
THE INFLUENCE OF TASYA FARASYA'S TIKTOK ON 

BEAUTY PRODUCTS FULFILMENT NEEDS OF TIKTOK 

MILLENIAL USERS 

 
THESIS PROPOSAL 

 
 

Submitted as One of the Requirements for 
 

Obtaining a Bachelor’s Degree in Communication Science 
 

Communication Studies Program 

 

 

Arranged by: 
 

Angel Yemima Pratiwi Sitinjak 

1502183019 

 

 

DEPARTMENT OF COMMUNICATION SCIENCE 

FACULTY OF COMMUNICATION AND BUSINESS 

TELKOM UNIVERSITY 

BANDUNG 

2022 


