Daftar Pustaka

[1]

[2]

3]

[4]

[5]

[6]

[7]

[8]

[9]

[10]

[11]

[12]

[13]

P. Carracedo, R. Puertas, and L. Marti, “Research lines on the impact of the COVID-19 pandemic on
business. A text mining analysis,” J. Bus. Res., vol. 132, pp. 586-593, 2021.

P. Putra, N. Suryani, and S. Aryani, “Analysis of Apriori Algorithm on Sales Transactions to Arrange
Placement of Goods on Minimarket,” Int. J. Eng. Emerg. Technol, vol. 3, no. 1, pp. 13-17, 2018.

T. S. Kumar, “Data mining based marketing decision support system using hybrid machine learning
algorithm,” J. Artif. Intell., vol. 2, no. 03, pp. 185-193, 2020.

S. Nurajizah, “Analisa Transaksi Penjualan Obat menggunakan Algoritma Apriori,” INOVTEK Polbeng-
Seri Inform., vol. 4, no. 1, pp. 35-44, 2019.

R. Saputra and A. J. P. Sibarani, “Implementasi Data Mining Menggunakan Algoritma Apriori Untuk
Meningkatkan Pola Penjualan Obat,” JATISI (Jurnal Tek. Inform. dan Sist. Informasi), vol. 7, no. 2, pp.
262-276, 2020.

E. N. Salamah and N. Ulinnnuha, “Analisis Pola Pembelian Obat dan Alat Kesehatan di Klinik Ibu dan
Anak Graha Amani dengan Menggunakan Algoritma Apriori,” An Int. J. Inf. Commun. Technol., vol. 2,
no. 1, 2017.

S. A. Alasadi and W. S. Bhaya, “Review of data preprocessing techniques in data mining,” J. Eng. Appl.
Sci., vol. 12, no. 16, pp. 4102-4107, 2017.

T. Parlar and S. K. Acaravci, “Using data mining techniques for detecting the important features of the
bank direct marketing data,” Int. J. Econ. Financ. issues, vol. 7, no. 2, pp. 692-696, 2017.

F. Gullo, “From patterns in data to knowledge discovery: What data mining can do,” Phys. Procedia, vol.
62, pp. 18-22, 2015.

F. Kurniawan, B. Umayah, J. Hammad, S. M. S. Nugroho, and M. Hariadi, “Market Basket Analysis to
identify customer behaviours by way of transaction data,” Knowl. Eng. Data Sci., vol. 1, no. 1, p. 20,
2018.

M. Kaur and S. Kang, “Market Basket Analysis: Identify the changing trends of market data using
association rule mining,” Procedia Comput. Sci., vol. 85, pp. 78-85, 2016.

V. S. Kumar, R. Renganathan, C. VijayaBanu, and I. Ramya, “Consumer buying pattern analysis using
apriori association rule,” Int. J. Pure Appl. Math, vol. 119, no. 7, pp. 2341-2349, 2018.

F. A. Sianturi, “Penerapan Algoritma Apriori Untuk Penentuan Tingkat Pesanan,” J. Mantik Penusa, vol.
2, no. 1, 2018.



