EFFECTION OF ELECTRONIC WORD OF MOUTH IN SOCIAL MEDIA
INSTAGRAM TOWARDS CONSUMER PURCHASE INTENTION (a Study on
TRAVELOKA)

MINI THESIS

Submitted as one of the requirements for obtaining a bachelor's degree (S1)

From the International ICT Business study Program

Created by:
SOPHAN FERNANDO SIMORANGKIR
1401153598

UNIVERSITAS

Telkom

INTERNANTIONAL ICT BUSINESS
FACULTY OF ECONOMY AND BUSINESS
TELKOM UNIVERSITY
BANDUNG
2021



