
ii  

MARKETING COMMUNICATION STRATEGY OF 

JOJONOMIC COMPANY ON SELLING JOJOTIMES 

PRODUCT THROUGH INSTAGRAM 

 
THESIS 

 

Submitted as one of the conditions of obtaining a bachelor’s degree of Communication 

Science International Class of Communication Science Study Program 

 
International Class of Communication Science Study Program 

 
 

Prepared by: 

Niniyah Zuriyah Syahrani Sangadji 

1502180095 

 

 
Bandung, 13 April 2022 

Supervisor, 

 

 

 

  
Dr. Maylanny Christin, S S., M.Si CPR 

 
 

COMMUNICATION STUDY PROGRAM 

COMMUNICATION AND BUSINESS FACULTY 

TELKOM UNIVERSITY 

BANDUNG 

2022 


