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ABSTRACT 

 

The Sundanese script has a privilege because it is the original creation of the Sundanese 

people, and not all nations have their own script system. Therefore, the use and development 

of the Sundanese script need to be done. However, the times forced the number of Sundanese 

script users to decrease due to various factors. One of the factors is the lack of variations in the 

shape of the Sundanese script so people think that script is something that is monotonous and 

less attractive. Based on this phenomenon, a problem is formulated, namely how to carry out 

the socialization of the Sundanese script through the design of Latin letters based on the 

character of the Sundanese script.  

Efforts to re-popularize the Sundanese script must be carried out in stages, the earliest 

stage is to introduce the form of the Sundanese script itself because the visual form can be 

accepted and enjoyed without language barriers. This study uses a comparative analysis method 

of similar projects and SWOT analysis based on typographic theories and visual data of 

Sundanese lontar manuscripts to obtain the results that support efforts to re-popularize the 

Sundanese script. It is necessary to design a type family based on the character of the Sundanese 

script by utilizing the Unicode feature of the Sundanese script, so that Latin letters and 

Sundanese script can appear side by side by having a unified visual style. So that people can 

be more accustomed to reading and more easily understand the use of Sundanese script in 

everyday life. 

 

Keyword: Digital Typography, Sundanese Script, Type Family.  

  


	ABSTRAK
	ABSTRACT
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	BAB 1  PENDAHULUAN
	1.1. Latar Belakang
	1.2. Permasalahan
	1.2.1. Identifikasi Masalah
	1.2.2. Rumusan Masalah

	1.3. Ruang Lingkup
	1.4. Tujuan Penelitian
	1.5. Cara Pengumpulan Data dan Analisis
	1.5.1. Metode Pengumpulan Data
	1.5.2. Metode Analisis Data

	1.6. Kerangka Perancangan
	1.7. Pembabakan

	BAB 2  DASAR PEMIKIRAN
	2.1. Komunikasi Visual dan Sistem Tulis
	2.2. Aksara Nusantara
	2.3. Aksara Sunda
	2.4. Tipografi
	2.4.1. Anatomi Huruf
	2.4.2. Keluarga Huruf
	2.4.3. Character Set
	2.4.4. Sistem Pengukuran
	2.4.5. Klasifikasi Huruf
	2.4.6. Legibility dan Readablity
	2.4.7. Penggunaan Tipe Huruf

	2.5. Tipografi Digital
	2.6. Lisensi Font
	2.7. Sistem Grid
	2.8. Industri Tipografi Indonesia

	BAB 3  DATA DAN ANALISIS MASALAH
	3.1. Data Institusi Pemberi Proyek
	3.1.1. Dinas Pariwisata dan Kebudayaan Provinsi Jawa Barat
	3.1.2. Komunitas Jatinangor Aksara Sunda

	3.2. Data Produk
	3.2.1. Aksara Sunda Kuno
	3.2.2. Aksara Sunda Baku
	3.2.3. Pengetikan Aksara Sunda

	3.3. Data Khalayak Sasaran
	3.4. Hasil Wawancara
	3.4.1. Wawancara Perancang Tipografi Aksara
	3.4.2. Wawancara Peneliti Manuskrip Aksara Sunda
	3.4.3. Wawancara Komunitas Aksara Sunda

	3.5. Analisis Data
	3.5.1. Analisis Proyek Sejenis
	3.5.2. Analisis Matriks Perbandingan
	3.5.3. Analisis SWOT
	3.5.4. Analisis Kuesioner


	BAB 4  KONSEP DAN HASIL PERANCANGAN
	4.1. Konsep Pesan
	4.2. Konsep Komunikasi
	4.3. Konsep Kreatif
	4.4. Konsep Media
	4.4.1. Media Utama
	4.4.2. Media Pendukung

	4.5. Konsep Visual
	4.6. Konsep Bisnis
	4.7. Hasil Perancangan
	4.7.1. Kelompok Konstruksi Pola Dasar Bentuk Aksara Sunda
	4.7.2. Anatomi Huruf
	4.7.3. Variasi Berat dan Tipe Font
	4.7.4. Type Specimen
	4.7.5. Panduan Pengetikan Aksara Sunda
	4.7.6. Media Pendukung


	BAB 5  PENUTUP
	5.1. Kesimpulan
	5.2. Saran

	LAMPIRAN
	DAFTAR PUSTAKA

