DAFTAR GAMBAR

Gambar 1.1 Logo Scarlett Whitening .........cccceevuerrerreenineeseneeeeneseeiesieseesee e e eneennens 1
Gambar 1.2 LOZ0 SHOPEE ....eeveriirieeiinieeieieeee ettt 1
Gambar 1.3 Jumlah Pengguna Internet di Indonesia 2018-2022 ........ccccceeveereeneeneennenne 2
Gambar 1.4 Pendapatan E-Commerce Indonesia 2017-2023 ......ccccovieriernennenneeniienienn 3
Gambar 1.5 E-Commerce report by beauty types 2019 .......cccoeceevireevininienineeseneeeenens 4
Gambar 1.6 E-Commerce report by beauty brand 2020..........cccccovveevviiieinieenenniienienieenns 4
Gambar 1.7 10 Pendapatan skincare lokal terlaris di E-Commerce...........c.cccuveeuvencueennne. 5
Gambar 2.1 Kerangka PemiKiran........cc.ccoeceeriirririeenieieenteneeeeeesee e 23
Gambar 3.1 Tahapan Penelitian ..........cccoeviiiriieiiiiiinieeceeeieesies e 27
Gambar 3.2 Keterbatasan data review Shopee halaman 501 .........ccccoeevevvviiiniieeiiiieenienns 30
Gambar 3.3 Keterbatasan data review Shopee halaman 502.........ccccceevevvviiiniieeniieeenienns 30
Gambar 3.4 ProSes SCrAPING DALA .......c...ooueeeieiieiieiiiiieiieeeeeesee st 31
Gambar 3.5 Tahapan Preprocessing DAt ............oceoeeeveeneeniiieieiiienienieee e 33
Gambar 3.6 Tahapan Analisis Sentimen Menggunakan Rapidminer ............c.ccceceeuennee. 34
Gambar 4.1 Perubahan Dataset Sebelum dan Sesudah Pre-Processing..............coccuee..... 37
Gambar 4.2 Visualisasi Oufput Sentiment Analysis menggunakan RapidMiner Studio ... 38
Gambar 4.3 Proporsi Sentimen Produk Scarlett Acne serum..........oocevcevvceiniiniiinennennnen. 39
Gambar 4.4 Word Cloud Sentimen Positif Produk Scarlett Acne serum ............ccceeuenee. 40
Gambar 4.5 Word Cloud Sentimen Negatif Produk Scarlett Acne serum...........ccueueene... 40



