ABSTRACT

This research was conducted to determine and analyze the factors that
influence Continuance Intention of Go-Food users in Bandung. The purpose of this
study was to determine how much influence Habit on Continuance Intention of Go-
Food users in Bandung, to find out how much influence Perceived Usefulness has on
Continuance Intention of Go-Food users in Bandung, to know how much influence
Perceived Enjoyment has on Continuance Intention of Go-Food users in Bandung,
knowing how much influence Perceived Ease of Use has on the Continuance Intention
of Go-Food users in Bandung.

The independent variables are Habit, Perceived Usefulness, Perceived
Enjoyment and Perceived Ease of Use. While the dependent variable is Continuance
Intention. This research uses quantitative methods with descriptive research type. The
population in this study were Go-Food users in Bandung. The sample technique used
nonprobability sampling method with purposive sampling, that is as many as 100
respondents. The data analysis technique used multiple linear regression analysis.

The results showed that Habit tcount Was 5.025> tiapie 1.985, which means Habit
had a positive and significant effect on Continuance Intention, tcount Perceived
Usefulness was 2.108> tianle 1.985, which means Perceived Usefulness has a positive
and significant effect on Continuance Intention, tcount Perceived Enjoyment is 2.053>
table 1.985 which means Habit has a positive and significant effect on Continuance
Intention, while tcount Of Perceived Ease of Use is 0.425 <ttanie 1.985, which means that
Perceived Ease of Use has no positive and significant effect on Continuance Intention.

The conclusion of this study is that Habit, Perceived Usefulness, Perceived
Enjoyment have a positive and significant effect on Continuance Intention. Meanwhile,

Perceived Ease of Use has no positive and significant effect on Continuance Intention.
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