
 

 78 

DAFTAR PUSTAKA 

 
Aditia, R. (2017). 25 Negara di Dunia yang Rakyatnya Hobi Traveling. 

Cekaja.Com. [online]. https://www.cekaja.com/info/25-negara-di-dunia-

yang-rakyatnya-hobi-traveling/ [11 Maret 2020]. 

Aldrich, J. O., dan Cunningham, J. B. (2016). Using IBM SPSS Statistics (2nd ed.). 

United States: SAGE Publications.  

Almendros, E. C., dan García, S. D. B. (2016). Online airline ticket purchasing: 

Influence of online sales promotion type and Internet experience. Journal of 

Air Transport Management, 53, 23–34. 

https://doi.org/10.1016/j.jairtraman.2016.01.004 

Burhan, F. A. (2020). Traveloka dan Tiket.com Pacu Transaksi pada Akhir Tahun 

- Startup Katadata.co.id. [online]. Katadata.Co.Id. 

https://katadata.co.id/desysetyowati/digital/5fa2d9deeff33/traveloka-dan-

tiketcom-pacu-transaksi-pada-akhir-tahun [17 November 2020]. 

Chatterjee, S., dan Hadi, A. S. (2012). Regression Analysis by Example (5th ed.). 

New Jersey: John Wiley and Sons, Inc. 

Cooper, D. R., dan Schindler, P. S. (2014). Business Research Methods. In Business 

Research Methods (12th ed.). New York: McGraw-Hill. 

Depok Pos. (2017). Gaya Hidup Traveling di Indonesia Semakin Berkembang. 

Depok Pos. [online]. https://www.depokpos.com/2017/09/gaya-hidup-

traveling-di-indonesia-semakin-berkembang/ [7 Oktober 2020]. 

Depok Pos. (2018). Pengguna Internet Tinggi, Depok Potensial Kembangkan 

Ekonomi Digital. Depok Pos. [online]. 

https://www.depokpos.com/2018/05/pengguna-internet-tinggi-depok-

potensial-kembangkan-ekonomi-digital/ [7 Oktober 2020]. 

Doni. (2017). Bagaimana Traveloka Menjadi Startup Raksasa Indonesia. 

Accuratecloud.Id. [online] https://accuratecloud.id/2017/02/26/bagaimana-

traveloka-menjadi-startup-raksasa-indonesia/ [7 Oktober 2020]. 

Eleboda, S. S. (2017). Sales Promotion as a Strategy in Service Marketing : 



 79 

Exploring the Believability Dilemma and Consumer Purchase Decision. 

American Journal of Marketing Research, 3(2), 8–15. 

http://www.aiscience.org/journal/ajmr 

Fajar, T. (2019). Traveloka: Ada Penurunan Pembelian Tiket Pesawat di Kuartal 

I-2019 : Okezone Economy. Okezone.Com. [online]. 

https://economy.okezone.com/read/2019/05/14/320/2055689/traveloka-ada-

penurunan-pembelian-tiket-pesawat-di-kuartal-i-2019 [7 Oktober 2020]. 

Guolla, M. A., Belch, G. E., dan Belch, M. A. (2017). Advertising and Promotion 

(An Integrated Marketing Communication Perspective) (6th ed.). Canada: 

McGraw-Hill Education. 

Hamdani, N. A., dan Okpriana, H. (2016). Kualitas Produk dan Promosi Penjualan 

terhadap Proses Keputusan Pembelian Van Java Chocolate Ginger di PT Tama 

Cokelat Indonesia. Jurnal Wacana Ekonomi, 16(1). https://doi.org/DOI: 

http://dx.doi.org/10.52434/jwe.v16i1.397 

Huda, R. M. (2016). 5 website booking tiket pesawat terbaik. Setara.Net. [online]. 

https://setara.net/5-website-penyedia-booking-tiket-terbaik/ [7 Oktober 

2020]. 

Junita, N. (2020). Tiket.com Dihantam Covid-19, Penjualan Merosot 75 Persen. 

Bisnis.com. [online]. 

https://ekonomi.bisnis.com/read/20200413/12/1226365/tiket.com-dihantam-

covid-19-penjualan-merosot-75-persen [8 Juni 2021]. 

Kotler, P., dan Armstrong, G. (2018). Principles of Marketing (7th ed.). United 

Kingdom: Pearson Education Limited. 

Kotler, P., dan Keller, K. L. (2016). Marketing Management (15th ed.). England: 

Pearson Education Limited. 

Kusnandar, V, B. (2019). Inilah Valuasi 5 Unicorn Indonesia. Databoks. [online]. 

https://databoks.katadata.co.id/datapublish/2019/11/26/inilah-valuasi-5-

unicorn-indonesia# [7 Oktober 2020]. 

Morrison, A. M. (2019). Marketing and Managing Tourism Destinations. New 

York: Routledge. 

Muljono, R. K. (2018). Digital Marketing Concept. Jakarta: Gramedia Pustaka 



 

 80 

Utama. 

Murniaseh, E. (2020). Promo Traveloka 2020: Potongan Harga Hotel, Pesawat 

Hingga Rp1 Juta. Tirto.Id. [online]. https://tirto.id/promo-traveloka-2020-

potongan-harga-hotel-pesawat-hingga-rp1-juta-evSZ [3 November 2020]. 

Nugroho, W. (2020). Bisnis Travel Melorot, Traveloka Terpaksa Pecat 10% 

Karyawan. Infokomputer.Com. [online]. 

https://infokomputer.grid.id/read/122098716/bisnis-travel-melorot-traveloka-

terpaksa-pecat-10-karyawan?page=all [22 Februari 2020]. 

Omeni, I. A., Chukwudi, H. S., dan Shedrak, M. C. (2020). Effect Of Consumer 

Sales Promotion On Consumer Purchase Behaviour : An Analysis Of Cocoa 

Beverages Intermediaries In Lagos, Nigeria. International Journal of 

Innovative Research and Advanced Studies, 7(4), 108–118. 

Petriella, Y. (2018). Jeli Menyikapi Perubahan Tren Belanja Konsumen. 

Bisnis.Com. [online]. 

https://ekonomi.bisnis.com/read/20180820/12/829896/jeli-menyikapi-

perubahan-tren-belanja-konsumen [9 Juni 2021]. 

Plananska, J. (2020). Touchpoints for electric mobility: Investigating the purchase 

process for promoting sales of electric vehicles in Switzerland. Energy 

Research & Social Science, 69. 

https://doi.org/https://doi.org/10.1016/j.erss.2020.101745 

Pradana, S, A., dan Saraswati, T, G. (2018). Pengaruh Promosi Penjualan Terhadap 

Proses Keputusan Pembelian Jasa Grabcar. EPorceeding Management, 5(2), 

2740–2747. 

Press, T. (2019). Traveloka Press Kit. Press.Traveloka. [online]. 

http://press.traveloka.com/presskit/ [7 Oktober 2020]. 

Priyono. (2016). Metode Penelitian Kuantitatif. Zifatama Publishing. 

Radjab, E., dan Jam’an, A. (2017). Metodologi Penelitian Bisnis. Makassar: 

Lembaga Perpustakaan dan Penerbitan Universitas Muhammadiyah 

Makassar. file:///C:/Users/youhe/Downloads/kdoc_o_00042_01.pdf 

Ratya, M, P. (2019). Traveloka Xperience, Layanan Baru untuk Lebih dari Sekadar 

Traveling. Inet.Detik.Com. [online]. https://inet.detik.com/cyberlife/d-



 81 

4593083/traveloka-xperience-layanan-baru-untuk-lebih-dari-sekadar-

traveling [7 Oktober 2020]. 

Riyanto, S., dan Hatmawan, A. A. (2020). Metode Riset Penelitian Kuantitatif. 

Penelitian di Bidang Manajemen, Teknik, Pendidikan, dan Eksperimen. 

Sleman: Deepublish Publisher. 

Strong, H. (2014). Marketing and management models: a guide to understanding 

and using business models. New York: Business Expert Press. 

Sunyoto, D. (2012). Konsep Dasar Riset Pemasaran dan Perilaku Konsumen. 

Yogyakarta: CAPS. 

Suresh, C., Anandanatarajan, K., dan Sritharan, R. (2015). Effect of Sales 

Promotion Tools on Customer Purchase Decision With Special Reference to 

Specialty Product (Camera) at Chennai, Tamilnadu. Asia Pasific Journal of 

Research, 1(21), 171–176. 

Tarigan, A, I. (2020). Bagaimana startup bertahan di tengah pandemi corona? 

(page-2). Tek.Id. [online]. https://www.tek.id/insight/bagaimana-startup-

bertahan-di-tengah-pandemi-corona-b1ZLq9h44?page=2 [8 Juni 2021]. 

Tempo.co. (2016). Kuartal I, Belanja Iklan Traveloka Mencapai Rp 103 Miliar - 

Bisnis Tempo.co. Tempo.Co. [online]. 

https://bisnis.tempo.co/read/771869/kuartal-i-belanja-iklan-traveloka-

mencapai-rp-103-miliar/full&view=ok [7 Oktober 2020]. 

Traveloka. (2020a). Traveloka - Terms and Conditions. Traveloka.Com.[online]. 

https://www.traveloka.com/id-id/termsandconditions [7 Mei 2021]. 

Traveloka. (2020b). Wanita Lebih Suka Traveling Ketimbang Pria. 

Traveloka.Com. [online]. https://www.traveloka.com/id-

id/explore/tips/wanita-lebih-suka-traveling-ketimbang-pria/19271 [7 Mei 

2021]. 

Venugopal, P. (2010). Marketing Management (A Decision Making Approach). 

New Delhi: SAGE Publications India Pvt Ltd. 

Walliman, N. (2011). Research Methods The Basics. New York: Routledge. 

Wirakanda, G. G., dan Pardosi, A. S. (2020). Pengaruh Sales Promotion Terhadap 

Keputusan Pembelian (Studi Kasus Di Blibli.com). Ejurnal.Poltekpos.Ac.Id. 



 

 82 

https://ejurnal.poltekpos.ac.id/index.php/promark/article/view/718 

Yuanita, P. (2018). 5 Perbedaan Traveler 90-an dan Zaman Sekarang, Asyikan 

Mana? Travel.Dream.Co.Id. [online]. https://travel.dream.co.id/news/5-

perbedaan-traveler-90-an-dan-zaman-sekarang-asyikan-mana-180130z.html 

[11 Maret 2020]. 

 


