Daftar Pustaka

[1] Iswari, P. R., & Latifah, F. (2013). Buku Pegangan IImu Pengetahuan Kosmetik (J. Djajadisastra (ed.)).
Gramedia Pustaka Utama.

[2] Fang, X., & Zhan, J. (2015). Sentiment analysis using product review data. Journal of Big Data, 2(1).
https://doi.org/10.1186/s40537-015-0015-2

[3] Lewis, S. J. (1945). Thumbs up. American Journal of Orthodontics and Oral Surgery, 31(9), 481-482.
https://doi.org/10.1016/0096-6347(45)90048-2

[4] Ardian, H., & Kosasi, S. (2019). Analisis Sentimen Pada Review Produk Kosmetik Bahasa Indonesia
Dengan Metode Naive Bayes. Jurnal ENTER, 2(1), 306-320.

[5] Rosi, F., Fauzi, M. A., & Perdana, R. S. (2018). Prediksi Rating Pada Review Produk Kecantikan
Menggunakan Metode Naive Bayes dan Categorical Proportional Difference (CPD). Jurnal
Pengembangan Teknologi Informasi Dan limu Komputer (J-PTIIK) Universitas Brawijaya, 2(5), 1991—
1997.

[6] Guha, S., Joshi, A., & Varma, V. (2015). SIEL: Aspect Based Sentiment Analysis in Reviews. SemEval,
759-766. https://doi.org/10.18653/v1/s15-2129

[71 Moh, T.S., & Zhang, Z. (2012). Cross-lingual text classification with model translation and document
translation. Proceedings of the Annual Southeast Conference, 71-76.
https://doi.org/10.1145/2184512.2184530

[8] Mardianti, S., Zidny, M., & Hidayatulloh, 1. (2018). Ekstraksi Tf-Idf N-Gram Dari Komentar Pelanggan
Produk Smartphone Pada Website E-Commerce. 79-84.

[9] Proceeding AIP2017 mubarok Adiwijaya Aspect-based sentiment analysis to review products using Naive
Bayes.en.id.pdf. (n.d.).

[10] Dina, N. Z., & Juniarta, N. (2020). Aspect based Sentiment Analysis of Employee’s Review Experience.
Journal of Information Systems Engineering and Business Intelligence, 6(1), 79.
https://doi.org/10.20473/jisebi.6.1.79-88

[11] Widiyaningtyas, T., Elbaith Zaeni, I. A., & Farisi, R. Al. (2019). Sentiment Analysis Of Hotel Review
Using N-Gram And Naive Bayes Methods. Proceedings of 2019 4th International Conference on
Informatics and Computing, ICIC 2019, October. https://doi.org/10.1109/ICIC47613.2019.8985946

[12] Suciati, A., & Budi, I. (2020). Aspect-based sentiment analysis and emotion detection for code-mixed
review. International Journal of Advanced Computer Science and Applications, 11(9), 179-186.
https://doi.org/10.14569/1JACSA.2020.0110921

[13] Parmar, H. H. (2014). Sentiment Mining of Movie Reviews using Random Forest with Tuned
Hyperparameters. Conference Paper, July.

[14] Kannan, S., Gurusamy, V., Vijayarani, S., llamathi, J., Nithya, M., Kannan, S., & Gurusamy, V. (2015).
Preprocessing Techniques for Text Mining. International Journal of Computer Science & Communication
Networks, 5(1), 7-16.

[15] Agastya, I. M. A. (2018). Pengaruh Stemmer Bahasa Indonesia Terhadap Peforma Analisis Sentimen
Terjemahan Ulasan Film. Jurnal Tekno Kompak, 12(1), 18. https://doi.org/10.33365/jtk.v12i1.70

[16] Mehare, D. D. (2018). Introduction to TF-IDF: To Represent Importance of Keyword within whole
Dataset. International Journal for Research in Applied Science and Engineering Technology, 6(3), 2321—
2323. https://doi.org/10.22214/ijraset.2018.3369

[17] Breiman, L. (2001). ST4_Method_Random_Forest. Machine Learning, 45(1), 5-32.
https://doi.org/10.1017/CB09781107415324.004

[18] Bahrawi, N. (2019). Sentiment Analysis Using Random Forest Algorithm-Online Social Media Based.
Journal of Information Technology and Its Utilization, 2(2), 29. https://doi.org/10.30818/jitu.2.2.2695


https://doi.org/10.1016/0096-6347(45)90048-2

