
 
100 

DAFTAR PUSTAKA 

A. Parasuraman, Zeithaml, V., & Berry, L. (1985). A Conceptual Model of 

Service Quality and Its I-mplications for Future Research. Journal of 

Marketing, 41-50. 

Akao, Y. (1996). Quality Function Deployment. Integrating Customer 

Requirement. 

Astuti, M., & Amanda, A. R. (2020). Pengantar Manajemen Pemasaran.  

Azwar. (2004). Metode Penelitian. 

Bouchereau, V., & Rowlands, H. (2000). Methods and techniques to help 

quality function deployment (QFD). Benchmarking: An International 

Journal, 8-13. 

Cohen, L. (1995). Quality Function Deployment : How to Make QFD Work 

for You. 

Dale H, B. (1999). Total Quality Management. 

Databoks. (2019). 

https://databoks.katadata.co.id/datapublish/2019/07/05/penetrasi-

smartphone-terhadap-jumlah-penduduk-indonesia. Retrieved from 

https://databoks.katadata.co.id/. 

Databoks. (2020, November 9). 

https://databoks.katadata.co.id/datapublish/2020/11/11/grab-dan-

gojek-layanan-transportasi-online-paling-sering-digunakan-

masyarakat. Retrieved from https://databoks.katadata.co.id/. 

Dewi. (2003). Integrating Servqual and Kano's Model into QFD for service 

excellence development. 

Fakultas Ekonomi UNJ. (2018). Pengaruh Kualitas Pelayanan, Harga, dan 

Citra Merek terhadap Kepuasan Konsumen Pengguna Transportasi 

Ojek Online Grab (Studi pada Mahasiswa Universitas Negeri Jakarta). 

Jurnal Fakultas Ekonomi, 1-9. 

Huang, E. Y., Lin, S. W., & Fan, Y. (2015). Electronic Commerce Research 

and Applications. Taiwan: Elsevier B.V. 

Inixindo. (2021, March 29). https://inixindojogja.co.id/apa-itu-digitisasi-

digitalisasi-dan-transformasi-digital-ketahui-perbedaannya/. 

Retrieved from https://inixindojogja.co.id/. 

Irawati, D. Y., Singgih, M. L., & Syarudin, B. (2014). Integrasi Quality 

Function Deployment (QFD) dan Conjoin Analysis untuk 

MengetahuiPreferensi Konsumen. Optimasi Sistem Industri. 

Keller, K. (2009). Manajemen Pemasaran. 

Mar'ati, Chairul, & Sudarwanto. (2016). Pengaruh Kualitas Layanan Dan 

Harga Terhadap Kepuasan Pelanggan Jasa Transportasi Ojek Online. 

Jurnal Pendidikan Ekonomi. 

Melinda. (2017). PENGARUH E-SERVICE QUALITY TERHADAP E-

LOYALTY PELANGGAN GO-JEK MELALUI E-SATISFACTION 

PADA KATEGORI GO-RIDE. AGORA. 

Muttaqin, Samosir, K., Raja, H. D., Priyantoro, T., Kaunang, N. F., Tantriawan, 

H., . . . Simarmata, A. J. (2022). Big Data Informasi Dalam Dunia.  

Nalendro, G. (2019). SISTEM INFORMASI PENGADUAN LAYANAN 

UNIVERSITAS. 



 
101 

Nawar, E., Backar, S., & El-Dardiry, M. (2018). Case Study on Fuzzy Blitz 

Quality Function Deployment. The Academic Research Community 

Publication, 256-264. 

Nesabamedia. (2020, August 1). https://www.nesabamedia.com/pengertian-

digitalisasi/. Retrieved from https://www.nesabamedia.com/. 

Nisa, A. C. (2020, Juni). Server Yang Menggunakan SSD lebih Reliable 

Daripada Non-SSD. Retrieved from 

https://www.exabytes.co.id/blog/server-ssd-reliable-daripada-non-ssd/ 

Nusantara Ojek. (2018). https://nujek.id/. Retrieved from https://nujek.id/. 

Ozer, A., Argan, M., & Argan, M. T. (2013). The Effect of Mobile Service 

Quality Dimensions on Customer Satisfaction. Researchgate. 

Pranata. (2020). Analisis Kualitas Pelayanan Grab Bike Dengan Metode Qfd 

Berdasarkan Dimensi Servqual. Digital Repository Universitas Jember, 

1-139. 

Prestiadi, D., Zulkarnain, W., & Sumarsono, R. B. (2019). Visionary 

Leadership in Total Quality Management: Efforts to Improve the 

Visionary Leadership in Total Quality Management: Efforts to Improve 

the. International Conference on Education and Management (CoEMA 

2019), 202-206. 

Rakshit, N. (2010). Determining satisfaction through customer-perceived 

service quality and value: evidence from Ethiopian 

Telecommunications. International Journal of Services and Operations 

Management, 333. 

Saputra, O. A., Ramdani, F., & Saputra, M. C. (2019). Analisis Perbandingan 

Aplikasi Google Maps, Wisepilot, dan Here Wego. Jurnal 

Pengembangan Teknologi Informasi dan Ilmu Komputer. 

Saraswati, D. A., & Hastasari, C. (2020). Strategi Digital Content Marketing 

pada Akun Media Sosial Instagram Mojok.co dalam Mempertahankan 

Brand Engagement. Biokultur. 

Shilvia, S. P. (2017). Service Quality Analysis for Online Transportation 

Servicee : Case Study of GOJEK. 4th Information Systems 

International Conference 2017, ISICO 2017, 6-8 November 2017, Bali,. 

Statista. (2021, August 16). 

https://www.statista.com/statistics/254456/number-of-internet-users-

in-indonesia/. Retrieved from www.statista.com. 

Sugiyono. (2013). Metode Penelitian Kuantitatif. 

Suriadi. (2021). Peran Media Sosial dalam Meningkatkan Brand Awareness 

dan Kesadaran Bederma Generasi Milenial pada Lembaga 

Kemanusiaan Aksi Cepat Tanggap. HUMANIS. 

Ulrich, K., & Eppinger, S. (1992). PRODUCT DESIGN AND 

DEVELOPMENT. McGraw-Hill Education. 

Widiyanti, D. (2022). EFEKTIVITAS DAN EFISIENSI SISTEM 

PEMBAYARAN NON TUNAI QUICK RESPONSE INDONESIAN 

STANDARD (QRIS) DALAM MEMPENGARUHI INKLUSI 

KEUANGAN MENURUT PERSPEKTIF EKONOMI ISLAM 

(STUDI PADA MAHASISWA UNIVERSITAS ISLAM NEGERI 

RADEN INTAN LAMPUNG). 

Zeithaml, C., & Rice, G. J. (1987). Entrepreneurship/Small Business Education 



 
102 

in American Universities. Journal of Small Business Management, 44. 

Zuama, A. P., Dinda, M. C., & Pamungkas, D. (2021). Telaah Regulasi Ojek 

Online di Indonesia dalam Perspektif Filsafat Fenomenologi Hukum. 

Jurnal Reformasi Hukum. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


