
ii 
 

 APPROVAL SHEET 

 

THE INFLUENCE OF E-WOM ON TIKTOK TOWARDS INFORMATION 

ADOPTION, INFORMATION USEFULNESS,  AND PURCHASE 

INTENTION 

( A STUDY CASE OF WARDAH BEAUTY) 

Purposed as One of The Requirement to Achieve the Bachelor of Management 

Degree from International ICT Business Study Program 

Proposed by:  

Amanda Nabila Mayreri  

1401174513 

 

Supervisor, 

 

 

(Heppy Millanyani, Ph.D.) 

 

INTERNATIONAL ICT BUSINESS STUDY PROGRAM FACULTY OF 
ECONOMIC AND BUSINESS  

TELKOM UNIVERSITY 
BANDUNG 

2021 


