TABEL 1.
TABEL 2.
TABEL 3.
TABEL 3.
TABEL 3.
TABEL 3.
TABEL 3.
TABEL 3.
TABEL 3.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.
TABEL 4.

DAFTAR TABEL

1 Top Brand Indeks Telekomunikasi di Indonesia Tahun 2018............ 9
1 Penelitian TerdahulU ............cooovviiiiiiiii e 23
1 Operasional Variabel ... 28
2 Desain Pengukuran Skala LiKert ...........ccoooeiiiiiiniienecceei 30
3 Hasil Uji Validitas Daya Tarik Iklan (X) .......cccoooeviiiniiiiiiniicnnn 36
4 Hasil Uji Validitas Brand awareness (Y) .....ooooevveneeniienineeinennn 37
5 Hasil Uji Reliabilitas Daya Tarik Iklan (X) .......cccoiiiiiiiiiniiennn, 38
6 Hasil Uji Reliabilitas Daya Tarik Iklan (X) .......cccooviiiiiiiiniieninn, 38
7 Kriteria INtepretasi SKOT .........ooivieiiiiiieiieeeee e 40
1 Kriteria Berdasarkan Jenis Kelamin ..........ccccoooeiviiiiiii e, 43
2 Karakteristik Responden Berdasarkan Usia.............ccccooeveeiiieennen. 44
3 Karakteristik Responden Berdasarkan Pendidikan Terakhir............ 45
4 Karakteristik Responden Berdasarkan Pekerjaan.............c.ccovvenne. 47
5 Karakteristik Responden Berdasarkan Pendapatan ......................... 48
6 Hasil Uji Validitas ..........cooveieiiiieiiiiecicc e 49
7 Hasil Uji Reliabilitas..........cccccoovveiiiiiiic e 51
8 Hasil Analisis Deskriptif Daya Tarik Iklan..............ccccooviiiinennn. 51
9 Hasil Analisis Deskriptif Brand awareness .............ccccevvvveeivveennnen. 54
10 Analisis Regresi Linier Sederhana...........ccccccvvveviveeiiineeiiieeiinnnn, 57
TLHASH UJIF oo 58
L2 HaSH UJitoneiiiciiecec e 59
13 Hasil Uji Koefisien Determinan ...........cccccveevvveeiiveesiie e e e 60



