
88 
 

DAFTAR PUSTAKA 

A. Alamsyah, W. Rizkika, D. D. A. Nugroho, F. Renaldi and S. Saadah, 

"Dynamic Large Scale Data on Twitter Using Sentiment Analysis and 

Topic Modeling," 2018 6th International Conference on Information and 

Communication Technology (ICoICT), 2018, pp. 254-258, doi: 

10.1109/ICoICT.2018.8528776. 

Adiningsih, S. (2019). Transformasi Ekonomi Berbasis Digital di Indonesia: 

Lahirnya Tren Baru Teknologi, Bisnis, Eknonomi, dan Kebijakan di 

Indonesia (1st ed.). Gramedia Pustaka Utama. www.gpu.id  

Afify, Esraa & Sharaf Eldin, Ahmed & Khedr, Ayman & Kamal Alsheref, 

Fahad. (2019). User-Generated Content (UGC) Credibility on Social 

Media Using Sentiment Classification. 

Aladin, A., Dewata, E., Sari, Y., & Aryani, Y. A. (2021). The Role of Small and 

Medium Enterprises (SMES) and Economic Growth in Indonesia: The 

VECM Analysis. Proceedings of the 4th Forum in Research, Science, and 

Technology (FIRST-T3-20). https://doi.org/10.2991/ahsseh.k.210122.017 

Alemu, Mesfin & Adane, Abel & Singh, Bhupesh & Sharma, Durga. (2020). 

Cloud-Based Outsourcing Framework for Efficient IT Project 

Management Practices. International Journal of Advanced Computer 

Science and Applications. 11. 153-164. 10.14569/IJACSA.2020.0110918. 

Alfani, E. (2019). Pengaruh Unicorn Terhadap Perekonomian Indonesia. 

Kalbaronline.Com. https://www.kalbaronline.com/2019/12/15/pengaruh-

unicornterhadap-perekonomian-indonesia/ 

Allen, D. K., & Shoard, M. (2005). Spreading the load: Mobile information and 

communications technologies and their effect on information overload. 

Information Research: An International Electronic Journal, 10(2), n2. 

Anggraini, N., & Suroyo, H. (2019). Comparison of Sentiment Analysis against 

Digital Payment “T-cash and Go-pay” in Social Media Using Orange Data 

Mining. Journal of Information Systems and Informatics, 1(2), 152-163. 

https://doi.org/10.33557/journalisi.v1i2.21 

Ansari, A., Mela, C. F., & Neslin, S. A. (2008). Customer channel migration. 

Journal of Marketing Research, 45(1), 60–76 

Baird, D. E., & Fisher, M. (2005). Neomillennial user experience design 

strategies: Utilizing social networking media to support “always on” 

learning styles. Journal of Educational Technology Systems, 34(1), 5–32. 

https://doi.org/10.2190/6WMW-47L0- M81Q-12G1. 

Bannigidadmath, Deepa. (2020). CONSUMER SENTIMENT AND 

INDONESIA'S STOCK RETURNS. Buletin Ekonomi Moneter dan 

Perbankan. 23. 1-12. 10.21098/bemp.v23i0.1194. 

Baranchuk, N., & Rebello, M. J. (2018). Spillovers from good-news and other 

bankruptcies: Real effects and price responses. Journal of Financial 

Economics, 129(2), 228–249. doi:10.1016/j.jfineco.2018.03.004 

Bell, S. J., Auh, S., & Smalley, K. (2005). Customer relationship dynamics: 

Service quality and customer loyalty in the context of varying levels of 

customer expertise and switching costs. Journal of the Academy of 

Marketing Science, 33(2), 169–183. 

Bicalho, P., Pita, M., Pedrosa, G., Lacerda, A., & Pappa, G. L. (2017). A general 

framework to expand short text for topic modeling. Information Sciences, 

393, 66–81. doi:10.1016/j.ins.2017.02.007 



89 
 

Birmingham, William. (2016). The Decline of Legacy Media. 

Blei, D. M. (2012). Probabilistic topic models. Communications of the ACM, 

55(4), 77-84. 

Blei, D. M., Ng, A. Y., & Jordan, M. I. (2003). Latent Dirichlet Allocation. 

Journal of machine Learning research, 3(Jan), 993-1022. 

BPS. 2018. Profil Industri Mikro dan Kecil 2017. Jakarta, Badan Pusat Statistik. 

Campbell, J. C., Hindle, A., & Stroulia, E. (2015). Latent Dirichlet Allocation: 

extracting Topik from software engineering data. In The art and science of 

analyzing software data (pp. 139-159). Morgan Kaufmann. 

Carree, M.A., & Thurik, R. (2003). The Impact of Entrepreneurship on 

Economic Growth. 

Chen, X., Vorvoreanu, M., & Madhavan, K. (2014). Mining social media data 

for understanding students’ learning experiences. IEEE Transactions on 

Learning Technologies, 7(3), 246–259. 

https://doi.org/10.1109/TLT.2013.2296520. 

Cheng, M., & Jin, X. (2019). What do Airbnb users care about? An analysis of 

online review comments. International Journal of Hospitality 

Management, 76, 58–70. doi:10.1016/j.ijhm.2018.04.004 

Cheng, X., Fu, S., & de Vreede, G. J. (2017). Understanding trust influencing 

factors in social media communication: A qualitative study. International 

Journal of Information Management, 37(2), 25–35. 

https://doi.org/10.1016/j.ijinfomgt.2016.11.009. 

Cho, Y. & McLean, G. (2009). Successful IT start-ups? HRD practices: Four 

cases in South Korea. Journal of European Industrial Training, 33(2), 125-

141. 

Choi, Hak, Consumer's Surplus and Economics Understanding (August 17, 

2017). Available at SSRN: https://ssrn.com/abstract=3020942 or 

http://dx.doi.org/10.2139/ssrn.3020942 

D. Chaffey, E-Commerce Management Strategy, Implementation, and Practice. 

Harlow: Pearson, 2015. 

Daily Social. (2022). Startup Report 2021. 

Dekimpe, M. G., & Hanssens, D. M. (1999). Sustained spending and persistent 

response: A new look at long-term marketing profitability. Journal of 

Marketing Research, 36(4), 397–412. 

Ds/Innovate. (2022). Startup Report 2021-2022Q1. 

Du, R. Y., & Kamakura, W. A. (2006). Household life cycles and lifestyles in 

the United States. Journal of Marketing Research, 43(1), 121–132. 

Echdar, Saban. 2017. Metode Penelitian Manajemen dan Bisnis. Bogor: Ghalia 

Indonesia. 

Ehsan, Z.-A. (2021). Defining a startup - a critical analysis. SSRN Electronic 

Journal. https://doi.org/10.2139/ssrn.3823361 

Ehsan, Zaeem-Al. (2021). Defining a startup-A critical Analysis. SSRN 

Electronic Journal. 

Elmiwati. (2018). Pengembangan Peluang-Peluang Baru dan Enterpreneurship. 

JURNAL EKONOMI, Vol 14 no 2. 

https://doi.org/https://doi.org/10.37721/je.v14i2 

Endrik, Sucahyo, Y. G., Ruldeviyani, Y., & Gandhi, A. (2018). An Empirical 

Study on Factors that Influence the Digital Startup Sustainability : The 

Mixed Methods Approach in Indonesia. 2018 International Conference on 



90 
 

Advanced Computer Science and Information Systems 

(ICACSIS). doi:10.1109/icacsis.2018.8618241 

Fader, P. S., Hardie, B. G. S., Liu, Y., Davin, J., & Steenburgh, T. (2018). ―How 

to Project Customer Retention‖ Revisited: The Role of Duration 

Dependence. Journal of Interactive Marketing, 43, 1–16. 

https://doi.org/10.1016/j.intmar.2018.01.002 

Feldman, R., & Sanger, J. (2007). The text mining handbook: advanced 

approaches in analyzing unstructured data. Cambridge university press. 

Fitzroy, P. T., & Hulbert, J. M. (2005). Strategic Management: Creating Value 

in a Turbulent World. John Wiley & Sons. 

Fritsch, Michael & Mueller, Pamela. (2004). The Effects of New Business 

Formation on Regional Development Over Time. Regional Studies. 38. 

961-975. 10.1080/0034340042000280965. 

Gallinucci, Enrico; Golfarelli, Matteo; Rizzi, Stefano (2015). Advanced topic 

modeling for social business intelligence. Information Systems, 53(), 87–

106. doi:10.1016/j.is.2015.04.005 

Hanaysha, J. R. (2018). Customer retention and the mediating role of perceived 

value in retail industry. World Journal of Entrepreneurship, Management 

and Sustainable Development, 14(1), 2–24. 

https://doi.org/10.1108/wjemsd-06-2017-0035 

Hansen, J. M., Saridakis, G., & Benson, V. (2018). Risk, trust, and the interaction 

of perceived ease of use and behavioral control in predicting consumers’ 

use of social media for transactions. Computers in Human Behavior, 80, 

197–206. https://doi.org/ 10.1016/j.chb.2017.11.010. 

Hargittai, E. (2010). Digital na (t) ives? Variation in internet skills and uses 

among members of the “net generation”. Sociological Inquiry, 80(1), 92–

113. https://doi. org/10.1111/j.1475-682X.2009.00317.x. 

Indrawati (2015) Metode Penelitian Manajemen dan Bisnis Konvergensi 

Teknologi Komunikasi dan Informasi Mengger Girang, Bandung PT 

Refika Aditama. 

Irawan, H., Akmalia, G., & Masrury, R. A. (2019). Mining Tourist’s Perception 

toward Indonesia Tourism Destination Using Sentiment Analysis and 

Topic modelling. Proceedings of the 2019 4th International Conference on 

Cloud Computing and Internet of Things - CCIOT 2019. 

doi:10.1145/3361821.3361829 

Isaak, J., & Hanna, M. J. (2018). User data privacy: Facebook, Cambridge 

Analytica, and privacy protection. Computer, 51(8), 56–59. 

https://doi.org/10.1109/ MC.2018.3191268. 

Jelodar, H., Wang, Y., Yuan, C., Feng, X., Jiang, X., Li, Y., & Zhao, L. (2019). 

Latent Dirichlet Allocation (LDA) and topic modeling: models, 

applications, a survey. Multimedia Tools and Applications, 78(11), 15169-

15211. 

Jeong, Y., Park, I., & Yoon, B. (2018). Identifying emerging Research and 

Business Development (R&BD) areas based on topic modeling and 

visualization with intellectual property right data. Technological 

Forecasting and Social Change. doi:10.1016/j.techfore.2018.05.01 

Kalamdani, V., 2014. Here’s the correct formula to calculate your average 

Facebook post engagement rate. [Online] Available at: 

https://www.linkedin.com/pulse/20140711022232-33996286-here-s-the-



91 
 

correctformula-to-calculate-your-facebook-post-engagement-rate 

[Accessed 1 July 2022] 

Kanishchenko, Olena & Kuznetsova, Yuliia. (2020). Startup marketing strategy 

to attract venture capital at the age of digitalization. Economics & 

Education. 5. 10.30525/2500-946X/2020-1-3. 

Kaufhold, M. A., Rupp, N., Reuter, C., & Habdank, M. (2020). Mitigating 

information overload in social media during conflicts and crises: Design 

and evaluation of a cross platform alerting system. Behaviour & 

Information Technology, 39(3), 319–342. 

https://doi.org/10.1080/0144929X.2019.1620334. 

Keller, F. B., Schoch, D., Stier, S., & Yang, J. (2017). How to manipulate social 

media: Analyzing political astroturfing using ground truth data from South 

Korea. In Eleventh International AAAI Conference on Web and Social 

Media. 

Kim, J. (2019). The impact of different price promotions on customer retention. 

Journal of Retailing and Consumer Services, 46(October), 95–102. 

https://doi.org/10.1016/j.jretconser.2017.10.007 

Ko, N., Jeong, B., Choi, S., & Yoon, J. (2017). Identifying product opportunities 

using social media mining: application of topic modeling and chance 

discovery theory. IEEE Access, 6, 1680-1693. 

Kominfo, T. P. (2015). Buku saku big data. Jakarta: Kementerian Komunikasi 

dan Informatika. 

Krejci, M., Strielkowski, W. & Cabelkova, I. (2015). Factors that influence the 

success of small and medium enterprises in ICT: A case study from the 

Czech Republic. Business: Theory and Practice, 16(2), 304-315. 

Krestel, R., Fankhauser, P., & Nejdl, W. (2009, October). Latent Dirichlet 

Allocation for tag recommendation. In Proceedings of the third ACM 

conference on Recommender systems (pp. 61-68). 

Krumm, J., Davies, N., & Narayanaswami, C. (2008). User-generated content. 

IEEE Pervasive Computing, 7(4), 10-11. 

Kurniasari, T. K., Maharani, W., & Husen, J. H. (2020). Analisis Media Sosial 

Twitter Untuk Mengetahui Pengguna Berpengaruh Pada Portal Berita Di 

Indonesia Dengan Metode Tsim (topic-based Social Influence 

Measurment). eProceedings of Engineering, 7(3). 

Lemon, K. N., & Verhoef, P. C. (2016). Understanding customer experience 

throughout the customer journey. Journal of Marketing, 80(6), 69–96. 

Lemon, K. N., White, T. B., & Winer, R. S. (2002). Dynamic customer 

relationship management: Incorporating future considerations into the 

service retention decision. Journal of Marketing, 66(1), 1–14. 

Lies, J. (2019). Marketing intelligence and big data: Digital marketing 

techniques on their way to becoming social engineering techniques in 

marketing. International Journal of Interactive Multimedia and Artificial 

Intelligence, 5(5). https://doi.org/ 10.9781/ijimai.2019.05.002. 

Lindawati, S., Hendri, M., & Hutahaean, J. (2020). Pemasaran Digital. Yayasan 

Kita Menulis. 

Lozano, M. G., Schreiber, J., & Brynielsson, J. (2017). Tracking geographical 

locations using a geo-aware topic model for analyzing social media data. 

Decision Support Systems, 99, 18–29. 

https://doi.org/10.1016/j.dss.2017.05.006. 



92 
 

Ma, L., Sun, B., & Kekre, S. (2015). The squeaky wheel gets the grease— an 

empirical analysis of customer voice and firm intervention on Twitter. 

Marketing Science, 34(5), 627–645. 

Manchanda, P., Dubé, J., Goh, K. Y., & Chintagunta, P. K. (2006). The effect of 

banner advertising on internet purchasing. Journal of Marketing Research, 

43(1), 98–108. 

Maryanto, B. (2017). Big Data dan Pemanfaatannya dalam Berbagai Sektor. 

Media Informatika, 16(2), 14-19. 

Mazarura, J., & De Waal, A. (2016). A comparison of the performance of Latent 

Dirichlet Allocation and the Dirichlet multinomial mixture model on short 

text. In 2016 Pattern Recognition Association of South Africa and 

Robotics and Mechatronics International Conference (PRASA-RobMech) 

(pp. 1-6). IEEE. 

McKinsey, G. I. (2011). Big data: The next frontier for innovation, competition, 

and productivity. McKinsey Global Institute, 1-6. 

Ministry of Commerce and Industry (2016), The Gazette of India: Extraordinary 

Moens, M. F., Li, J., & Chua, T. S. (Eds.). (2014). Mining user generated 

content. CRC press. 

Moleong, Lexy J. (2017). Metodologi Penelitian Kualitatif, Edisi Revisi. 

Bandung: PT. Remaja Rosdakarya. 

Montgomery, A. L., Li, S., Srinivasan, K., & Liechty, J. C. (2004). Modeling 

online browsing and path analysis using clickstream data. Marketing 

Science, 23(4), 579–595. 

Najib, A. C., Irsyad, A., Qandi, G. A., & Rakhmawati, N. A. (2019). 

Perbandingan Metode Lexicon-based dan SVM untuk Analisis Sentimen 

Berbasis Ontologi pada Kampanye Pilpres Indonesia Tahun 2019 di 

Twitter. Fountain of Informatics Journal, 4(2), 41. 

https://doi.org/10.21111/fij.v4i2.3573 

Naury, C., Fudholi, D. H., & Hidayatullah, A. F. (2021). Topic modelling pada 

Sentimen Terhadap Headline Berita Online Berbahasa Indonesia 

Menggunakan LDA dan LSTM. JURNAL MEDIA INFORMATIKA 

BUDIDARMA, 5(1), 24. https://doi.org/10.30865/mib.v5i1.2556 

Ndumu, A. (2019). Linkages between information overload and acculturative 

stress: The case of Black diasporic immigrants in the US. Journal of 

Librarianship and Information Science. doi: 0961000619857115. 

Nugraha, F. A., Harani, N. H., & Habibi, R. (2020). Analisis Sentimen Terhadap 

Pembatasan Sosial Menggunakan Deep Learning. Kreatif. 

Oussous, A., Benjelloun, F. Z., Lahcen, A. A., & Belfkih, S. (2018). Big Data 

technologies: A survey. Journal of King Saud University-Computer and 

Information Sciences, 30(4), 431-448. 

Paoloni, P., & Modaffari, G. (2018). Female-Owned Innovative Startups in Italy: 

Status Quo and Implications. Administrative Sciences, 8(4), 66. 

Peng, G. (2010). Critical mass, diffusion channels, and digital divide. Journal of 

Computer Information Systems, 50(3), 63–71. https://doi.org/10.1080/ 

08874417.2010.11645408. 

Pengguna Instagram di indonesia bertambah 3,9 Juta Pada Kuartal IV-2021: 

Databoks. Databoks Pusat Data Ekonomi dan Bisnis Indonesia. (n.d.). 

Retrieved June 5, 2022, from 

https://databoks.katadata.co.id/datapublish/2022/01/10/pengguna-

instagram-di-indonesia-bertambah-39-juta-pada-kuartal-iv 



93 
 

2021#:~:text=Jumlah%20Pengguna%20Instagram%20di%20Indonesia%

20(20202021)&amp;text=Berdasarkan%20data%20Napoleon%20Cat%2

C%20ada,sebesar%2088%2C65%20juta%20pengguna. 

Prasarnphanich, P., & Wagner, C. (2009). Explaining the sustainability of digital 

ecosystems based on the wiki model through critical-mass theory. IEEE 

Transactions on Industrial Electronics, 58(6), 2065–2072. 

https://doi.org/10.1109/ TIE.2009.2027248. 

Pröllochs, N., & Feuerriegel, S. (2018). Business analytics for strategic 

management: Identifying and assessing corporate challenges via topic 

modeling. Information & Management. doi:10.1016/j.im.2018.05.003 

Qothrunnada, K., 2022. Daftar Negara dengan Startup Terbanyak Dunia 2022, 

RI Nomor Berapa?. [online] detikfinance. Available at: 

<https://finance.detik.com/berita-ekonomi-bisnis/d-6083122/daftar-

negara-dengan-startup-terbanyak-dunia-2022-ri-nomor-

berapa#:~:text=Amerika%20Serikat%20adalah%20negara%20dengan,du

nia%2C%20yakni%20mencapai%2071.153%20startup.> [Accessed 5 

June 2022]. 

Roberts, L. D. (2015). Ethical issues in conducting qualitative research in online 

communities. Qualitative Research in Psychology, 12(3), 314–325. 

https://doi.org/ 10.1080/14780887.2015.1008909. 

Saura, J. R. (2020). Using data sciences in digital marketing: Framework, 

methods, and performance metrics. Journal of Innovation & Knowledge, 

1(2020). https://doi.org/ 10.1016/j.jik.2020.08.001. 

Saura, J. R., Reyes-Menéndez, A., Dematos, N., Correia, M. B., & Álvarez-

Miranda, E. (2021). Identifying Startups Business Opportunities from 

UGC on Twitter Chatting: An Exploratory Analysis. J. Theor. Appl. 

Electron. Commer. Res, 16, 1929–1944. 4 

Saura, J. R., Ribeiro-Soriano, D., & Palacios-Marqués, D. (2021). From user-

generated data to data-driven innovation: A research agenda to understand 

user privacy in digital markets. International Journal of Information 

Management, 60, 102331. doi:10.1016/j.ijinfomgt.2021.1023 

Saxena, D., & Lamest, M. (2018). Information overload and coping strategies in 

the big data context: Evidence from the hospitality sector. Journal of 

Information Science, 44 (3), 287–297. 

https://doi.org/10.1177/0165551517693712. 

Schoen, H., Gayo-Avello, D., Metaxas, P. T., Mustafaraj, E., Strohmaier, M., & 

Gloor, P. (2013). The power of prediction with social media. Internet 

Research. https://doi. org/10.1108/IntR-06-2013-0115. 

Sembada, A. Y., & Koay, K. Y. (2019). How perceived behavioral control 

affects trust to purchase in social media stores. Journal of Business 

Research, 2019. https://doi.org/ 10.1016/j.jbusres.2019.09.028. 

Seo, D. B., Ranganathan, C., & Babad, Y. (2008). Two-level model of customer 

retention in the US mobile telecommunications service market. 

Telecommunications Policy, 32(3–4), 182–196. 

https://doi.org/10.1016/j.telpol.2007.09.004 

Simangunsong, Eliot. (2016). Social Media & Internet: a Study in Startup 

Companies. 18. 145-151. 10.9744/jmk.18.2.145%E2%80%93151. 

Sledgianowski, D., & Kulviwat, S. (2009). Using social network sites: The 

effects of playfulness, critical mass and trust in a hedonic context. Journal 

of Computer Information Systems, 49(4), 74–83. 



94 
 

Soonicorn Club 2022: Top tech startups in Indonesia. Tracxn. (n.d.). Retrieved 

November 26, 2022, from https://tracxn.com/d/soonicorn-awards/top-

startups-in-indonesia-tech-2022 

Steigertahl, L. Mauer, R. Say, J-B. (2018). European Start-Up Monitor, (n.d.). 

Retrieved from http://startupmonitor.eu/EU-Startup-Monitor-2018-

Report-WEB.pdf. 

Stevens, Keith & Kegelmeyer, Philip & Andrzejewski, David & Buttler, David. 

(2012). Exploring Topic Coherence over many models and many Topik. 

Stieglitz, S., Mirbabaie, M., Ross, B., & Neuberger, C. (2018). Social media 

analytics–Challenges in topic discovery, data collection, and data 

preparation. 

Su, C., & Contractor, N. (2011). A multidimensional network approach to 

studying team members’ information seeking from human and digital 

knowledge sources in consulting firms. Journal of the American Society 

for Information Science and Technology, 62(7), 1257–1275. 

https://doi.org/10.1002/asi.21526. 

Sudira, H., Diar, A. L., & Ruldeviyani, Y. (2019, October). Instagram sentiment 

analysis with naive bayes and KNN: exploring customer satisfaction of 

digital payment services in Indonesia. In 2019 International Workshop on 

Big Data and Information Security (IWBIS) (pp. 21-26). IEEE. 

Sujarweni, V. W. (2015). Metodologi Penelitian Bisnis & Ekonomi. Yogyakarta: 

Pustaka Baru Press 

Syauqi, A. T. (2016). Startup sebagai Digitalisasi Ekonomi dan Dampaknya bagi 

Ekonomi Kreatif di Indonesia. Universitas Gadjah Mada-Yogyakarta, 

Indonesia. 

Tarihoran, J. E., Mardiani, M. I., Putri, N. D., Novareila, R. S., & Sofia, A. 

(2021). PENTINGNYA SOSIAL MEDIA SEBAGAI STRATEGI 

MARKETING STARTUP DI INDONESIA. KREATIF: Jurnal Ilmiah 

Prodi Manajemen Universitas Pamulang, 9(1), 72-78. 

Tazkiyyaturrohmah, R. (2020). Tren model bisnis kolaborasi antar perusahaan 

startup perspektif bisnis islam. Kodifikasia: Jurnal Penelitian Islam, 14(2), 

381-402. 

Tenkanen, H., Di Minin, E., Heikinheimo, V., Hausmann, A., Herbst, M., Kajala, 

L., et al. (2017). Instagram, Flickr, or Twitter: Assessing the usability of 

social media data for visitor monitoring in protected areas. Scientific 

Reports, 7(1), 1–11. https://doi.org/ 10.1038/s41598-017-18007-4. 

The Development of MSMEs and the Growth of Peer-to-Peer (P2P) Lending in 

Indonesia International Journal of Innovation, Creativity and Change. 

www.ijicc.net Vol. 15, Issue 2, 2021. 

Thurik, Roy & Wennekers, Sander. (1999). Linking Entrepreneurship and 

Economic Growth. Small Business Economics. 13. 27-55. 

10.1023/A:1008063200484. 

Tornberg, ¨ A., & Tornberg, ¨ P. (2016). Muslims in social media discourse: 

Combining topic modeling and critical discourse analysis. Discourse 

Context & Media, 13, 132–142. 

https://doi.org/10.1016/j.dcm.2016.04.003. 

Trusov, M., Bucklin, R. E., & Pauwels, K. (2009). Effects of word-ofmouth 

versus traditional marketing: Findings from an internet social networking 

site. Journal of Marketing, 73(5), 90–102. 



95 
 

Wijaya, W. M. (2019). Teknologi Big Data: Sistem Canggih di balik Google, 

Yahoo!, Facebook, IBM (Vol. 1). Nilacakra. 

William T. Robinson, (1990) Product Innovation and Start-Up Business Market 

Share Performance. Management Science 

Wohn, D. Y., Lee, Y. H., Sung, J., & Bjornrud, T. (2010). Building common 

ground and reciprocity through social network games. CHI’10 Extended 

Abstracts on Human Factors in Computing Systems, 4423–4428. 

https://doi.org/10.1145/ 1753846.1754164. 

Younis, E. M. (2015). Sentiment analysis and text mining for social media 

microblogs using open source tools: an empirical study. International 

Journal of Computer Applications, 112(5). 

Zhang, J.Z., Chang, CW. Consumer dynamics: theories, methods, and emerging 

directions. J. of the Acad. Mark. Sci. 49, 166–196 (2021). 

https://doi.org/10.1007/s11747-020-00720-8 

Zhang, Jonathan. (2020). Consumer dynamics: theories, methods, and emerging 

directions. Journal of the Academy of Marketing Science. 49. 

10.1007/s11747-020-00720-8. 

  


