DAFTAR ISI

KATA PENGANTAR ...ttt bbbttt st iii
ABSTRAK ...ttt ettt e et R e Re et e rentente st et e e eneereas v
ABSTRACT .ttt bbb bbbttt et vi
DAFTAR TABEL ..ottt sttt sttt eneenenns X
BAB .ttt ettt 1
PENDAHULUAN ..ottt sttt sttt ne s e 1
1.1, Profile PErUSANAAN ...........cceiiiieie ettt st ae e e 1
1.2 ViSi MiSi PErUSANAAN ........ccviiiiiiiie e 2
1.3. Latar Belakang Penelitian ............cccooeieiiiiiiiiieeee e 2
1.4 Perumusan MaSalah ...........ccuiiiiiiiiiiieee e 9
1.5 TUJUAN PENEIITIAN ... 10
1.6 Manfaat PENEITIAN ..........cviiiiiiieiie e 10
1.7 Sistematika Penulisan Tugas AKNIT ... 11
BAB L1 ettt bt et 13
TINJAUAN PUSTAKA L.ttt ettt 13
N N |V -1 (=1 1] T TSROSO PR 13
2.2 Digital Marketing........ccooveiiiiiiiieeeee e 15
2.3 SOSIAI IMEAIA. ...ttt 16
2.4 Brand IMAQE......ccueeeieieiiiteiie ettt 17
2.5 Brand AWAIENESS ......veeuverieeieeiesieeeesteseessesteeseesseaseessesseassessesseessessesssessesseessesseesenes 17
2.6 PUIChase INTENTION. .......eoiiiiicieieie e 18
2.1.1 Hubungan antara Youtube ads dengan Brand AWareness ...........cccccoeevevennne. 19
2.1.2 Hubungan antara Youtube ads dengan Brand Image...........ccocceeeevveveiesiennns 20
2.1.3 Hubungan antara Youtube ads dengan Purchase Intention.............cccccceevennne. 20
2.1.4 Hubungan antara Brand Image dengan Purchase Intention ...............ccoceeeveniae 20
2.1.5 Hubungan antara Brand Awareness dengan Purchase Intention..................... 21

2.7 Penelitian TerdahulUu ..........cccooiiiiieie e 23
2.8 Kerangka PEMIKITAN. ........ouiiiiiiieeee e 27
2.9 HIpOotesis PENElITIAN ..........ccocooiiieeeee e e 28

[ AN = 1 OSSPSR 30
METODE PENELITIAN ..ottt sttt 30
3.1.JENIS PENEIITIAN......c.viiicicie e e 30
3.2 0perasional Variabel ... 31

vii



3.3 SKala PENQUKUIAN........ccviiiiieie sttt st sresra e 36

3.3 Tahapan Penelitian..........ccoioiiiieieieeee e 36
3.4 Populasi dan Sampel Penelitian ..........c.cccoeviiiiiiiiiee i 37
B4 L POPUIBST ... 37
4.2 SAMPEL...c.eiee e et 37
3.5 PenguMPUIAN DALA ........cceiuiireiiieieieeees e 39
3.6 Uji Validitas dan ReliabilitasS...........ccccocveiiiiiiiiii e 39
3.6.1 Uji Validitas ......ccveiieiiicic et sttt 39
3.6.2 Uji RelI@bIlItas ......c.oiviiiiieiieiceee s 42
3.7 TeKNiK ANALISIS DALA........ciiiuerieieieieieise sttt ene s 43
3.7.1 ANalisis DESKITPLIT .....ccveiiiieieieieie s 43
3.7.3 Partial Least SQUANE .......ccveviiiiiieiicie sttt st ste e e sreenaenre 45
3.7.3 Evaluasi Model StruKEUFal ..........ccoviviieiiiiee e 47
3.8 UJi HIPOLESIS ...ttt sttt sttt s re e be e e sbeera et 48
BAB TV ..ot r bttt b ettt e it et e aras 49
4.1 Karakteristik RESPONAEN ........cccviiiiiiiece st 49
4.1.1 Karakteristik Responden Berdasarkan Jenis Kelamin ...........ccccooveieiniinnnn. 49
4.1.2 Karakteristik Responden Berdasarkan Usia............cccocvvveveiiecienecvecceseeeene, 50
4.1.3 Karakteristik Responden Berdasarkan Pendidikan Terakhir .............cccccceenne. 50
4.1.4 Karakteristik Responden Berdasarkan Pekerjaan ..........c.ccccooeveveiecieinenenne. 51
4.1.5 Karakteristik Responden Berdasarkan Pendapatan..............c.ccocevereievcinnnne. 52
4.2 HaSil PENEIILIAN ... .ocvvevie et st sreerae e 54
4.2.1 Analisis DESKIIPLIT .....cooiiiiic e 54
4.2.2 Structural Equation Modelling (SEM).........cociiiiiiiiieeeee 60
4.2.3 Evaluasi model pengukuran (outer model) ........ccoovvevviieieiiecccecececeeee, 60
4.2.3.1 Hasil Uji Validitas Konvergen (Convergent Validity)........cc.ccocovvveivinnne. 61
4.2.3.2 Hasil Uji validitas Cross Landing (Discriminant Validity)..........c.ccccccvennee. 62
4.2.3.3 Hasil Uji Realiabilitas ...........ccccoiirieiiiiiiiiiie s 63
4.2.4 Evaluasi Model Struktural (Inner Model) ..........cooovoiiiieiiieeeeeee, 64
4.2.4.1 Uji R-SQUAIE (R?)...eeiiiiiiiisirisisisieis et a st senns 65
4.2.4.2 Predictive Relevance (Q2) ..ot 65
4.2.4.3 Uji EffECt SIZE (F) vuivreieieeiccee et 66
4.2.5 Uji GOOUNESS OF Fit......oeiiiiiieiisieee e 66
4.3 ANALISIS JAIUT ...ttt ee s 70
4.4 Pembahasan Hasil Penelitian ..o 72
4.4.1 H1: Youtube Ads Berpengaruh Positif Terhadap Brand Awareness................. 72

viii



4.4.2 H2: Brand Awareness Berpengaruh Positif terhadap Purchase Intention........ 73

4.4.3 H3: Youtube Ads Berpengaruh Positif Terhadap Brand Image............cccc...... 73
4.4.4 H4: Brand Image Berpengaruh Positif Terhadap Purchase Intention............. 74
4.4.5 H5: Youtube Ads Berpengaruh Positif terhadap Purchase Intention ............... 74
BAB V e et bRttt ettt renan 76
5.1 KESTMPUIAN ... 76
5.2.1 Saran Bagi Perusahaan PT GOJEK .........cccocviiiiiiiiiciiii e 78
5.2.2 Saran Bagi Peneliti Selanjutnya.........cccccovviviiiiieciieiecceece e 79
DAFTAR PUSTAKA ..ottt ettt ettt re st et e e enaaneanans 80
A 1 | N SRS S 84

ix



