
xii 
 

DAFTAR GAMBAR 

Gambar 1.1 Logo Perusahaan .......................................................................................1 

Gambar 1.2 Angka Kerugian Nasional Akibat Banrang Palsu......................................5 

Gambar 1.3 Persentase Kerugian Pada Beberapa Sektor...............................................6 

Gambar 2.1 Kerangka Pemikiran.................................................................................28 

Gambar 3.1 Proses Tahapan Penelitian Kuantitatif.................................................... 38 

Gambar 4.1 Garis Kontinum Experiential Marketing Indikator Sense........................57 

Gambar 4.2 Garis Kontinum Experiential Marketing Indikator Feel..........................58 

Gambar 4.3 Garis Kontinum Experiential Marketing Indikator Think.......................59 

Gambar 4.4 Garis Kontinum Experiential Marketing Indikator Act...........................61 

Gambar 4.5 Garis Kontinum Experiential Marketing Indikator Relate......................62 

Gambar 4.6 Garis Kontinum Customer Satisfaction..................................................64 

Gambar 4.7 Garis Kontinum Customer Loyalty.........................................................66 

Gambar 4.8 Model Analisis Jalur...............................................................................74 

 


