
 

xi 

LIST OF TABLES 

 
Table 1.1 Data on the number of visitors to a coffee shop in the city of Bandung 

2018-2022. ................................................................................................................... 4 

Table 2.1 Journal Literature Review ......................................................................... 21 

Table 3.1 Operationalization Variable  (Store Atmosphere) ..................................... 30 

Table 3.2 Operationalization Variable (Location) .................................................... 30 

Table 3.3 Operationalization Variable  (Consumer Satisfaction) ............................. 31 

Table 3.4 Research Instrument Measurement Scale .................................................. 32 

Table 3.5 Performance Level Validity Test (Performance) ....................................... 37 

Table 3.6 Expectation Level Validity Test (Expectations) ......................................... 37 

Table 3.7 Performance Level Reliability Test ............................................................ 39 

Table 3.8 Expectation Level Reliability Test .............................................................. 39 

Table 3.9 Performance Level Reliability Test ............................................................ 39 

Table 3.10 Expectation Level Reliability Test ............................................................ 39 

Table 3.11 Score Interpretation Criteria ................................................................... 41 

Table 3.12 Kartesius Diagram ................................................................................... 43 

Table 4.1 Store Atmosphere Performance Validity Test Results at Yugen Café ........ 48 

Table 4.2 Location Performance Validity Test Results at Yugen Café ...................... 48 

Table 4.3 Consumer Satisfaction Validity Test Results ............................................. 49 

Table  4.4 Store Atmosphere Variable Test Results ................................................... 50 

Table 4.5 Location Variable Reliability Test Results ................................................. 50 

Table 4.6 Consumer Satisfaction Variable Reliability Test Results .......................... 50 

Table 4.7 Consumer Assessment Analysis of the Store Atmosphere expectation ...... 51 

Table 4.8 Consumer Assessment analysis of the location expectation ...................... 55 

Table 4.9 Consumer Perception on Yugen café performance .................................... 57 

Table 4.10 Average Score of Performance Levels and Expectations ........................ 61 

Table  4.11 Average Score of Performance Levels and Expectations ....................... 62 

Table 4.12 Comparison of Indicators Between Conformity Level and Quadrant ..... 67 

 
 
 
 
 


