
xiii 
 

LIST OF FIGURES 

Figure 1. 1 Logo Emina Cosmetics .............................................................................. 1 

Figure 1. 2 Products from Emina ................................................................................. 5 

Figure 1. 3 Products from Emina ................................................................................. 5 

Figure 1. 4 Category TOP brand award ....................................................................... 7 

Figure 2. 1 Research Framework ............................................................................... 29 

Figure 3. 1 Stages of Research ................................................................................... 38 

Figure 3. 2 Continum Line ......................................................................................... 45 

Figure 4. 1 Identity of Respondents based on Gender ............................................... 49 

Figure 4. 2 Identity of Respondents based on Age .................................................... 50 

Figure 4. 3 Identity of Respondents based on Occupation......................................... 51 

Figure 4. 4 Identity of Respondents based on Monthly Expenses ............................. 52 

Figure 4. 5 Identity of Respondents based on Frequency of Emina 

Cosmetic Monthly Buy ........................................................................... 53 

Figure 4. 6 Identity of Respondents based on Cost to Pay Emina Cosmetics ........... 53 

Figure 4. 7 Identity of Respondents based on Any Product Used 

beside Emina Cosmetics ......................................................................... 54 

Figure 4. 8 Continuum Line of Brand Awareness ..................................................... 57 

Figure 4. 9 Continuum Line of Brand Association .................................................... 58 

Figure 4. 10 Continuum Line of Perceived Quality ................................................... 60 

Figure 4. 11 Continuum Line of Brand Loyalty ........................................................ 62 

Figure 4. 12 Continuum Line of Purchase Intention .................................................. 64 

Figure 4. 13 Graph of Histogram ............................................................................... 64 

Figure 4. 14 Graph of Normal P-Plot ......................................................................... 65 

Figure 4. 15 Graph of Scatterplot ............................................................................... 67 


