DAFTAR 1Sl

KATA PENGANTAR ..ottt iv
ABSTRAK ...ttt sttt ettt e Vi
ABSTRACT ..ottt ettt sttt ene s vii
YA I G 1 ) RS viil
DAFTAR TABEL ...ttt nrree e Xi
DAFTAR GAMBAR ...ttt Xii
DAFTAR LAMPIRAN ... ittt Xiil
BAB | PENDAHULUAN. ..ottt 1
1.1 Gambaran Umum Objek Penelitian ...........c.ccceveiieivevc i 1
1.1.1 Profil Café Gampung ACEN ........cccocviiieie e 1
1.1.2. Logo Café Gampung ACEN.........ccoccveiieie e 3
1.1.3 Produk Café Gampung ACEN.........ccoiiiiiriieec e 4

1.2 Latar Belakang ..........ccoviiiieiiieeiese s 6
1.3 RUMUSAN MaSalaN .........cccoiiiiiiei e 17
1.4 Tujuan Penelitian .........cooiiiiiieee e 17
1.5 Kegunaan Penelitian ...........ccccoveiiiiie i 18
1.5.1 ASPEK PraKLiS........ccveieiiiiiieeie ettt 18
1.5.2 ASPEK TEONILIS ..evveveeeieciiccte ettt 18

1.6 Sistematika PENUIISAN ........coviiiiiieie e 18
BAB Il TINJAUAN PUSTAKA ...ttt 20
2.1 TiNJauan PUSEAKA .........cceiiiiiieieiee e 20
2.1.1 Manajemen PeMASAIaN .........ccocerererireeeeieie et 20
2.1.2 Bauran Pemasaran...........cccoieriuieiieiieesieesiee e sveesiee e snee e 20
2.1.3 BaUIan PrOMOST .....cueiuieiiiiesieeiesie e e eee e sie e sse e e e eneesnees 21
2.1.4 Social Media Marketing .........cccccvevieie e 21
2.1.5Word Of MOULH.........ooiiiieee e 23

2. 16 Brand......couoiiiiiieiiiie e e 23
2.1.7 Brand AWAIENESS. ........eeiuirierieeieaiesieesieseesieesiesseesteeseesseesseessesneeseeas 24

2.2 Kerangka Penelitian .........ccccuoviieieieenc e 26
2.3 HIipOteSiS PENEIITIAN .......cceiiiiiiieieeese e 28
2.4 RUANG LINGKUP....coiiieiece et 28
2.5 Peneliti TerdanUlU ... 29



BAB 11l METODE PENELITIAN .....ooiiiiie e 39

3.1.JeniS PENEIITIAN. .....ciiiiieie e s 39
3.2 Variabel Operasional dan Skala Pengukuran..............ccccocvvevviicivennene. 39
3.2.1 Variabel Operasional..........c.cccooviueiieieiie e 39
3.2.2 SKala PenguUKUIaN ..........cccocvieiieieccs e 42
3.3 Tahapan Penelitian.........c.ccovevviieiieie e 43
3.4 Populasi dan SAMPEL .........ooviiiiiiiee e 43
B4 L POPUIBST ... 43
342 SAMPEL ... 44
3.4.3 Teknik Pengambilan Sampel............ccocoiiiiiiiiiiieeceeeee, 45
3.5 PengumMpPUIaN data.........cccoveiiiieiieiicc e 45
3.6 Uji Validitas dan Reliabilitas............cccccovveveiiiiie i 46
3.6.1 UjJi ValidIas ....c.eeveceieiieciecc st 46
Berbicara positif mengenai produk .............cccooeeviiieiicie e 48
3.6.2 Uji Reliabilitas. ........ccoovviiiiiiiee 49
3.7 Teknik ANaliSiS Data........cccvevviieiieiieie e e 50
3.7.1 Analisis DeSKITPLIT. .......ccuiiiiiieiese i 51
3.7.2 Uji ASUMST KIASIK ... 52
3.7.2 Analisis Regresi Berganda ............c.ccceeveeieieeie e 53
3.8 Pengujian HIPOLESIS .....ocveivicii e 54
3.8.1 Uji Statistik t (UJi 1) ..ocveveiiiieiiiierieiee e 54
3.8.2 Uji Statistik F (UJi F) cvoveeiiieiiicec e 54
3.8.3 Uji Koefisien Determinasi (R2) .......ccoovuvreeieeienenene e, 55
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .......ccccooiiiiiiiiiicnne, 56
4.1 Pengumpulan Data.........cccooeiiiiiiiiie e 56
4.2 Karakteristik RESPONAEN .........coviiiiiieiesiecs e, 56
4.3 HasSil PENEIITIAN .....ccvveieec e 57
4.3.1 Analisis DeSKITPLIT........ccuiiiiiiiereie e 57
4.3.2 Uji ASUMST KIASTK ....veeiviciiciic e 69
4.3.3 Analisis Regresi Berganda ............ccccoovveiiiiiieiii e 72
4.3.4 UJI HIPOTESIS....veiiiiieiiie ittt 73
4.3.5 Analisis Hasil Penelitian dan Pembahasan............c.cccooeviienienene 77
BAB V PENUTUP ..ot 82
5.1 KESIMPUIAN ... nne s 82



B2 SATAN e e e e e e e te e raaaaaran——_ 83

5.2.1 Saran Bagi Perusanaan ...........ccccocovvieieiieiienise e 83
5.2.2 Saran Bagi Peneliti Selanjutnya...........ccccocovvveviiiiiiene e 84
DAFTAR PUSTAKA ...ttt 85
LAMPIRAN L.ttt sttt sttt ne st st ane et 89



