 Theoretical framewWork..........cccoooveviiriiiiiiiiieieeee e 30
1 RESEAICH STAZE.....covvieiieeiiieiieeie ettt ettt enee s 35
2 Methods used in this research..........ccceoevievieiiiiiniiineceee 37
2 330 ml Bottled Water Sales January 2018 - December 2019 ................. 41
3 Autocorrelation FUNCHIONS ........cc.cocveviiriiiinieiiiiccceeeeeeee 44
4 Moving Range Chart...........ccceevoiiiiiiiiiiieiieeieeeeee e 63
5 Comparison of MSE between current method and proposed method .... 66
6 Comparison of absolute percentage error for every month .................... 66

xiii



