TABLE OF CONTENTS

APPROVAL SHEET ..ottt 2
STATEMENT ..o bbbttt re s i
MOTTO AND OFFERS ...ttt ii
PREFACE ..ottt ettt te s be et e seara et et e tennenneane e iii
ABSTRAK .ottt nb e %
ABSTRACT <ottt ettt renreann Vi
TABLE OF CONTENTS ...ttt vii
LIST OF FIGURES........ooiiiiie sttt nnenne s X
LIST OF TABLES ...ttt Xi
LIST OF APPENDIX ...ociiiiiieiie ettt et naenens Xii
CHAPTER |ttt bbb 1
1.1  Research ObJeCt OVEIVIEW .......ccccviiiiiieiieciee et 1
1.1.1  The profile of Telkom UNIVErSity........ccccoooiiiiiiniininiiienene e 1
1.1.2  Vision, Mission, Company LOgO ........cccevurruerierneniieninseeniesee e 2
1.1.3  Organizational Structure of Telkom University.........c.cccccevvivvernnenee. 3

1.2 Research Background ...........cccccoviioiiiiiniieii e 3
1.3 Problem Statement.........cccooiiiiiiiii s 8
1.4 ReSearch ODJECTIVE ..o 8
1.5 Benefits of the Research..........ccoooiiiiiiiiic 9
1.6 WIITING SEQUENCE......ociiitieiieie sttt 9
CHAPTER ..ottt 11
2.1 Theory and Prior RESEAICH ........cecvviiiiiecie e 11

2. 1.1 ENEEIPIENEU ......eeetiiiriiiieite ettt nnees 11
2.1.2 WWOMEN ENIrEPIENEUL .....ccivee ittt sttt 14
2.1.3 Entrepreneurship EQUCALION..........cccoviieiieie e 17
2.1.4. Entrepreneurship INtention ... 19

2.2 Prior RESBAICI ..ot 21
2.3. ReSearch FrameWorK .........ccooiiieiiiiiie e s 28
2.4 Research HYpOthesis ... 29

Vil



2.5 RESEAICN SCOPE....ciuiieiiiiie ettt 30

CHAPTER HL.oooceeeeeee ettt e nne s 31
3.1 Types Of RESEAICH .......ocviiiieiice e 31
3.2 Operational Variables and Measurement Scale..........cccccevvevviieiiennnnnnne 32

3.2.1 Operational Variables ..o 32
3.3 RESEAICN SEAGE.......i ittt 36
3.4 Population and SAMPIE ........cccveieiiiiieieciece e 37

341 POPUIALION .. 37

342 SAMPIE oo e 37
3.5 Data COECION .....cciiiiiieieie e 38

3.6 Validity and Reability teSt..........ccccveiiiiiiiieie e 39
3.6.1 ValIUILY TEST ...c.viiiieieieeieiee e 39
3.6.2 Reliability TeSt .....eccieiiiieie e 40

3.7 Data analysis teChNIQUE...........cciiiiiiiciee e 41
3.7.1 DeSCriptive ANAIYSIS.......ccuciveieiierieeie e 41
3.7.2  Method of Successive Interval (MSI)........cccoocviiiiiiiinieieec e 42
3.7.3 Path ANAIYSIS ....cviiiiiiiiiieeie e 43

CHAPTER IV ottt snenne s 47
4.1 Respondent CharaCteriStiC.........oovririririeieiesic s 47
4.2 RESLAICN RESUIES.....ccuiiiiiiicieie e 50

4.2.1 ANalYSIS DESCIIPLIVE ... 50

4.2.2 Respondents' responses about Entrepreneurship Education.................. 50

4.2.3 Respondent responses about Entrepreneurship Motivation................... 53

4.2.3 Respondent responses about Entrepreneurship Intention...................... 55

4.3 Result of Path Analysis using Smart pls SEM ...........ccccooeviviiiiievicce e, 57

4.3.1 Measurement MOdel ...........ccoeiiiiiiiie e 57

4.3.2 Structural Model ANalysiS ........ccovviiiieiiie e 59

GG BV oo [=] B - USSR 61

CHAPTER V..ot sttt ettt nnenne s 63
5.1 Conclusion of path analysis results...........ccccoriiniiiincine 63
5.2 SUQQESTIONS....c.viiiiiieiiie ettt e e sb e e be et enne e 64



5.3 Suggestions for the next reSEarChers .........cccvvvvevie i
BLIBIOGRAPHY ...ttt sttt nne e

Appendix



