
xii 

 

DAFTAR ISI 

 

 

HALAMAN PENGESAHAN ...................................................................................... v 

HALAMAN PERNYATAAN .................................................................................... vi 

HALAMAN MOTTO DAN PERSEMBAHAN ........................................................ vii 

KATA PENGANTAR ................................................................................................ vi 

ABSTRAK ................................................................................................................... x 

ABSTRACT .................................................................................................................. xi 

DAFTAR ISI .............................................................................................................. xii 

DAFTAR GAMBAR ................................................................................................. xv 

DAFTAR TABEL ..................................................................................................... xvi 

DAFTAR LAMPIRAN ............................................................................................ xvii 

BAB I PENDAHULUAN ............................................................................................ 1 

1.1 Latar Belakang ................................................................................................... 1 

1.2 Fokus Penelitian ................................................................................................. 9 

1.3 Identifikasi Masalah ........................................................................................... 9 

1.4 Tujuan Penelitian ............................................................................................. 10 

1.5 Kegunaan Penelitian......................................................................................... 10 

1.5.1 Manfaat Teoritis ........................................................................................ 10 

1.5.2 Manfaat Praktis ......................................................................................... 10 

1.6 Waktu dan Periode Penelitian .......................................................................... 11 

BAB II   TINJAUAN PUSTAKA .............................................................................. 12 

2.1 Landasan Teori ................................................................................................. 12 

2.1.1 Brand ......................................................................................................... 12 

2.1.2 Digital branding ........................................................................................ 13 

2.1.3 Tahapan Menyusun Strategi Komunikasi ................................................. 14 


