DAFTAR ISI

ABSTRAK ...ttt sttt il
ABSTRACT ..ottt ettt iii
LEMBAR PENGESAHAN ....coiiiiiiii e v
LEMBAR PERNYATAAN ....ooititiieteeetetee ettt v
Daftar IST ..o.eeiiiiiiic et vi
Daftar Gambar.........cocooiiiiiiiiiiiiii e X
Daftar Tabel ........cccoiiiiiiiee et X
Daftar IStIlah ......cc.ooiiiiiii e xii
Babl  PENDAHULUAN. ..ottt 1
I.1 Latar Belakang ..........ccccueeceeiiiiiieiiiceeeeeee ettt 1
.2 Perumusan Masalah........c.ccocooiiiiiiiiiiiiiiiiiiiiiicccceceeee 2
I3 Tujuan Penelitian..........cccceeevieeieiiieiiieeieeieerre et 2
[.4  Batasan Penelitian .........ccccooeeiiiiiiiiiiienieneceeee e 2
L5  Manfaat Penelitian.........ccccoooeeiiiiiiiiiiiiniiiinieicccce e 3
[.6  Sistematika PenuliSan........c..coceceviiiiiiiiiiiiiiiiccceccee e 3
Bab Il TINJAUAN PUSTAKA.....coioiitriietct e 6
IL1  Enterprise ArSiteKtUL ........ccovviiieiiiiiiiicciie ettt evre e e eerae e 6
I1.2  Framework Enterprise AvchiteCture............cocccoovuveveveeeviienvireeeieeerireeanes 6
II.3  Alasan Pemilihan Kerangka Kerja/Teori/Pendekatan.........c..ccccceveneeee. 8
I1A  TOGAF ..ottt nes 9
I1.5  Penelitian Sebelumnya ...........ccoeeviriiiiniininierceeeeeeee e 14
BabIll  Metodologi Penelitian............ccoeveeeiieiiieniieiecie e 17

III.1  Kerangka Pemecahan Masalah / Pengembangan Model Konseptual .. 17
III.2  Sistematika Penyelesaian Masalah.........cc.ccccooveniiiininiiniincnicnenns 19

bab v Analisis dan Perancangan.............ccccooviieiiiiiiniienieeeeee e 22

vi



II.3  Deskripsi Objek Penelitian...........cccoceeverieniniieniinenieicieeeeieneene 22

II1.4 Gambaran Objek Penelitian.............cccoeeveeiciiiniiieiiinieeieeeeee e 22
I1.4.1  Struktur OraniSasi ........ceveevverueerierienieeieeienienrenieeteseenie s seeeees 23
IT1.5 Vish dan MiST ciieneceeeeeeee e 24
HILS5.T VST tiitiiiiectieie sttt st 24
IIL5.2 VST ettt ettt 24
M6 Value Chain........cccoiiiiiiiiiiiiiccec e 24
IIL7  ReNcana Strat@giS .......cccvveerreeerrieiririeeiieeeireeesreeesreeesereeessseeessseesssnens 26

III.8 Gambaran Kondisi Permasalahan yang Terdapat Marketing dan Sales

26

II1.9  Kondisi Proses BiSnis EXiSting........cccuevueeviienieriieeiieeieecieeeeeeee e 26
IM1.9.1  Outhond LOZiStiK .......ccvivveeiiiieiieiieceeceece et 26
H110  Kondisi AplIKasi EXISHNG ....cccvevueevuiriirieiieeiieie et 40
Bab IV ~ ANALISIS DAN PERANCANGAN .....ccccccenininininenieeneeeeeen 42
IV.1  Preliminary Pahse..........ccccoveiiriiiiiiieiecie e 42
V.2 ArchiteCture ViSION............cccccueceeieiiieiiiniiieniinieiecsieeee et 47
IV.2.1 Identify Stakeholder, Concerns, and Business Requirement......... 48

IV.2.2 Confirm and Elaborate Business Goals, Business Drivers, and

CONSITAINT. ..ttt et ettt et st sbe e saeennes 52
IV.2.3 Evaluate Business Capabilities.........ccceocvevierieveerierieeienieeeeeeeenne. 53
IV.2.4  DefiNg SCOPE....iiouiieiieeie ettt 54
IV.2.5  Solution Concept Diagram. ............ccoueeeeeeeeeeeeeceeeeeeeeeeneeeeneeens 54
IV.3 Business ArchiteCture ...............ccucceeeeceineeseneinieieneeeeneeseeeenieeeens 55
IV.3.1  Requirement Catalog Business Architecture ............ccccceevveevvnenn. 55
IV.3.2  Develop Baseline Business Architecture Description................... 56
IV.3.3  Develop Target Business Architecture Description ...................... 59
IV.3.4  Perform Gap ANQLYSIS .........ueovcveeecirieiciieeiieeeiieeecrieesraeesveeesvee s 77

vii



1V.4  Information System AVCRITECIUFE. ...........cueeveieceeeieecirerieerereeereeeaeereens 79

IV.AA1  Data Architecture................cccoceveeoeiiiciiiieiiiieseeeeeeeee e 80
IV.4.2  Application Architecture.................cccoeevceevirvcneeneniineneneennes 90
IV.5  Technology ArchiteCtUre .........cooeeveceeeeieieeeeeeee e 101
IV.5.1  Technology Architecture Requivement..............ccoevveeeeeeeueennenns 101
IV.5.2  Technology Standard Catalog .............cccoevoeeieeciaiiaaiaiien. 102
IV.5.3  Technology Portfolio Catalog............cococueeeeeeeeoveseaneiecinnens 103
IV.5.4  Application/ Technology Matrix ..........cc.ccocveeeeieveveencreeenreeannes 108
IV.5.5  Environtment and Location Diagram ................ccccceeveveevcveeannnn. 108
IV.5.6  Platform Decomposition Dia@ram.................cccoeeevevvercurenverennns 109
IV.5.7  GAP Technology ArchiteCture ..........cooeeeeeeeeeeeeaiieseeeieeeieenenns 110
1IV.6  Opportunities and SOIULION ............cocoveeveieciienieiiieree e 111
IV.6.1  Determine/Confirm Key corporate Change Attribute................. 111
IV.6.2  Determine Business Constraints for Implementation ................. 114

IV.6.3  Review and Consolidate Gap Analysis Result From Phase B to D

114

IV.6.4  Project Context Diagram ..............cccoceevueeveesuenieeneeneenneennenns 119
IV.6.5 Consolidate and Reconcile Interoperability Requirements ........ 120
IV.6.6  Benefit diagram...........ccocooeeeeiiiiiieeieeieeeee et 121
IV.T BIUEDFINL ..ottt ettt sata e st ae v aesavaeenes 122
Bab V.  Kesimpulan dan Saran...........cccocceevieieiiiniieeiienieeieeiee e 124
Vol KeSIMPUlan.......oooooiiiiiiiiieieeetee e 124
V.2 SAraN ..o 125
Bab VI Daftar Pustaka..........cocooveririniniiinieecccecceee e 126

viii



