
 

viii 
 

LIST OF FIGURE 

 

Figure 1.1 Yovie Music School logo ...................................................................... 3 

Figure 1.2 Media Promotion from Bekraf (2017) ................................................... 7 

Figure 1.3 Social Media overview from Wearesosial Hootsuite (2020) ................. 8 

Figure 1.4 Most active social media from Wearesosial Hootsuite (2020) .............. 8 

Figure 2.1 Research Framework …....................................................................... 35 

Figure 3.1 Structural Model ….............................................................................. 49 

Figure 4.1 Continuum Line of Social Media Marketing Variable Context 

Dimensions (X1) …………………………………………………………58 

Figure 4.2 Continuum Line of Social Media Marketing Variable Communication 

Dimensions (X2) ....................................................................................... 60 

Figure 4.3 Continuum Line of Social Media Marketing Variable Collaboration 

Dimensions (X3) ....................................................................................... 61 

Figure 4.4 Continuum Line of Social Media Marketing Variables Connection 

Dimensions (X4) ....................................................................................... 63 

Figure 4.5 Continuum Line of Social Media Marketing Variables ...................... 64 

Figure 4.6 Continuous Line Variable Purchase Decision Dimension Product / 

Service Selection (Y1) .............................................................................. 65 

Figure 4.7 Continuous Line Variable Purchase Decision Dimension Brand 

Selection (Y2) ........................................................................................... 67 

Figure 4.8 Continuous Line of Purchase Decision Variable Dimensions of 

Channeling Options (Y3) .......................................................................... 68 

Figure 4.9 Continuous line of Purchase decision variable dimension Time of 

purchase (Y4) ............................................................................................ 70 

Figure 4.10 Continuous Line Variable Purchase Decision Dimension Number Of 

Purchases (Y5) .......................................................................................... 71 

Figure 4.11 Continuous Line Variable Purchase Decision Dimension Payment 

Methods (Y6) ............................................................................................ 73 

Figure 4.12 Continuous Line Of Purchase Decision Variables ............................ 74 

Figure 4.13 Model Specifications ......................................................................... 81 



 

vii 
 

Figure 4.14 Structural Model ................................................................................ 83 


