INTRODUCTION

Because Indonesians are becoming more receptive to information on a local, national, and
global scale, the phenomenon of an increasing number of internet users catalyzes behavioral shifts.
People have more options for adapting to new ways of life, new ways of being, and new cultures as
information become increasingly available. Changes in people's behavior can also be seen in the way
they work, shop, study, and even find entertainment using mobile phones, laptops, and tablets already
connected to the internet.

The phenomenon of buying fashion products online certainly provides an overview of the
potential of the digital market and many ways to take advantage of market opportunities with digital
marketing such as building digital stores using e-commerce websites, e-marketplaces (Tokopedia,
Lazada, Shopee, etc.) using influencers on social media, even doing advertisements directly through the
platforms provided such as FB / IG Ads, Google Ads, Shopee / Tokopedia Ads, Email Marketing, SEO,
etc.
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One of Qorygore's local Indonesian fashfon brands, Brobrogoremerch, was founded by the
YouTuber, rapper, and youth influencer Qorygore. Brobrogoremerch sells products by using Qorygore
and Shopee's influencer marketing strategies and social media to raise brand awareness.
Brobrogoremerch sells clothing like hoodies, jackets, and t-shirts.
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